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OTTO of ROSE d’OR 


For the perfumer who seeks to employ the full rich fragrance of 
the rose there is only Otto of Rose d’Or, distilled exclusively from selected 
blooms of the superb red roses of Kazanlik. 

It is only from these red roses, Rosa Damascena, that the finest Otto 
is obtained and then only when they are grown in certain favored districts 
of Bulgaria where the cultivation rests on the accumulated experience of 
centuries. . 

The selection and distillation methods of Botu Pappazoglou & Co. are 
equally the results of long experience and Otto of Rose d’Or for many years 
has set a standard for purity and richness of odor value which others have 
found it difficult if not impossible to equal. 
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1922 Vol. XVII, No 
DYE-STUFF EMBARGO KILLED IN SUBSTANCE 
BUT RETAINED IN SPIRIT 
United States 
New 


itself in the 


At the session of the 
17 Senator 


the Senate 


Senate on August 
tried to induce 
of the dye-stuff 
defeated, but a subst 
Senator 


Frelinghuysen of Jersey 


to reverse 


This 


rates 


matter 
embargo attempt was 


offered by 


antial 
increase in Bursum of New 
Mexico was made. 

The coal tar finished products described in paragraph 26 
and including “artificial musk, 


diphenyloxide, 


benzyl acetate, benzyl ben- 
anthranilate, 
phenylethyl 


odoriferous or art 


zoate, coumarin, methyl methyl 


salicylate, phenylacetaldehyde, alcohol, 
thetic 


ing flavors, all of 


and 
includ- 
marketable as 
preparations, 


other syn ymatic chemicals, 


these products 


toilet 


not per- 


fumery, cosmetics, or mixed 
will (if 
amendment ) 
pound and ninety 
based on the 
competitive or 
United States 
That this rate 
American 


and not 
and not containing alcohol,” 
Committee retains the Senate 


duty of 10%c per 


and not compounded, 
the Conference 
impose a 
(90%) ad 


of any 


per cent 
valorem, American selling price 
similar article manufactured in the 
of duty will lay 
consumers of 


burden on 
imported synthetic perfume mate- 
evident. It is very likely indeed that at 
foreign manufacturers of 


a very heavy 
rials is of course 
least the 
materials 
make the products in this country. 
the result of the high 
manufacturers of 


more important 


establish 


these 


will American and 


branch factories 
Should this 
the American 
concerned, will not be 
helpful for they will then be in the same 


develop, 


net tariff, as far as 
synthetics are 
particularly posi- 


tion, as far as though 


as foreign competition is concerned, 
the tariff were a low one. 
which we have of 


not in 


In other words, their success, for 


case be 
and will be dependent upon the 
other industry, viz., quality 
Substantial progress has 


ardent will 
tariff, 


as in any 


course the most hope, any 


insured by a high 


same conditions 


and 
been made in the produc- 
synthetic aromatic chemicals 
and we trust that it will continue. When the foreign firms 
same basis as the American 
manufacturers, conditions will be equal ‘all around. 

We had hoped that the tariff would be put on such a 
level that foreign producers could continue to ship to this 
country and that the American manufacturers at the same 
time would have such tariff protection that they could 


service. 


tion of some very creditable 


establish in this country on the 
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compete on a reasonable basis. Whether the proposed 


tariff rates (should they prevail) will in the long run be 
to their benefit, time alone can tell. 
\ very important provision of Paragraph 26 has not re- 


ceived due emphasis and should be carefully studied by 


every foreign and domestic producer of synthetic aromatic 


chemicals, and every importer and user of them. We refer 


to the following section: 


“in the enforcement of the foregoing provisos in this 
paragraph the Secretary of the Treasury SHALL adopt 
a standard of strength for each dye or other article 
which shall conform as nearly as practicable to the com- 
mercial strength in ordinary use in the United States 
prior to July 1, 1914; that if a dye or other article has 
been introduced into commercial use since said date 
then the standard of strength for each dye or other ar- 
ticle shall conform as nearly as practicable to the com- 
merical strength in ordinary use; that if a dye or other 
article was or is ordinarily used in more than one com- 
mercial strength, then the LOWEST commercial 
strength shall be adopted as the standard or strength 
for such dye or other article.” (The capitals are ours.) 
In connection with this feature it is hardly necessary for 
use to point out the evil of authorizing the /owest commer- 


cial strength as a standard. Everyone whose product meets 
S. Standard,” or 


something similar, and will thus add to the difficulties of 


a low standard will naturally mark it “U. 


those who make and sell products of as high a grade as 
possible. Then, too, the Treasury officials, just as other 
government officials, can be depended upon to elaborate the 
“intent of Congress” with regard to the word strength and 
in a bureaucratic extension of power would doubtless in- 
terpret that word to cover odor-strength. Thus the door 
would be opened to every form of bureaucratic control over 
a very important part of the perfumery industry, for the 
Senate has added to Paragraph 26 

“all synthetic organic medicinals and chemicals not spe- 

cially provided for,” 
thus opening the door to the control of a host of products 
not specifically mentioned in the paragraph. 

The Tariff Bill was passed by the Senate Saturday, 
August 19, and is now in the hands of the Conference Com- 
mittee which is expected to make its report to both houses 
in about six weeks. Just what changes will be made in the 
Conference Committee is hard to say, but it is possible that 
there may be material alterations in rates inasmuch as those 
} 


fixed made on the 


American valuation basis, and the Senate on the foreign 


xy the House of Representatives wert 


valuation basis, with the exception of dye-stuffs and syn- 
thetic organic chemicals, including artificial perfumery raw 
materials. It is reported from Washington that the foreigi 
valuation is likely 


to prevail, with the possible exception 


of the dye-stuff and synthetic organic chem‘cal paragraphs, 


but this, of course, cannot be accurately forecast. It may 


probability that 


regarded within the 
the new tariff bill will go into effect some time between 
October 1 and October 15, at which time the temporary 


embargo under the provisions of the Emergency Tariff Act 


NEW FORMULA 39-C AN IMPORTANT STEP IN 
THE ALCOHOL PROBLEM 


Fresh hope is aroused and new rays of light are shed on 
the alcohol problem, especially the tax free end which 
is of so much importance to many of our industries, in 
the announcement at Washington of the new formula No. 
39-C. It applies to the use of denatured alcohol in manu- 
facturing perfumery and _ toilet 


water, Commissioner 


THE AMERICAN PERFUMER 


BUSINESS STAGE SET FOR BIG FUTURE 
(By Carl F. G. Meyer, president of Meyer Bros. 
Drug Co., St. Louis, who is a human barometer 
of trade conditions not only in the Middle 
West, but in the Nation.) 

The business stage to-day is set for a big production 
Ihe season is sufficiently far advanced to assure un- 
usual crops in almost all sections of this great country 
There is a daily increase in demand for the products 
of our wonderful mines. Unemployment is no longer 
in evidence to the extent it was only a few weeks 


ago. When the movement of our immense crops be- 
gins, business will certainly correspondingly revive. 
It is now timely for you and for me and for all in 
the business world to believe we are going to adjust 


ourselves to the new conditions. As a natural conse- 
quence, this means that there will be an increased 
activity in the business world. 

The possibilities of the immediate future are greater 
than ever before. However, it needs careful thinking 
and a little more work, in order to produce a greater 
volume of business and thus ensure the net profit re- 
turns for which we are all working. 





Blair’s announcement being printed in full on page 245, 

Without going into the efforts of perfumers prior t 
that time to obtain workable and practicable conditions t 
sustain the industry, in view of the red tape and other 
restrictions growing out of the Volstead law, we will 
refer to the announcement of alcohol formula 39-B made 
That formula, as we all know, called for 
2% gallons of diethyl phthalate to 100 gallons of ethyl 
alcohol. 


last September 


Experts have disagreed about the effect of this 
formula upon perfumes and toilet water, but there can 
be little dispute of the futility of injecting any more than 
may be lawfully required of an unnecessary and _ foreign 
ingredient into a perfume. Formula 39-B made the extran- 
eous interloper 21% per cent and now formula 39-C reduces 
it to 1 per cent, which is a marked gain, but is by no 
means the ultimate end. One-half per cent would accom 
plish all ot the objects sought, in the opinion of persons 
conversant with the situation, but this is not to be taken 
as criticism of the officials of the Internal Revenue Bureau, 
for they have demonstrated their willingness to céoperate 
with our industries in a genuine effort to work out enforce- 
ment of the law upon a just and satisfactory plane 

Formula 39-C is largely due the efforts of the Editor of 
THe AMERICAN PERFUMER AND Essentiat Ott Review 
and Dr. J. M. Doran and other officials at Washington 
in endeavoring to provide better means for the uSe of tax 
free alcohol by perfumers and allied trades The initiati 
was taken last September and the Editor found Dr. Dora 
head of the Industrial Alcohol and Chemical Division, t 
be both willing and anxious to set things right f 


legitimate user of commercial alcohol Phe 


matter was 
then taken up by the alcohol committee of the America! 
Manufacturers of Toilet Articles through W. L. C 
Washington representative for the association, who is also 


chairman of the joint alcohol committee of various ass0- 





ciations, and was then carried through to a successful con- 
clusion. Dr. Doran and his associates have given evidenct 
in the months that the matter has been under considerati 

that their minds have been open to the needs of the per- 
fumery industry and that they were disposed to act accord- 
ingly. One feature that will interest alcohol distillers is 
that in promulgating the new order an opportunity was 


given to alcohol distillers to dispose of their higher content 
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f diethy] phthalate stocks. 
jair play all around in a dubious situation. 


; There seemed to be a spirit of 


But this gets us only to the main point: that alcohol for 
the perfumery and toilet goods industries, as well as for 
Javoring extracts and many others, should be actually tax 


free, without denaturization, for any foreign element put 


into these articles serves no good purpose. The only 


object is to prevent the illegitimate use of the products for 
That can be accomplished in an un- 
The 


Department of Agriculture already has blazoned the way. 


beverage purposes. 


objectionable manner. Bureau of Chemistry of the 
It employs a secret “indicator” which is added to artificial 
methyl salycilate and detection of this indicator in any 
shipments of oil or birch or oil of wintergreen, betrays 
the adulteration of such oils with artificial methyl saly- 
cilate. Similarly a secret indicator can be added to alco 
hol at the distilleries and the appearance of this indicator 
in any products made 


alcohol would be evident, so that the diversion of the tax- 


lawful from supposedly tax-paid 
free ‘indicatored’ alcohol could be proven and its tracing 
made relatively simple. 

To summarize: The next step toward tax free real alco- 
hol is to have the Bureau of Internal Revenue adopt such 
ndicator or detect the f 
alcohol going alcohol 
diverted 


tracer to possible diversion of 


into the issued for legitimate pur- 


poses, but into beverage channels. It is com 


The Bureau may not be ready to take 
the step at present, but with the present helpful heads in 


paratively simple. 


control there are hopes that the situation will be adjusted 
RIGHT without any unnecessary delay. 


HELP PUSH NEW PASSPORT BILL 


Our readers who may be interested should write at once 
endorsing Representative Mills’ passport bill H. R. 12235 to 
the Chairman of the House Committee on Foreign Affairs, 
Hon. Stephen G. Porter, and to the Chairman of the Senate 
Committee on Foreign Relations, Hon. Henry Cabot Lodge. 

Certain foreign countries have laws under which their 


reign 
tran- 


duces 


passport visé fee to the citizens of any country is the same 
as the passport visé fee assessed to their nationals by that 
country. These 
assessing our citizens $10 for a visé in retaliation of our 


countries therefore automatically began 


similar charge against their citizens. Among the coun- 


tries which have increased their fees are Great Britain, 


enmark, Germany, Greece, Norway, Spain, Sweden, 


echoslovakia and Italy. 
\mericans 
United 


This $10 fee has been a heavy burden on all 


ing abroad. Commercial travelers from the 


States have spent hundreds of dollars for passport visés 


ule their competitors, citizens of other countries, have 


paid nominal amounts. Certain European countries 


doing away with visés, and in instances with 


some 


assports entirely. Belgium, France and Great Britain at 


whereby their citizens move 


present have an arrangement 


ack and forth without passports. Belgium, the Domini 


can Republic and Switzerland require no visés 


SEALED ARTICLES IN FOURTH CLASS MAIL 
Postoffice (Bulletin 
12849), articles of merchandise may be mailed in sealed 
packages, if properly labeled, at fourth class mail rates. Of 
‘ourse unmailable articles are excluded and the package 
must bear printed labels which show the nature of the con- 


a recent Department Order, 


PERFUMER 


OUR ADVERTISERS 


R. J. S. LABORATORY 


Manufacturing and Consulting Chemists in Toilet 
Preparations 
4204-6 West Lake Street, 
CHICAGO, ILL. 
AMERICAN PERFUMER & EssENTIAL OL REVIEW, 
14 Cliff street, New York, N. Y. 
GENTLEMEN: We you to know that we are 
satisfied with the results obtained by our advertise- 
ment in your paper. 


want 


We are receiving more orders from inquiries from 
THe AMERICAN PERFUMER than from papers in other 
with many times the circulation. 
goes to the buyers. 


lines Your paper 
Our only regret is that we did not use your paper 
sooner 
Yours very truly, 
R. J. S. Laporatory. 


tents. This suggestion for a printed statement to go on the 
left of the address part of the label is given in an official. 
order, but without mentioning size of type, which ought 
to be not smaller than 8 or 10 point, so as to be easily read 


in the hurried mail assorting 


CONTENTS: 
MERCHANDISE: Fourth 


POSTMASTER This 
for inspection, if necessary. 


Mail. 


may be 


Class 


parcel opened 


From 
JOHN DOE & COMPANY, 
2400 Washington Avenue, 
Chicago, III. 


Return Postage Guaranteed. 


be ad- 
statement more closely 
which 
writing 


Reading the order carefully it would seem to 


visable to add a further printed 


identifying the contents than merely “merchandise,” 


is a general designation, and rubber stamps and 


Violations of the regulations 


$100. 


are absolutely barred mail 


when detected are subject to a maximum fine of 


Che order says: 
Handstamping or writing (the statement of con- 
tents) does not meet the requirements. The indicia 
should be printed, so that the labels will be uniform and 
legible, thus facilitating the identification of the sealed 
parcels as entitled to be mailed under this provision 
When desired the fatement as to contents, etc 


be printed on gummed paper tape 


may 


LIGHT ON ALCOHOL PROBLEMS 


\n unusual opportunity soon be 


will afforded to per- 
fumers who have experienced difficulty in obtaining alcohol 
to submit their problems directly to the men who have 


unwilfully caused the industry a lot of trouble. This may 
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be done at the Eighth National Exposition of Chemical 
Industries to be held in Grand Central Palace, New York 
City, during the week of September 11. 

One of the live subjects before the chemical industries is 
the administration of the prohibition law as it affects the 
use of alcohol for industrial purposes; and it was with the 
object of being of real service to the industry that the pro- 
gram committee invited Wayne B. 
for the Anti-Saloon 


sioner of Internal 


Wheeler, chief counsel 


League, and D. H. Blair, Commis- 


Revenue to discuss at the meeting the 
problem from their point of view and then to answer any 
questions which will help to serve as a guide as to how 
will be 
Mr. Wheeler has definitely promised to attend the meet- 


and to answer < 


ie Saenen Al : Fiat 
Similar cases handled in tuture 


juestions, and it is reasonably certain 
Commissioner Blair will also be present; but if not, 


has promised to send a representative who can speak 
with authority 
It is idle to deny that this is a real opportunity for per- 


rs to ask pointed questions about the red tape that has 
thrown around the use of specially denatured as well 
ure alcohol and to put their 

up to Mr. Wheeler and 


he industry ay not only get a publi 


individual problems 


Commissioner Blair so 


expression from 


n, but so that it may also know with some degree 


finiteness what may | pected in the future. 


The meeting will take 


1] It 


evening, Septem- 


is earnestly perfumers and other 


f alcohol will attend and be prepared with 


| some 


difficultic Ss, so 
that 


will 


rounded-out questiot oncerning their 


blicly professed they aré¢ 


1 


users of alcohol have an 


EXPORTS FROM PORT OF NEW YORK 
Perfumery and essential oils showed little change in ex- 
New York 
April 


bad considering 


ports from the in the last two months 
$43,487 May 


conditions of trade. 


port of 


reported. Perfumery in was and in 


seasonal 


$36,454, not 
E 


ssential oils in April amounted to $25,127, as compared 
with $26,842 in May 

Details of the May perfumery exports follow: 
$1,446; Spain, $8; England, $1,297; 
$96 ; $824 ; 


$3,219 ; 


To France, 
British Honduras, $129; 
Honduras Nicaragua, $267; Pan- 
Mexico, $499: Ber- 
Barbados, $124; Jamaica, $2,028; Trinidad, $505; 
West Indies, $164; $3,248; Dominican 
public, $245; Dutch West Haiti, $10; Virgin 
Islands, $82; Argentina, $68; Brazil, $217; Colombia, $449; 
ccuador, $63; British French Guiana, $24; 
Peru, $792; Uruguay, $39; Venezuela, $293; Straits Settle- 
ments, $1,037 ; Chile, $6,502; Japan, $1,044; Australia, $4,379; 
New Zealand, $164; British West Africa, $1,175; British 
South Africa, $897; Canary Islands, $1,418; Egypt, $326; 
other French Africa, $71; Li $13; Morocco, $401; 
total, $36,454. 

Essential oil exports for May were: 
France, Germany, $7,424, 
$363; Honduras, $25; Nicaragua, 
Salvador, $62 ; Mexico, $772: 
Trinidad, $30; Cuba, $1,628; 
Haiti, $24; Argentina, $693; 
Colombia, $797; Ecuador, $25; 


Guatemala, 
ama, $2,686; Newfoundland, 
ida, $61 ; 
Cuba, Re- 


sritish 


Indies, $117; 


Guiana, $27; 


beria, 


To Belgium, $665; 
$5,047 ; 
$181; Panama, 
Jamaica, $70; 
Dominican Republic, $63; 
Brazil, $1,187; Chile, $854; 
British Guiana, $71; 


$3,995 ; England, Costa 
Rica, 


$96 ; 


Peru, 
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$391; Venezuela, $112; Japan, $1,365; Philippin« 
$113; Australia, $789; total, $26,842. 

Information regarding soap and other industries will pe 
found in the appropriate sections. 


Islands, 


VALIANT DEFENDERS OF COSMETICS 
In our last issue we gave full credit to Frank K. Wood. 
worth, business manager of the American Manufacturers 
of Toilet Articles, for writing a model rebuke to the daily 
press regarding the fantastical attacks which they have 
been printing concerning the use of cosmetics. Mr. Wood 


worth, it appears, was simply following up in his own 
forceful manner, the valiant defence which previously had 
been launched in the daily newspapers by W. G. Ungerer, 
had not called to our attention. Mr, 


always watchful of the best interests of the indus- 


but which been 
Ungerer, 
try, already had replied to attacks in two New York papers, 
Mr. Ungerer’s letter to the World last June, 


which can be utili 


for instance, 
ed by others 
in the industry in writing to editors calling attention to the 
their 


lucidated these 


is a real model of ideas 


which con under 
Ungerer 


particular articles 
letter Mr 


injustice of 


observation. In this 
trite facts 
“For months past the daily 
articles assailing the use of cosmetics on the apparently un- 
assailable grounds that they are physically and moraly harm- 
ful. The cosmetic manufacturer who reads ulmina- 
tions hardly knows whether to put up an enra def 
or treat the attacks with the amused « I 
deserve. Asa rule he has usually remain 

“The firm with which I am connected does 
ture or deal in cosmetics or toilet preparations 
but I am interested in seeing that the manufac 
products are not placed in a false light and that 
ments as have been made in the numerous articles 
rected 

“There are persons represented among 
those who rage against the employment of cosmetics. First 
and least interesting, we may mention those doctors who are 
always looking for some method of getting free publicity 
Their motives are easily understood and they require no 
comment. They would defend cosmetics as strongly as they 
now attack them if the way to publicity lay in that direction. 

“The inconsistency of their position is readily appreciated 
when we consider that the cosmetics against which they rail 
are composed of the very ingredients which they would 
themselves prescribe to benefit the skin. Zinc stearate, zinc 
oxide, lanolin, cocoa butter, medicinal mineral oil, oil sweet 
almonds, etc., are regarded with favor by the medical pro- 
when prescribed by their esteemed selves—and the 
manufacturer of toilet preparations is at least as careful as 
the most exacting druggist to select materials of the highest 
quality. As for the colors used in rouge, lip-sticks, etc. 
they are the same certified colors which the Department ot 
Agriculture passes as suitable for use in food products. 

“Of far more appeal to the analyst of human character are 
those individuals who exist numerously in every country and 
every generation and who now find a peculiar delight or sol- 
ace in assailing bitterly the use of toilet preparations and 
cosmetics. Their motives are unassailably moral. I 


press has contai 


. ‘ 
two Classes ol 


fession 


They be- 
lieve that the use of any intermediary which serves to én- 
hance natural beauty or alleviate inherent or incidental 
ugliness is morally wrong causing as it inevitably must not 
only a weakening of the moral fibre of the individual, but a 
nore subtle and dangerous undermining of the whole social 
and national fabric. Civilization itself becomes precarious, 
according to their viewpoint, when the flapper dares to 
powder her nose in public. 

“It is hardly likely that such attacks as have been made 
will have any deleterious influence on the cosmetic industry. 
History indicates the contrary, but none the less the manu- 
facturer’s viewpoint deserves presentation. Respectfully 
yours, W. G. UNGERER. 





ln, | NEW ALCOHOL FORMULA AND RED TAPE AT WASHINGTON 


ill be Industrial Alcohol Division of Internal Revenue Bureau Takes Important Action for Perfumery Industry, While 
Prohibition Unit Adds to Its Exactions from Legitimate Users—Protests Are Made by Distillers. 


WasHINGTON, August 16.—Alcohol requires a separate natured alcohol Formula No. 38-C, is h 
chapter in your Washington correspondence this month, for use in the manufacture of dentifrices 


na 
x ’ ' 


i ; ‘To every 100 gallons of pur yl alcohol ] 
> for the powers that be in Volsteadism have given both ie \ ad Sa ao een add 160 
— if : 7 ounces Menthol, U.S.P. 1% gallons solution Formalde- 
Vood- a concession to your allied industries and issued a new hyde, U.S.P.” 
turers order with so much red tape in it that strong symptoms TIGHTENING THI ATURED RE¢ 
have appeared. Honors seem to be even, but he Commissioner of Internal Revenue 


y be 1lowing announceme! o collectors 


of revolt 
the extra exactions from manufacturers may possibl 


‘ ‘ shit nts o | J onatirea 
fset by the concession, although the latter affects S SHIDEICINS ¢ ly denatured 
only a certain restricted class of perfumery manufacturers. 


good news come first \ new formula for 


the 


itured alcohol in manufactu 


en issued by 
t be known < 3 omm 4 . ( omptlete 


, aia i ally denatut 


uncement 1S as 


l 


stance, 


others 


formula, to 
denatut alconol Formula No. 39-( 
ized fot n the manufacture < 


lumes 1 11et waters containing 


in perfume materials 


100 gallons 


a 
phthalate 


hat spec} 


‘ormula by 
by reason 
to elective 
accordance 
thus formula 
It has been in the Industrial Alcoh« 
Dr. Doran and able unbiased expert associat 
lustries “have had a chances 
) official expressed the 
ee lay. This official said that Formula 
eciated : es : eee 
age Ak issued as a modification of Formula 
ey Fall 1 : ° oe . 2 ae 
ell Bureau recognized the justice of the contention originally 
would ; 
e. zinc udvanced by Tue AMERICAN PERFUMER AND ESSENTIAL O11 
fe, zinc “ 


| sweet that the requirement of 2 per cent of diethyl 
al pro- 


After September 1, 1922, all permitt 
ceive distilled spirits in excess of 100 prox 


in standard perfumery products was excessive 
and deleterious to the perfection of the aroma sought by 


liquors in excess of 100 wine 
distilled spirits and other |] 
the compounding perfumers. It was decided that in proy 


lons per quarter must, unless 
t 


: ‘ : keep the following records 
erly constituted laboratories the content of 2% per cent nee) ; pe gn mae ‘ 
1. Manufacturer’s Record 


might be reduced to 1 per cent, although the claim has : : 
—— per ae ad Manufactured Articles Containing 
een made, and may be reviewed further, according t Chom 

‘ . a neil 


s 7 : : - “4 wer ; 2 Record of Drug 

mothcial source, that of 1 per cent of diethyl pht 

acail + . 1 ived and Disposed o! 

would afford ample protection to the revem i Seanad ak Simdinses Smet 

Cc Lt ° ‘ VOC Ol OULU > a u Al 

Government and prevent, or at least enable t utl ; etn Mintel of: imei 

to trace any possible diversion of industrial Monthis Suoumare of lntoxic 
beverage purposes ™ 

se Rak It is the general hope here that the Commissioner ulti- 

He u ' . ° 

to en- mately will see his way clear to approve a formula even 

-idental more liberal to legitimate manufacturers than 39-C. M1 


Blair is not swayed by the Haynes Unit in considering The “Manufacturer’s Record of 
; 


the other elements in enforcing the law. It is understood Manufactured Articles Containing Liquor” 
nere that he has killed many proposed drastic search and date the liquor was received, the name 

seizure, explain afterwards, plans of the Enforcement Unit, vendor, his permit number on Form 1405, seri 
ares t that would have worked hardships on legitimate px rfumery the Form 1410-A, kind and quantity in wine 

nd toilet goods manufacturers. the degree of proof of the liquor received 
n made NEW ALCOHOL FORMULA FOR DENTIFRICES Permittees who receive manufactured articles -ontaining 
:dustry. 7 ; alcohol should keep the record showing the manufactured 
 mant- _A new Special denatured alcohol formula for the manu- products received from othe r manufacturers which products 
ectfully facture of dentifrices has been announced by the Bureau have an alcoholic content This record should sh wv the 
mer.” of Internal Revenue, It is as follows: date the product was received, the name and address of the 


“The following formula, to be known as specially de- manufacturer or dealer from whem received, the name of 
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the amount in ould sho he exact state of his affairs, might be 
itent of the product named. in variou ays under other sections 

l t here that would like to 
extracts made without any 
\limeograph 282 seems to 
n apparently sought by 
ly without it, and unfriendl 
directors should comp 
t regulations that 

] data which 


en 


ecetwed 


eL.c., Re- 


materials 


ne man su 
is problem by making 
282 to employ 


om the ranks 


S AND PENA 


should show the 
commercial name, 1 . : 
hol } ment of th olsteé \ct is being 
conoll 1 ° ° ° 
7 | quarters ) t of the National 


a 
ai | 
is record shou ‘ 

: B ( ail Drug and ot the Chicago Retai 


I 


amount in 
ocia 1 re recently and impressed 
Haynes and his assistants 
he Constitution | 
NETS s and penalties, 
ucts oul nee 9 th rbitrary suspension or 
iid, the name licenses of druggists in Chicago 
name of the 
e percentage of ‘ees coe 
valle aici: aa: a the leading egitimate 
: sr a listillers, “acti bor ustodians of 95 per cent 


1 , 
wn plant an ee nd ene 
I pure m icin l \ ) In bond, condem ad th 


action of the distribution 
Summa f Intoxicati yuo A S20. 3 hol legalized purposes. They appeal 
the esident and other administrative offici: to c 
show the various kinds of liquors > ‘ohol, whiskey, prohibi ther “to desist from the exercise 
wine brandy, gin, rum, U. S. P. an reparations ) purely discretionary administration and consonant with the 


The “Monthly Summary of Intoxicating Liquors” should 


1 
h 


stated in wine and proof gallons “in process of manu a resolution which, in part, said 
facture first day of month,” “On hand first day of month,” 
“Received during the month,” “In process of manufacture 
last day of month,” and “On hand last day of month.” The 
amounts stated in this summary should agree with the 
amounts reported in Statement 2 of Form 1421. heir obedience to the principles of that law, which they 
All permittees are required to furnish their own records have been commissioned to enforce. And in reaching this 
Sample copies will be furnished directors by this oftice, upon resolution and pursuing the purpose to the end, the distillers 
requisition, for distribution to such permittees They must believe that they will do their duty both to the community 
keep the records in the manner and order indicated in the of which they are a part and to the Government of the 
sample copies unless otherwise authorized by the director. United States.” 
The director is authorized to accept and approve a com- And while the Prohibition Unit keeps up its aggressive 
mercial record which contains the information indicated policies, the White House and both legislative wings of the 


her ° 


is the sense of the distillers that every remedy avail- 

in law should be promptly involked to bring the Fed- 

eral Prohibition Commissioner and each and every one of 

his field subordinates into the courts of the land to compel 
f 


ein in lieu of the records required by this mimeograph. National Capitol are watching the Literary Digest’s poll of 
\ll records and files required to be kept must be kept in the country, which, it is understood here, is a poll of actual 
such manner as to insure permanency, and be subject to voters in the last general election, including men and womer 
t reasonable hour by the Commissioner or 
They should, therefore, be kept at the 
he permit, Form 1405, in such manner 
ssible for inspection at any reasnoable 


inspection a 


and naturally 
protests to 
rate set for 
f oT were sent by 
— f the Koken Barbers’ Supply 
I ; Supply Co.; Sacramento 
Boston, and W. | 


rrams declared 


ar 13} 
No need 
reasons what 
leeds exports and 
will be reduced.” 
the rates on some 


items being retained as high as 400 





SENATE ADOPTS TARIFF AND OTHER WASHINGTON NEWS 


In Closing Fight on Bill, Duty Is Increased on Finished Perfumery Imports—Potash Relief Is Beaten and Dye Stuffs 
Embargo Is Defeated, But Higher Import Duties Are Imposed on Coal Tar Products—New Chemical Division— 
Trade Mark Amendment Goes In—Louis Philippe to Appeal Trade Board Ruling—Monsanto Protests. 


WaAsH ‘ON ugu ‘ he Tariff bill was pi ) 1 ner ; provid d, that n dut} um ed under thi 


senal 


t 1 
and potas : Ms : 
| jor and all synthet 
cals not specially provided for in tl 
to or competitive 


1 
{mong the many things the Finance Committee recom- uct, or any synthetic organic icinal or chemical 


provide 


MORE PROTECTION FOR AMERICAN PERI MERS 


mended was increasing the perfumery paragraph, No. 57, to iall ro for, whic ‘complishes results sul 
~ent | i j 
originally passed the upper house. The in sul itially the same manner ; 


an ad valorem duty of 75 per cent as against 60 per 
as the paragrapl 
Senate accepted t 


1 
his increased duty and the perfumery para- im] under tl ragraph shall b 
graph as it was passed by the Senate and goes to conference [ ; 


| 
is as follows “here has bee ome comment rega! 

Par. 57. Pertumery, including cologne and other toi Ing > re of the duties, but not ) 
let waters, articles of perfumery, whether in sachets or cre der Section Ji. In some quarters this 
otherwise, and all preparations used as applications to ider legislative _ Joker, which would permit 
the hair, mouth, teeth or skin, such as cosmetics, denti- r sident | decrease b not imcrease the duties. | 
frices, tooth soaps, pastes, theatrical grease paints, ibtrul any move could | arried through within 
pomades, powders and other toilet preparations, all the t would offer a basis for a reduction, and, if so, the 
foregoing, if containing alcohol, 40 cents per pound and President in granting concessions, 1! any, would not have to 
75 per cent ad valorem; if not containing alcohol, 75 grant the maximum 50 per cent under the flexible standard, 
per cent ad valorem as the situation 1s viewed in other quarters. Anyway the 
matter will be threshed out in conference. 


Fed- The Senate also in taking action on paragraph 1625 deal- 
1e of ing with distilled and essential oils, which is on the free list, PRESIDENT’S TARIFF CHANGE POWER RESTRICTED 
mpel inserted the words “or bois de rose,” and also added “or ' 
they cananga.” 

this Ground, washed, powdered and pulverized talc, steatite or 
illers soapstone and French chalk, paragraph 209, was made duti- 
anity able at 25 per cent ad valorem, instead of one-half of 1 per 
the ent per pound, as originally recommended. 

One of the changes was the removal of the proviso in the 
paragraph covering vegetable oils, which permitted their 
free entry into the United States to be used in the manufac 
ture of non-edible products. This will prove to be a dis- 
appointment to the soap manufacturers. 


}efore voting finally on the flexible provisions of the bill, 
substantial changes were made in the Senate in the scheme. 
By a vote of 67 to 4, the Senate laid down the rule that the 
President in increasing or lowering tariff rates, must con 
sider only differences in the cost of production of articles 
and commodities in this country and abroad, rather than 
“differences in competitive conditions.” 

Another amendment adopted struck out the authorization 
to change “forms of duty;” that is, to convert the ad va- 
lorem duties into specific duties or specific into ad valorem 
duties. The total increases or decreases may not exceed 
fifty per cent of the rates specified in the bill, nor may they 

Senator Frelinghuysen’s amendment to the Tariff Bill pro- take effect until fifteen days after the Presidential proclama- 
viding for the extension of the Dye and Chemical Act to tion putting the new rates in force has been issued. 

inue the dye stuff embargo for one year was defeated, The authority of the President to transfer products from 

senator Bursum was successful with an amendment pro the foreign to the .\merican basis of valuation is limited 


HIGH PROTECTIVE RATES ON DYE STUFFS 


higher rates on intermediates, or partly manufac another amendment to coal tar dyes and chemicals and may 
ingredients of dve stuffs xercised only it has been found impossible to 
p dye stuff amendment, as passed by the Committee of equ costs of produ tio y increasing rates on the 
the Whole and confirmed subsequently in the Senate by a f foreign valuation 
ote of 39 to 31, is substantially as follows: r amendment d 
In Paragraph 25, coal tar products, the provi 
cent ad valorem and 7 cents a pound is strick 
1 lieu thereof the following is substituted 
‘Seventy-five per cent ad valorem, based upon Ameri 
lling price (as ned in Division F of Section 402, T 
V), of any similar article manufactured or produced in th public the lings of the Commissi ( 
-mited State s 2 cents per p und If ther b oO F 4 tical » t ] Issue of procl imations 
similar competitive article manufactured or 1 


United States, then the ad valorem rate be 


Ul 


foreign value, or the export value, whichever the higher, » free list ie dutiable lis } it t 

as defined in Paragraphs A, B and C of Section 2. Ti » free list, and also prohibit the making of new rates in 
IV. For the purposes of this paragraph any coal-tar prod- excess of maximum ad valorem rates specified in particular 
ucts provided for in this act shall be considered similar t P sections of the bill 

competitive with any imported coal-tar product which ac In the debate Senator Walsh, of Montana, recalled an 
complishes results substantially equal to those accomplished incident in 1918 when the Senate was considering the Over- 
by the domestic product when used in substantially the same man bill, permitting the transfer of the powers of one de- 
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partment to another, upon the order of the President. He 
quoted a “then distinguished member of the Senate” as 
saying in debate: 

“If the Senate of the United States is going to accept an 
Executive mandate and pass this bill, with every suggestion 
of amendment refused, Congress can only fittingly complete 
he program by delegating the taxing and appropriation 
power, adjourn and go home.” 

“May I ask who was the Senator who uttered the lan 
just read?’ Senator Underwood inquired. 

lhe then speaker,” Senator Walsh replied, ‘is the present 
President of the United States. So perhaps Congress now 
had better the advice taxing 
; 


power the Presid 


Luage 


i 
then given, delegate the 


go home.” 


take 


t and 


TRADE MARK AMENDMENT 
Sutherland, 


amendment t 


oe 
tne 
a 


ne 
nded, if a copy 
le mark is led 
manner provided 


itten consent Of tne 


time of making 


tf 


1 » ate 
| t the 


h trade-mark 


he United 


n shall be 


customs 


dise may be 


1 


Division of 
‘ommerce, organized 


desirous of aiding American cl 


Foreign and 
y Hoover on 
1emical manu 
ng at their disposal accurate and detailed 
information the their 
products The f branches of industry will be 
handled by this division of which C. R. De Long is chief: 

; , general organic and inorganic 

Dyes and coal-tar chemicals 
varnishes 
and fertilizer materials 


gs, pharmaceutical 


markets in foreign countries for 


lowing 


Chemicals 


Pigments, paints, and 
Fertilizers 
prepar 
perfumery, cosmeti prepar 
ations 
Explosives and fireworks 
Che bureau is cor ly 


i regard to 
introd 


n products into various foreign 


Division can serve as a means of 


uction of 

The Chemical 
these opportunities prom] to the 
concerns interested in the speci 


One of the first steps in organizi1 
of a list of 


attention of 
commodities 

ision will be 

interested in 
lopment of foreign trade. This list, known as the 
Index, will serve as the of distribution of 
information on trade opportunities and conditions i 
markets 


The division 


domest 
1 
de ymestic 


Exporters’ 
in foreign 
also expects to org advisory commit- 
tees for each of the various branches chemical indus- 
try to cooperate with the Department o Where 
there is a trade association already existing in the industry, 
contact will likely be through such association. Assurances 
have already been received from certain of the trade asso- 
ciations in the chemical industry of their willingness to 
cooperate with the Chemical Division in furthering foreign 


rf 
f Commerce 
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trade. The division is desirous at all times of receiving 
suggestions from representatives in the industry of methods 
by which it can be of aid to domestic manufacturers 


FORTY TRADE BOARD COMPLAINTS DISMISSED 


Some forty formal complaints which were issued by the 
Federal Trade Commission in connection with resale ‘rice 
maintenance have been dismissed. These cases which jp. 
volve price maintenance were suspended by 
Commission to await the determination of the Bee 
Packing suit, which case was selected and advanced by the 
Commission as a test case. In the Beechnut case the 
Supreme Court upheld the position of the Commission 
with respect to resale price maintenance. 
f Beechnut decision the C decided 
list of cases held up pending it i] tld 
dismissed without prejudice, as it 
mission e Supreme Court had 
respect maintenance, and to 

involve a large expenditur 

amendmet 


resale 


that a long | 
that tl 
to price 
ceedings would 
money and 

1 + + ¢ 7 } ’ ¢ ] 
plaints to get them down to dat 


' 
would require the 


Among the firms against whom the complaints 
] I] General Chemical | 


dismissed are the following: 

powder, New York City: DeMiracle Chemical | 

facturer of depilatories, New York City; Marinel 

of Cosmetics, manufacturers of cosmetics, Chi 

liam Waltke & Company, soap, St. Louis; 

Gamble Compan soap, Cincinnati; Upjol 
Kalamazoo, 


pharmaceutical 
Jersey City; and 
sboro, N. C 


} + 


In dismissing these c the 


’ 
supplies, 
Company, soap, 
cuemicals, Greet 
Commissio1 
ement 
maintenan 
await 

which 


Commission as a test cas 


alt price 

Commission to 

f the Beechnut Packing Case, 
and advanc vy the ‘ 
Beechnu the upreme Court upheld the positi 
| ; i r price maint 


} 
espect to resale 


PHILIPPI IN 


was issued against Louis 
New York City, t 
il ‘tal misleadin 


charge of using “false and 


ORDER AGAIN s 
No. 77/1, 


pre parati ns, 


Complaint No 
the Williams 
The order against Louis Philippe, Inc 
against its American agents, Park & Tilford, 
[ upon inquiry that 
ents’ practice of using false and misleading st: 
pictorial illustrat in the exploitation of a toilet prepara 


Angelus,” was an method 


896 charge 


similar 
Indianapolis, 


Soap Lo., 


The Commission found 


ements and 


tion known ‘Cream 
f competition 

resp 
representations in label 
to toilet preparations offered 
respondents or making announcement 
by implication that such toilet pr 
juice of lemons, except and unless su 

lemons. 


The order specifically prevents the 
statements or 


relating 


making 
tisements 
sold by 
terms or 


tain the 


|< 
\ 
do in fact contain such juice of 

\. MacClenaghan, manager of the Per y 
of Park & Tilford, New York City, sole agents 
Philippe in the United States, when c 
ment on the decision, submitted a letter whi 
sent to the trade. This letter follows in part 
“About eight months ago a man whom we did 1 
by reputation, approached on¢ 
representatives and endeavored to sell a formul 
manufacture of an article professing to have a similarity 
Angelus Lemon Cleansing Cream. 

“His proposition was not entertained é 
stand he made some statement at that particular time rela 
tive to getting satisfaction for himself. 

Tr . - . . . . stie 

“The contention of this individual was that Angelus 
Lemon Cleansing Cream contained lemon oil and that out 
first advertising of this product gave the impression that 


either personally or 


¢ 


under 


and we 
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contained lemon juice. The quality or purity of the 
-ream was not involved. 

“ “Angelus Lemon Cleansing Cream does not contain lemon 
tice Which is in reality citric acid. Angelus Lemon 
Cleansing Cream contains only pure hand-pressed oil of 
mon which is obtained from the rind or peel of lemons, 
nd imported especially from Messina, Italy. For this 
absolutely harmless to the most delicate skin, 


lemon oil it contains only the purest oil 


ceiving 
1ethods 


s 


by the 
€ price 


7 : 
reason It 15 
as_ besides the 
emollients. 
“The part ! 
amely, a picture of a 


f our advertising which was open to criticism 
hand squeezing the juice from a 
mon (designed by our advertising agency for the pur- 
f compelling attention) has been eliminated. Our 
discontinued this type of illustration when they 
possibility that it might be misunderstood 
in the interests of the selling of the cream, 
women are afraid of the drying effect of 
Lemon juice on their skin.” 
Park & Tilford announced that they are going to ap- 
neal the decision of the Federal Trade Commission, so as 
overcome any misunderstanding which may have ar 
ut the company and its principal Louis Philippe, Inc. 


se of 
gency 
realized the 

This was done 


ecause many 


isen 


MONSANTO REPLIES TO SENATOR MOSES 


The Monsanto Chemical Works of St. Louis has sent a 


tter to Senator Moses in reply to his attack on the Chem 


41 Foundation in which he mentioned the Monsanto com- 
The letter says in part 
he course of your remarks on the floor 


in the Cor eressional Record of 


‘Nor could Mr 1 
sale of tl 1 Chemical 


ignorant of the 
W orks, 


dispose ot to the 


een 


Garvan have 


Palmer first bargained to 


Chemical Works, of St. Louis, for $605,000—a 


Monsanto 
‘ 


m so absurdly low that even the pliable advisory sales com 


ee re fused to approve it l tl ropert vas later sold 


\flen A. Ryan, of New York, $1,000,000.’ 


“I doubt if it was your 


intentio1 


ndeavor to place us in a false 


mit the actual facts to you, as 


nformed, and purposely s 
‘bargained’ with the Alien 


Heyden Chemical Works Phe 


Property Custodian advertised in the newspapers 


Property 
Alien 


and trade 


W ty 


‘ustodian for the 


papers the fact that 747 shares of stock of the Heyden Chem 


mn to the highest 


‘al Works would be sold at public 
bidder on February 14, 1919 
chemical manufacturer was represented, we, as all 
rs, being required to first deposit $50,000 with the Alien 
Property Custodian to be qualified to bid at this auction. As 
ur bid of $605,000 at the public sale was the highest bid 
the property was knocked down to us. 

“That price, in our opinion, was the full value of the 
property at that time to an established chemical manu- 
lacturer such as ourselves who use the prop- 
erty for legitimate chemical manufacture \ confirma- 
tion of this opinion of value was evidenced by the fact that 
no one bid any higher price at that sale 

“Although the property was sold to us by the auctioneer 
the sale was rejected by the Alien Property Custodian on 
the recommendation of the advisory sales committee, rep 
resentations having apparently been made that if the prop- 
erty was reoffered a bid of $1,000,000 would be made for it 
“The property was then again advertised to be sold at 
auction at the company’s plant and on March 27, 1919, the 
Property was again auctioned and Allen A. Ryan made the 
trst bid of $1,000,000 Competition from another source 
developed and the price was run up to $1,500,000 which was 
the last bid by Mr. Ryan and the highest bid. The revised 
Inventory submitted to us just prior to this sale did not 


justity any such price, nor in our opinion, one-third that 
price 


auctl 


\t that sale practically every 


desired to 
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U. S. ESSENTIAL OIL CENSUS 

Final figures are given of the 
the United States as 
elaborate tables being 


essential oil production in 


shown in the 1919 Census, thirteen 


required to detail the statistics. This 


table gives general statistics of the whole industry 


N 

Persor 
Proprietors 
Salaried er 
Wage earn 

Primary rs¢ 


al 


Canadian Alcohol Formula 
The Canadian government has authorized the follow- 
ing formula for rubbing alcohol: 
Brucine Sulphate %4% (one-half of one per cent.) 
Diethyl Phthalate 14% (one-half of one per cent.) 







































































































































































































































































































































































































































































































































































NEW PRODUCTS SHOWN AT MERCHANDISE FAIR 


Foreign Manufacturers Announce New Toilet Preparations to Be Marketed Here—Smaller Packages at More 
Popular Prices Shown—Woodworth, Inc., Enters Foreign Import Field — American Manufacturers of 


Soap Announce New Sales Policies and 





\ me t trend of foreign competition in fin- 
1 perfumes and toilet preparations was strikingly shown 
it the first National Merchandise Fair held in Grand Central 
’alace, N York City, August 7 to 25, when several of 


the best known foreign houses displayed new products and 
announced new plans for pushing the sale of their products 


Che fair was held under the joint auspices of the National 
Retail Dry Goods Association and the National Garment 


ailers’ Association and afforded 1,000 wholesalers and 





mal 





facturers an opportunity to display their products to 
60,000 buyers from department and other retail stores situ- 
ated in all parts of the country. The event was so suc- 
cessful that it is planned to hold two fairs each year 
hereafter. 


was a noticeable fact that the foreign perfumers out 
numbered their American colleagues at the Fair; and with 
several notable exceptions, greater effort was made to deter- 


mine from the host of buyers who attended just what was 


most desired in the way of perfumes and toilet preparations. 
} 


That the foreign houses have 


was made evident by several announcements made by them 


een studying this question 


Thus, several houses announced that they are to bring out 


1 £ «) 


naller sizes of their most popular products to meet the 
demand for less expensive packages; and several announce 


ments were made that foreign houses which had hitherto 


contented themselves with the sale of perfumes and toilet 
waters, were planing to bring out new lines of talcum, denti- 
frices, soaps and other toilet preparations which they intend 
to push in this country on a competitive price basis. 


houses made inter- 


contras this, several American 
esting announcements of new sales policies and of new nov- 
elties to develop sales of established products. One of the 
most interesting of these was that Woodworth, Inc., had en- 
tered the foreign import field and will bottle, pack and ship 
a line of products made by them in France 
In all of the exhibits of perfumers, the importance of the 
package was again stressed: and one manufacturer appar- 


ved that something besides artistry in a package 





ently | 


may be depended up to move perfumes in quantities 








if backed with a clever merchandising idea 


New products displayed, new ideas to build sales and 
other announcements of policy are included under the re- 
t The exhibits were as follows 
Woodworth, Inc., 392 Fifth avenue, New York City—This 


company announced that it was the first American manu- 


port of each exhibit 


facturer to go into the imported field. It showed a new 
French line of perfumes and other preparations manufac: 
tured, bottled, packed and shipped in Paris under the style 
of Société Anonyme Parfums Woodworth, 44 Rue de Lis- 
bonne, Paris. C. C. Woodworth and Edwin H. Ross are 
the leading figures in the new Paris company. The products 
of the French company are sold only by the American 
Woodworth, Inc 


fered, Tous les Bouquets, but the line is to be extended. 


company So far only one odor is of- 
The full line of American made products was also shown 
consisting of powders, extracts, toilet waters, etc. These 
specialties were featured in new and more attractive pack- 


ages 4 compact with a new refillable pan feature was 


New Products—60,000 Buyers Visit Fair 
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also show1 The booth of the company was one of th 
most attractive in the Fair Chose in charge were 0, \ 


Jones and George A. Stevens 


B. E. Levy, 714 Fifth avenue, New York City—As sole 


agent for the United States for Coty, Paris perfumer, 


sams 
ples of the full line of 20 odors offered in extracts and 
toilet waters were shown. For the first time and one 
ounce sizes were shown These are offered to meet the 


demand for Coty perfumes in less costly packages. Coty 
talcum powder was also shown for the first time. The 
has already been added to the Coty line and it Was an- 
nounced that the company will add rouge, lipsticks and 
creams and also a compact in a metal box in the near future 
The exhibit was in charge of B. E. Levy, W. Neuberg, ¥ 


Kaplan, H, L. Brooks, John Reiss and J. Backer 


George Borgfeldt & Co., 119 East 16th street, New York 
City—This company is the exclusive agent in the United 
States for Parfumerie Rigaud. It showed for the first time 


two low priced toilet sets, one of three pieces to retail at 


e275 


$2.75 and the other of five pieces to retail at $5. Hithert 
the company has not offered sets to be sold at such figures 
The sets are gotten up in red cardboard lined with red 
\ new line 


of compacts in both large and small sizes, with a new 


satin and and contain Mary Garden products 


oriental odor, known as Un Air Embaume compacts, was 


also shown. Mrs. Stewart was in charge of the exhibit 


J. Eavenson & Sons, Camden, N. J.—This company 
which is a subsidiary of Wilson & Co., Chicago, has been 
engaged in the textile soap field for 75 years. It is 


V 





going after toilet and laundry soap business with a full 


line of toilet and laundry soaps, chips and powders. White 
“Insto” soap flakes, which it has hitherto sold in bulk only, 
will be put into a package in about two months and mar- 
keted in that way. The company offered a novelty in the 
way of a Christmas box for 1922 consisting of 14 cakes of 
soap in an attractive metal container which may be used 
as a perfumidor or humidor. The box is made to retail 
at $3.50 and is designed to promote the sale of soap for 
Christmas gifts. A new cucumber soap was also shown 
for the first time. H. E. Warner, William Taylor, C. B 
Fishburn and E. W. Bartram were in charge of the exhibit 

Ivory Novelties Trading Co., 259 Fifth avenue, New 
‘anidor com- 





York City—This company offered a line of 
pacts in 114 inch and 2% inch sizes made of Coty’s genuine 
face powder 99% and binder 1% in the most popular Coty 
odors and also in Quelques Fleurs. The company also 
showed a line of vials of the most popular French perfumes 
and Vanidor rouge in all compact odors and also Vanidor 
lipsticks in metal slide containers. The lipsticks are per- 
fumed with three of the popular French odors. The com- 
pany was represented by Peter Meyer, J. M. Peters, I. S 

Beck, Max Cohn and Arthur Baum 
V. Vivaudou, Inc., 418 W. 25th street, New York City— 
This company displayed only the products of Scott's Prepa- 
These 1n- 


cluded Mineralava beauty clay and also face finish, a liquid 


rations, Inc., for which it is sole distributor 


The clay is now offered in fifty cent tubes which contain 
enough Mineralava for three treatments, in order to induce 


a wider use of the clay and to provide a means for intro- 
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PERFUME AND ALLIED EXHIBITS 
AT FIRST NATIONAL MERCHANDISE FAIR 


THe Fair ConTINUED FOR THREE WEEKS 


Onl a few of the interesting exhibits are shown in the photographs 
Representatives were l 


aNp Was Visitep By 60,000 Buyers 
present at all times to des« 
hibits shown in the photograph are: (1) 

(4) Woodworth, Inc.; (5) Ivory Novelties 
Bourjois & Co (9) Cheramy, Inc 
O'Callaghan 7 


rhese, 
give other relevant 

(2) Metal Package 
Pictorial Soap 
Importing Co.; (11) 


however, 
e new lines and 
Lightfoot Schultz C« 
Trading Co.; (6) 
Scherk 


give a good idea of h he | 
information and 

Corporation of Ne (3) J. Eavenson 
Manufacturing Co ») Lionel Trading Cs (8) Coty 
George Borgfeldt & (12) Magnum Import Co.; (13 


air was cond 


sales policies 
(10) 
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larger sized packages to a wider circle of cus- this company announced a novel sales policy. A number 
of Lightfoot products have become distinctive under that 
name and it is planned to make these exclusively availab| 
To do this 


the company announces that hereafter Lightfoot products 


\ set of one bottle of beauty clay and one bottle 
face finish, which is used after the clay, was also 
rhe set is made to retail for $3.50. It 


d that 


was also to a restricted number of preferred customers. 
the eight and sixteen ounce jars of Min- 
are sold only to beauty parlors and to the barber 
that 


by V. Vivaudou, Inc. 


will not be obtainable from any of the usual wholesale or 
retail channels. 
foot 


trade and this branch of the business is not They will be shipped direct by the Light. 


The company reports that Schultz Co. Regardless of demand 


of Mineralava have quadrupled in the last six 


from any oth 


Mrs. 


Frances L. Bradford was in charge of the 
\rden, 681 Fifth avenue, New York City—This 
United States for 


Paris, displayed new 


which is sole agent for the 


98 Boulevard Haussmann, 


se French perfumes made to be sold at more 
America. Thus, formerly the 
ine sold from $10 up. Now, 


retail at $2.50, $6 and $6.50 per bottle. 


smallest 


‘es in 
three smaller sizes 

The 
prices runs up to $36 per bottle. Ten of 
lors in the most inviting packages offered 


1 


oO 
hown. A new couffret containing all of 


bani and also a box of face powder, to 


was shown. In addition to the full line of 


(Arden preparations, several new specialties were 


included a reducing soap, a rouge amoretta, 


1 


executed container in various sizes, hold- 


boudoir table; a engine turned gold 


to retail at ; a new Creme de 
and small 


x to retail 


1 


le Ameri 


market 


1 line 

\mong 
Bourjois 
its per- 


and 


gerald and L. T. 

Co., 626 West 30th street, New York 
mal bath attractive for bal 

by this 

soap to 


Seyfried. 


babies and 


company tor the rst 


mothers The dolls 


high, well formed with 


and in pink, 
several 


odor. 


have featured this s 


The company rt r that 
b 2 
wrapping a 


wash cloth and selling the combination at a 


+ 


Lemon soap sales, the company reports, con- 


ood and it hat the popularity of 
company also 
cleanser for 

olive oil 

he grimiest 

reports that 


it is manufacturing 


njuring the skin 
good at present 


yf soap daily Stoc k s aps made by the com 


McCabe was in charge of the 


Hoboken, N. J rcome the 


which the 


To ove 


utting company states has broken 


f almost every known soap line, 


* yy 
Vallle 


dealer or dealers only one department store in any one cit 
will be supplied. This exclusive purchase privilege is t 
be granted to such individual department store for the De- 
riod of one year, subject to a renewal arrangement 

new policy of one customer in each city is depended upon 
to appeal to high-class merchants. The company will, of 
course, continue as it has in the past, making soaps 
kindred toilet 
addition to its full line of products the company showed 


prominent manufacturers of products. In 


new combination skin and complexion product: Curalak 


soap and its counterpart, Curalak cream, both made fron 


milk. water was also show 


A soap made to lather in salt 
time. The Bevat 


Jewett and W. 


for the first exhibit was in charge of 


Lawson, general sales manager; A. S. 


Schultz. 
West 72d New York City 


This company displayed its full line of Cappi specialties 


Cheramy, Inc., 102 street, 


extracts, toilet powders, talcum, etc., and also its 
new floral odors, 


waters, 
which it offers in %4 and 1] 


ounce sizes 


in rose, violet, muguet, lilac and jasmin. The company re- 


ports that it now has distribution of the Cappi line in 361 
rst-class cities in the United States. It was also announced 
that the company is working on 
Poilet sets 


; s tae 
terest was taken in the compacts, which are 


a full line of another 
} 


were shown in three sizes and considerable 


encas¢ d 


tal cup instead of on 
Paul Reuter, Fred 


J. M. Miles 


a plate. The exhil 
Burt, W. H. Cof 


chemist, was a frequent 
New York 
booths at the Grand Central P: 
No. 345, 
display was unusually 
black and gold 
to advantage. Half the space 
Tight Hair Nets, Hair Wavers, etc., 
half featured the Aklar line of Rouges, Lipsticks, Com- 

Nail Beauti : 

1 


fluted c 


\dolph 
One of the 
Merchandise Fair 


Klar. Phe 


Klar, 5 E. 19th Street, City.- 
busiest 
was occupied by 
attractive, a 
merchandis 
Hold- 


other 


scheme of setting off the 


was devoted to 


while the 


pacts, ers, €tc. 


Two lumns with illuminated trimmed 


the entrance, flanked on either side with tastily decorate: 
show cas The background was carried out in black 
and gold velour surmounted with a scalloped valence, 


a border of lights set off the 


n 


firm’s nan 


a cheval glass occupy 


above which 
On eithe r side of 
ing the booth 


pedestals, filled with flowers. 


and trade mark 


rear of the were handsome vases, On 


Featured on sloping shelves running the entire lens 

of the booth were trays of hand painted and decorated 
boxes to illustrate the ability of the Klar art department 
to create special containers and novelties for the whole- 
Over 30 new accounts were opened in the 
Kronish, in charge 


sale trade. 
first two days of the show, and B. 


toilet articles, ex- 
support given 


the Fair 


manufacturing of 
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would like to see : 
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of the sales and 


press¢ d himse lf as 
the affair by the buyers. “I 
an annual national event,” said Mr. Kronish, 


1 . . ave 
anything ever attempted abroad. It will certainly have 
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our enthusiastic support. This only convinces me 
further that, no matter how well posted a buyer may 
be, an event of this sort is a source of valuable informa- 
tion.” 

Pict rial Soap Mfg. Co., 50 Broadway, New York City- 
A new novelty to promote the sale of soap to mothers was 
shown by this company. This company announced that it 
had perfected a process whereby printing can be applied to 
soap without washing off, the soap being used from the 
bottom and the thin layer at the top containing the printing 
or pictures remaining insoluble. This process is used to 
print nursery rhymes and pictures illustrating them in color 
on the soap so as to make babies and little children more 
eager to take a bath. The soap used is castile, made by 
Wilson & Co., and it is pointed out that it is unusually dry, 
because it is impossible to apply the printng unless all water 
has been removed from the soap. The Pictorial Soap Mfg 
Co. owns the patents and markets the soap. <A small cake 
of this soap was exhibited which has been used 72 times; 
and the picture and nursery rhyme were practically as clear 
as on the fresh cake. The idea of printing on soap in 
colors, it was also pointed out, has advertising possibilities. 
Thus it is used by the Wrigley chewing gum interests to 
illustrate and describe packages of its gums. Five colors 
are applied in this instance. An initial soap, adapted from 
a current Parisian fad, is also made possible. This idea, it 
was pointed out, serves a triple purpose of identifying th 
cake, making it possible to teach children the alphabet, and 
also as a cleanser. The large Rothschild store in Chicago, 
it was reported, has stocked this soap and is using it for 
its employes. The exhibit was in charge of Alfred Tanzer. 

Scherk Importing Co., Inc., 21 West 47th street, New 
York City—This company is sole agent in the United States 
for the Scherk (Berlin) extracts, toilet waters, powders, 
rouges, sCaps, creams and hair preparations which, it was 
said, are among the most costly in Europe. The packages 
were quite unique, following the Greek-German poster type 
design in which straight lines predominate. The most costly 
extract shown was a 1%4-ounce bottle which retails at $10. 
The leader is Mystikum, which at present is offered in a 
minimum sized package of 34 ounce to retail at $3, but 
which will be offered in smaller sizes to retail at $1.50. 
Seven shades of face powders and ten shades of compacts 
with powder puffs were shown. Liquid powder in thre« 
shades was also shown. A full line of Scherk products was 
shown. The exhibit was in charge of A. W. Herbst. 

Lionel Trading Co., 320 Fifth avenue, New York City— 
This company is exclusive agent in the United States for 
Arys, 3 Rue de la Paix, Paris, France, and for Vigny, Paris, 
France; and it also handles the line of Caron, Paris, 
France. The company showed an assortment of “Trayettes” 
which it is bringing out to ornament the display counter 
and to appeal to women who desire an ornamental, as well 
as a practical container for their toilet requisites. The 
trayettes are made of wood, ornamented in floral effects in 
enameled colors and are furnished in black or gold finish. 
The base is padded with green felt. An assortment of these 
is offered with the Arys line. There are 72 different items 
in the Arys line and numerous numbers were shown in at- 
tractive containers. The Golliwogg family of Vigny ex- 
tracts was also shown. The Golliwogg container, which 
consists of a bottle enclosed in a cubical box, with an origi- 
nal stopper made up of a black Golliwogg head, surmounted 
by a scalp of black fur, according to the company, is a 
novelty which has appealed to the buyer of perfumes with 


remarkable success. The container is well executed and 
was designed to make perfume a popular prize for bridge 
parties and other social affairs of a kindred kind. In this 
case the oddity of the container, quite as much as the per- 
fume it contains, is depended upon to appeal to the buyer 
in search of suitable prizes and unusual gifts. Some of the 
more distinctive packages in the Caron line were also shown. 
The exhibit was in charge of H. Harris and J. Fields. 


Julius Schmid, Inc., 334 West 38th street, New York City 
—A cup compact for face powder and rouge was one of 
the interesting new novelties shown by this company. Com- 
pacts are supplied in cups, together with puffs, making it 
unnecessary to purchase a new vanity box. A new highly 
polished lipstick holder was also shown. This company is 
sole distributer in the United States for Parfums Gueldy, 
82 Rue D’Hauteville, Paris, and a full line of these special- 
ties, consisting of extracts in 23 odors; Eau de Cologne, 
satin sachets and soaps were shown. The Gueldy line is 
said to be famous for the ornateness of its packages, several 
of the more distinctive of which were shown. The exhibit 
was in charge of Joseph Massimo and Mehron Melik 


Lehn & Fink, Inc., 635 Greenwich street, New 1 
\ new line of Saint-Ange cosmetics, made by Société 
Nouvella Parfumerie, 9 Rue Saintonge, Paris, France, for 
which this company is sole American agent, were shown 
The numbers shown were lipsticks, in metal, paper and 
leather cases; compact powders, rouge emotion, eyebrow 


Vanity sets of these 


pencils and a greaseless lipstick. 
1 


products were also shown. Other new toilet goods prod- 


ucts shown wert Rubdown, rubbing alcohol, which at 


present is packed in 12%-ounce bottles, but which will later 
Vigoris, scented spirits ; 


| 1 aa OO 


be packed in 16-ounce bottles: 
Lysol shaving cream, which is offered to retail at 25 cents; 


Lysol soap, to retail at 25 cents; a face powder imported 


from Manila; Fum Aromas, incense made of sweet-smelling 
gums, sold in boxes of 12; a new deodorant, Rid, in tubes, 
to sell for $1.50 per dozen; and Thespis vanishing cream 
and cold cream in pound and half pound tins and in tubes 
Che exhibit was in charge of G. M. Murray and J. Ginsberg 


Walter Janvier, Inc—B. F. Allen Co., 417 Canal street, 
New York City—This company featured special label tooth 
paste and shaving cream, which it offers complete under th 
dealer’s own label. Samples of these specialties which it is 
supplying to numerous dealers were shown, and also attrac- 
tively printed matter was distributed. The company is sell- 
ing agent for Dr. Sheffield’s tooth paste and for Greendale 
medicinal pure grain alcohol ‘he exhibit was 


of Fred Vine and Joseph Sagan 


Tin Decorating Co., Baltimore, Md—Scrap baskets 
rose, blue, black and gold and gray: Japanese trays, humi- 
dors, vases and Watteau French tapestry utility boxes in 
lithographed metal were shown. The company announced 
that the reproduction of the Stuart painting of George 
Washington on one of its utility boxes had so interested 
the Smithsonian Institution that it had requested a com- 
pleted box, and also parts, showing every stage of manufac- 
ture, for permanent exhibition in the institution. The ex- 
hibit was in charge of Gilbert Malone, F. X. Beckman, H. 
J. Kelleher and FE. B. Mower. 

F. E. O'Callaghan, 43 West 33d street, New York City— 
This company is sole agent in the United States for E. 
Dupont et Cie., Beauvais-Parish, France. It showed a new 


(Continued on page 256) 





PAPANTLA, THE HOME OF VANILLA 


By CHESTER A. SMELTZER, of New York* 
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PICTURESQUE AND CHARACTERISTIC VIEWS IN THE HEarT OF THE MEXICAN VANILLA INDUSTRY 


(1) The writer’s (seated) private car en route for Tuxpam station square; (2) Rear view of Pyramid of Papantla; (3) Totonaco Indian 
tecundating the vanilla; (4) Method of loading vanilla upon the mules at Papantla; (5) Indian vanilla planter who uses American soap 
(Colgate’s Octagon); (6) Vanilla shipment coming over the mountain trails from Papantla to the Coast; (7) Papantla, the Home of Vanilla 
~note the vanilla curing in foreground; (8) Supplies coming into Papantla by the Twentieth Century; (9) Bundling vanilla; (10) Front 


view of Pyramid of Papantla; (11) Type of Totonaco Indian Belles. 

























































































































































































































































































































































































































































































































































































































































































difficult. The production must be financed from here and 
this involves the sending of hundreds of thousands of dol- 
lars annually into a region infested with roving bandits, 
This money, which is used directly in paying the Indians 
for the green vanilla, must actually be shipped into the dis- 
trict in specie; 
to for its 


and new devices must constantly be resorted 
safe transportation. As an illustration, in one 
year a single house shipped $100,000 in gold packed in 
standard kerosene cans which were carefully resoldered 
so as to show no external evidence that their original con- 
tents had been removed. 

the interior 
conditions which no insurance policy 
will cover, as the merchandise is constantly exposed to attack 
by robbers, e, by tropical rains and to end- 
This transportation from the curing point 
coast takes two days and not until the vanilla is on 
board the steamer is adequate protection or insurance against 
loss possible. although the is sent to the 
curing point in November it remains completely tied up 
until the 


the 


The cured vanilla in turn is shipped out of 
on mule back under 


to damage by 
less other risks. 
to the 


Moreover, money 


cured beans move to market in June of 


May or 
and even then the 


liquidate itself at 


following year; investment obviously 


does not begin to goods still 


once as the 
have to be actually sold and paid for. 

the troublous times in Mexico, the vanilla industry 
has probably suffered more in proportion than most others. 
the the of the 
has become a successive revolu- 
the the curing district, 
away from any considerable military establishment, has been 
temptation for the 

curers, demand and obtain large 
back into the pay in 
the destruction of the vanilla. 
There was a time when the annual production of Mexican 
totaled 


cured; but 
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Owing to 


product it for the 


tionary leaders; and 


a standing rebels to descend upon the 


sums of money and hasten 


mountains. Failure to such a case 


means curer’s 


vanilla close to four hundred thousand pounds, 


during the past ten years it has dwindled until 
the crop last past 
sixty thousand pounds. 
there 


reached the insignificant figure of about 
Before this latest crop was bought 
left upon the New York 
about ninety thousand pounds of prior production, making 
a total supply of one hundred fifty thousand 
pounds. Within three months thereafter there were barely 
fifty thousand pounds of this total left for and at the 
written, a fair remainder of 

unsold (uncontracted) the market is 
less than twenty-five thousand pounds, which must take care 
of the Mexican vanilla demand for the next twelve months. 
Before 1923 


had been fecundated 


in Mexico, was market 


visible and 


sale; 


time this is estimate of the 


vanilla available on 


leaving Mexico I endeavored to estimate the 


crop from the amount of flowers which 
by native planters friendly to me; 


I concluded that the next crop would probably be between 


and using this as a basis 


one hundred thousand and one hundred and twenty-five 
thousand pounds. This 1923 crop, which will arrive here 
about May or June, 1923, will undoubtedly come upon a 
bare market, as what stocks there are now unsold will be 
reasonably sure to have gone into consumption in the mean- 
time. Whereas, this year, as indicated, the total stock of 
unsold Mexican vanilla was one hundred and fifty thou- 


sand pounds, including the sixty thousand pounds in process 
next year we shall probably have only one hundred 
and twenty-five thousand pounds, all told, that is to 
forty thousand pounds less to market than we did in 1922. 
Toward the end of 1924, if nothing interferes, the Mexican 
1925 I feel that we may 


of cure, 
Say 


situation should be easier, and by 


again have a fairly normal market. 
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president and general manager; E. 
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Engstrom, sales man. 
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Wein and E. M. 


ager of the kitchen goods department ; 
W. Gallagher, L. Aber, H. 
ant 


Kaylor, assist. 
sales manager. 
Magnum Import Co., 15 


This company displayed 


30th street, New York City— 
“Magnums,” hammered glass cop. 
tainers of about half an ounce each containing several drams 


of the popular odors in genuine French perfumes. Each 
Magnum was contained in a black silk vanity case to be 
carried in the purse. The exhibit was in charge of Arthur 


Schoenbrun, president; Ned Schoenbrun, M. Mogan 





Morris Kramer. 

Fifth avenue, New York Cit 
Zip, a wax preparation for removing superfluous hair and 
this The is melted 
and is applied to the spot where it is desired to remove un 
sightly hair. 
peatedly. 
how 


Jean Jordeau, Inc., 562 





roots, was featured by company. wax 


It was pointed out that it may be used re- 
A magnifying glass was provided to demonstrat 


effectively the preparation works. Other specialties 





shown were Abscent, a deodorant, to retail 50 cents: a 
talcum to retail at 25 cents; an antiseptic lotion to retail at 
25 cents; an emollient balm to soften the skin which re- 
tails at 50 cents, and a massage cream. The 
are made by The Bentley Co., 12 W. 40th stree 

affliated with the company. Madame Berthe was in charge 


of the exhibit. 


SPANISH COUNT WINS BRIDE HERE IN PER- 
FUME COUNTER ROMANCE 
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Union Hill tonight 
a talking to.” 
fumes and soaps, I:dmund de 


sadly, pensively, “wait 
give her the 


and [ will dickens ; 


her Surrounded by reporters, 


Jiminez, floorwalker and super- 
Gimbels 


red to 


intendent of the drug and toilet articles section of 


subway bargain floor, spoke thus recently. He reter 


his bride and his resentment based on her disclosure 
of their marriage. She, Miss Flora Louise Nelson, daughter 
of a florist in Union Hill, N. J., and herself a teacher in a 
grade in Public School 2, Manhattan, had told re- 
porters that on July 8 at the Municipal Building she had 
married “Count Edmund Alphonso de Jiminez.” “Mrs.” de 
Jiminez, as the Count prefers that she be called, also told 
reporters that her husband had described his father as 4 
one-time general in the Spanish Army. 

When de Jiminez was found in Gimbels’ he registered keen 
agony at the publicity. He threatened to throw up his job 
at once and go to Canada, but thought better of it and de- 
cided to stay. onsiel 

“Yes,” he snapped, “I’d rather be a floorwalker in New 
Lay than a Count in Spain. I am working here and I 
like i I am not a rich man and I must work. I make 
$2,000" a year and I please my employers. No, I never expect 
to go back to Seville. I am an American and I have the 
vote—why should I wish to go back?” 

Right in the store, according to de Jiminez, 
started. She stopped at the perfume counter one day, as he 
told it, and an mites then formed developed into 


love and marriage. 


Was 


primary 


the romance 





Samples 
ity boxes 
numbers 
E. Bruns 


ales man. 


lonstrate 


al 
eClalties 


re had 


Ss. de 


1 keen 
is job 
rd de- 


New 
and I 
make 
xpect 


e the 


nance 
as he 
| into 


ACTIVITIES OF ASSOCIATIONS, SOCIETIES AND CLUBS 


ANK 7.WOODS 
On A DIET. 


“ZURICH | 
SS MILES | 


J.E.WOLFE 
OFFICIAL 
STARTER 
FILMER 
FLIVER ANI 
FAMILY. 


SHELLMAN 
SAID IN A TEE 
VOICE THAT IT 
WAS A HUCE 


IUCLE SD 


SoME FEATURES OF THE RECENT BASKET PICNIC OF TH 


CHICAGO ALLIES HOLD ANOTHER OUTING 
We'll 
say everybody played at the first basket picnic of the Per 


‘ : : ae rae : 
fumery, Soap and Extract Association ot ( hicago, July 27, 


“All work and no play makes Jack a dull boy. 


at Lake Zurich, LIl.,” reports the official chronicler of the 
event. \bout 102 loaded into twenty-two autos and left 
Frank Z. Woods's office for the Baseball, 
games for young and old, married and single, and horse- 


outing. races, 
shoe throwing contests, swimming and everything that goes 
to make a real picnic filled the busy day. 

Especially well taken care of were the kiddies and par- 
Bill 


Not having a wife 


ticular mention should be made of one of the members, 
Barrett, representing Van Ameringen. 
or a sweetheart to take, he borrowed an even half dozen 
kiddies from the neighborhood and took them along, and 
Boy! what a time he did give them and how they enjoyed 
themselves, and that bunch took home with them the only 
four prizes. Bill is a good picker. 

The entertainment committee, consisting of F. Z. Woods, 
chairman; Joe De Lorme, W. H. Muttera, assisted by Louis 
J. Freundt, J. E. Wolfe and I. M. 


compliments, for a very enjoyable time was had by all 


Faden, received warm 
Due to the kindness of the following manufacturers, love 
ly prizes were given to the ladies fortunate in the various 
contests: Melba Mfg. Co., Allen B. Wrisley Co., Marshall 
Field Co., Mme. Ise’Bell’s Toilet Mfg. Co., John Blocki & 
Son, Lady Esther Co., Jean Wallace Butler Co. and Royal 
Crown Co, The essential oil and other dealers were very 

liberal in donating prizes for the men and children. 

Said one participant: “Let’s hope for some more of this. 
It gets everybody better acquainted and at the same time 
gives all a breathing spell from the strenuous work we all 
have to do now to get the business.” 


kt 


2 


WORE 
OF 


CHICAGO PERFUMERY, SOAP AND EXTRACT ASSOCIATION 


CHEMISTS ACT ON TARIFF ITEMS 


Dr. Charles H. Herty presided at a special meeting held 
on August 4 at the Pennsylvania Hotel in New York by 
the Synthetic and Organic Chemical Manufacturers’ As- 
sociation. A petition was drafted and sent to Washing- 
ton asking Congress to reinstate the clauses of the tariff 
act providing for the additional embargo on dyestuffs and 
other organic chemicals. The petition said in part: 

“They repeat what they heretofore testified to 
your committee, that thing than the pro- 
visions of the dye and chemical control act will adequately 
protect their industry; that no specific or ad valorem rates 
will prevent the German kartel from regaining absolute 
control of the American organic chemical market; and 
that the manufacture of dyes, medicinals and other organic 
chemicals can no be maintained in this country 
without the legislative protection heretofore advocated by 
your committee after thorough investigation of all the 


lave 


before less 


longer be 


facts.” 

Members interested in the 
tries are in accord in stating without the 
provision of the tariff, the industry is 
extinction, according to Dr. Herty. 

G. A. O'Reilly of the Irving National 
principal speaker at the I 


indus- 
embargo 


.8 


threatened with 


dyestuffs and chemical 


that 
that 


Bank was the 


luncheon 


AMERICAN CHEMICAL SOCIETY 


“he Autumn meeting of the American Chemical Society, 
to be held in Pittsburgh September 5-9, is likely to have 
an attendance of close to 2,000, according to present 
indications. The date has been arranged with a view to 
enabling the members also to attend the Eighth National 
Chemical Exposition in New York City in the following 
week. The usual entertainment features will be found 
ample and enjoyable. 

\ vast number of interesting papers can be found in the 
offerings of the various sections, but at the present writing 
there is none of especial interest to our industries, although 
many are of collateral value. 
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American Society ot Cos 














meticians was held at the Morrison Hotel, Chicago, July 
29, with approximately 250 members of this growing or- 
ganization in attendance. Cosmet from almost every 
State of the Union were represented at the gathering which 
was said to be the b st and most enthusiastic held. 
Several very interesting s were featured on the program 

rhe annual election resulted in the re-election to the 
presidency of Mrs. May G of Milwaukee, Wis. 


Other officers chosen 
of Baton Rouge, La rst 
Jacobs, Milwaukee, second vice-president; 
McG wan, Kansas ( ity, Mi , wa 

Martell, of Chicago, secretary 


were as follows Dr. N. B. Cooper, 
Mrs. Jeannette 
Mrs. M. B. 


Miss Irances 


ice-president ; 
reassure! 


The meter of the meeting pertained entirely to business 
within the association and what it had done for the mem- 


bers and for the profession at large Various topics were 
discussed, including iegislative matters, promotion work, 
systematic methods followed and proven, with a lively 
exchange of ideas. One of the things disclosed was that 
specialists under this category were fast passing from the 
old listings, and were now looked upon in the light that 
their work and standing should demand. 

In her address the president, Mrs. Vogt, said in part: 


for» me to state to members of 
Society that this society was 
whose organizers visualized the needs 


nec dless 
Cosmeticians’ 
kind 


“It is probably 
the American 
the first of its 


of the future cosmeticians. The keynote and fundamentals 
ot this organization are ‘higher standards, universal legis- 
lation and scientific training,’ 

“Many important developments have materialized, fore- 


most of which is the interest shown by almost every: State 


in the Union, in the question of legislation which today is 
recognized as the greatest protective movement for the 
cosmetician as well as for the public 

‘A number of states have formed associations and are 
forging ahead valiantly to raise the standard, which will 


eventually and in the near future, place the 
the highest ranks as a professional worker. The growing 
demand of the public for scientifically trained operators is 
also responsible in a measure for this ity. 

“The effort of the American Cosmeticians’ Society is 
recognized and approved by the Associations of Commerce 
and endorsed by physicians of high standing, among whom 





cosmetician in 





activit 


is Dr. Burrows, Chief of the Medical Staff, United States 
Fidelity and Guarantee Co 

“The states of Ohio and Wisconsin, I believe, are the 
only states where laws exist and are drastically enforced 


“In Wisconsin, shop inspection is rigidly enforced and 
examinations are very scientific, which has in a way 
affected training. The 


state 


shop young woman training as an 
apprentice and paying an amount almost equal to any school 
tuition is demanding scientific instruction and is not content 
with the practical training as heretofore 
“New York is the next in line, the State Board of Health 


directing that ce 
sanitary cod 


smeticians and shops be placed under the 


“Missouri, Kansas and Minnesota are legislating. 
“Idaho cosmeticians are under the barber shop laws. 
“Texas has an act governing beauty parlors. 


‘Oklahoma, New Mexico and Louisiana are under the 
sanitary code; in Louisiana the law revised. 

“Do the members of this society realize the opportunity 
to prove their loyalty by doing their share in this work 
to establish higher standards, scientific training and business 
ethics? 

“Realizing the advantage the cosmeticians of Wisconsin 
have attained through co-operation and legislation, the neces- 
sity of proper legislation must be apparent to cosmeticians 
of every state. 

“The cosmeticians of the various states where no law 
exists, certainly do not want to be classed under the 
barber law, which will be the outcome in every state where 
there is no legislation. 


being 


“In Kansas the cosmeticians have been subject to very 
unpleasant experiences by the aggressiveness of the barbers 
enforcing their law governing the hairdressing code which 





AMERICAN SOCIETY OF COSMETICIANS HOLDS MEETING 





if really enforced to the letter would put every hairdress 
out of business 
“Do not wait until it is too late. Go home fixed with a 
xed idea of organizing and working for your own protec. 
‘The American Cosmeticians’ Society was organized 
help and further this cause in every state and is ready and 
willing to guide and advise at any time.” 


\nother speaker was Francois Marcel, of Brooklyn 


He said in part 

“As a member of the National Hairdressers’ Association, 
the Manufacturing Hairdr “? A i a al : 
the Manutacturing [lairdressers ssociation and also the 


American Cosmeticians’ Association, I feel I have an under- 
standing of the work we have before us that is pe rhaps a 
little clearer than that of who is but a member of one 


association. My attitude, however, has always been neutral. 


one 


“The work carried on by the Eastern associations has 
consisted greatly in the discussions of various problems 
but there has been no definite move made for legislation, 


In fact many of the members are against it. 

“However, last winter, when every hairdresser, cosmetician 
and manicurist was notified by the New York Board of 
Health to report and given instruction every one of them 
obeyed directions. Since that time they have acted accord- 
ing to rules of the work laid down by the city. The same 
thing has been followed out in other cities, which is proof 
that cities throughout the country are going to 
higher standard, 

“For this reason and because [ know that such work will 
protect the shop owner who is properly trained and in- 
structed against the competition of a shop conducted by an 
operator who has not had training and is not qualified, I 
am strongly in favor of the right kind of legislation. 

“T feel that the time is drawing nearer when this pro 
will be recognized in America as a most important 
one and when the people see the name ‘Cosmetician’ it means 
a well conducted, sanitary and a well equipped shop 

“Nothing can be accomplished by destructive methods, 
Everything may be obtained from the constructive method 
and so far those who are working for the: good of the 

agree heartily with their 
. 


demand a 





fession 


\merican people I can only say I 
aims to raise the standard of the profession.” 

The next convention will be held in 1923 in Chicago 

\t the Chicago school and offices of the Marinello Co., 
804 Tower Court, the 1922 summer school has been in 
session fer two weeks, July 23 to August 5. More than 
200 students were enrolled, many of them being experienced 
persons, who attend these annual classes for the purpose of 
keeping posted on the current trend of the profession. 

\ very elaborate display of Marinello commodities was 
shown and along with the study program an_ elaborate 
entertainment program was carried out with dinners, dances 
and parties, ending with a banquet in the Marinell 
tion Hall. 


Recrea- 


NATIONAL HAIRDRESSERS’ ASSOCIATION 


The following officers were elected at the second annual 
convention of the National Hairdressers’ Association, Inc., 
held at Statler Hotel, St. Louis, July 31 and August 1 and 2, 
at which about 150 delegates were present: 

President—C. M. Kozlay, New York; American Hair- 
dresser. 

First Vice-President—C. W. Godefrey, St. Louis 
Missouri Hairdressers and Cosmeticians’ Association. 

Second Vice-President—Mrs. A. F. Cosgrove, San Fran- 
cisco; California Hair Dealers’ Association. 

Secretary—Theo Bonder, St. Louis; St. Louis and Mis- 
souri Hairdressers and Cosmeticians’ Association. 

Financial Secretary—Esther Johnson, Chicago; 
and Illinois Hairdressers’ Association. 

Treasurer—H. M. Spiro, New York; New York Ladies’ 
Hairdressers’ Association. 

Historian—M. Campana, Providence, R. I.; 
land Hairdressers’ Association. 

Trustees—T. Paul Titus, Cleveland; Cleveland and Ohio 
Hairdressers’ Association. Madame Louise, Chicago; Chi- 


and 


( “*hicago 


New Fng- 
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THE AMERICAN PERFUMER 


and nois Hairdressers’ Association; C. Cesar, Los 
\ngeles, Cal.; Southern California Hairdressers and Cos- 
sot Madame De Guile, Duluth; Duluth 
ssociatio! Hairdressers. 


ticians’ .\ssociation. 


Qo?? 


New York was selected for holding the 1922 convention. 
President Kozlay, in his address, called attention ta a 
| importance, namely, to encourage the crea- 

and adoption of American styles of coiffures. “Here 
the styl yf hairdressing, as well as the gown and 

» been largely influenced by Paris,” he said. ‘While 
 recogn e and honor French creative ability, we, with 
American spirit of independence, conscious of our abil- 
to produce for American women becoming styles on a 
arity with anything from abroad, would set as our task 
. emancipation of the coiffure from foreign domination. 
the efforts, therefore, of the St. Louis Association, 
edit must be given for the first step in this direction: by 


t 
‘he inauguration of this year’s style show for that pur- 


se. 
Nineteen coiffures were exhibited 
r¢ prizes, gold medals, being awarded 
\. W. Thee, Philadelphia ; 
hird, Mme. Louise, 
ntinued. 
Among the numerous papers was an interesting one on 
The Ohio Cosmetic Therapy Law,” by T. Paul Titus, of 
leveland. “Eliminating the Risk in Insurance’ was the 
bject of Harry M. Spiro, of New York. 
\ committee reported that the term “allied industries” in 
bylaws was meant to include manicurists, scalp spe- 
sts, electrologists, masseurs, dermatologists and chiropo- 
but not barbers, as such intrusion of barbers into 
hairdressing industry was deprecated in a reso- 


at the style show, 
I 


lows: First, 
second, Paul Rilling, Chicago; 


Chicago. The style show will be 


1¢ ladies’ 
ution. 

\ trade exhibition proved an important feature and there 
vere addresses by Mayor Kiel and others. A banquet, a 
incheon at the Missouri Athletic Club and a river trip 
given by Walter F. Koken and other entertainments were 
provided, including a lawn fete, dinner and dance at the 
Willbrandt plant of the Art Aseptible Furniture Co. 


CORRUGATED AND FIBRE BOX MAKERS 


The National Association of Corrugated and Fibre Box 
Manufacturers met in annual convention July 18-20 at the 
Traymore Hotel, Atlantic City. Several new members 
vere elected and there were interesting reports and papers. 
The old officers were reelected, this being President Kress’s 
fourth term: President, F. J. Kress, F. J. Kress Box Co.., 
esa a irst vice president, si D. Griley, Fairfield 

. Baltimore, O.: second vice-president, J. M. Con- 

Fibre Container Co. of Pennsylvania, Philadelphia; 

secretary-treasurer, B. C. Tamlin, 1821-22 Republic Bldg., 
hicago. 

The directors, in addition to the president and vice- 
presidents, are J. P. Brunt, Mid-West Box Co., Chicago: 
C. W. Gaylord, Robert Gaylord, Inc., St. Louis; Samuel 
Samuels, American Corrugated Paper Products Corp., 
New York; R. H. Dollison, Fairmont Box Co., Fair 


mont, W. Va 


HOOVER TO HONOR NEW YORK SALESMEN 


_The annual meeting of the New York Chapter of the 
Salesmen’s Association of the ‘American Chemical In- 
dustry will be held on the evening of Tuesday, September 
12. At this time the nominating committee appointed by 
President T. R. L. Loud consisting of John A. Chew, 
chairman: George Ashworth, James M. Keating, A. C. 
Kalbfleisch, George A. Bode, B. R. Tunison, and William 
H. Adkins will present a slate for new officers to be 
voted on at this meeting. The annué il dinner will be held 
during exposition week and it is reported that Secretary 
Hoover will be present. The committee arranging the 
affair is composed of Fred J. Signer, chairman; George 
T. Short, J. Wrench. The Invitation Committee, is com- 
posed of A. H. Pierce, chairman, P. S. Tilden, Francis 
M. Fargo, Jr., H. A. Stebbins, Frank McDonough, F. P. 
Summers and H. B. Prior. 


U. S. LEADS WORLD’S TALC PRODUCTION 
The quantity of ground talc sold | roducers in 1921 was 
106,900 tons, valued at 
tons, valued at $2,143,000 in 192 d ‘anvas the 


ducers made to determine the 


$1,181,000, « 

pt 
; 1m } 
ynsumea 
1921 by various industries shows that the paper industry 
used 38 per cent of the total and that the average value was 
about $10.60 a ton. Most of the supply was obtained from 


Vermont and New York. 


tained from New York, and the average value was abo. 


Nearly all the supply was ob 
3 pply 


$14.10 a ton. Only 2% per cent of the domestic output 
was used for toilet powder, the demand for talc for 

use having been supplied largely by imported material. Cali 
demand for domestic tale for 
The 


latest figures available show that in 1920 the United States 


fornia supplied most of the 
this purpose, and the average value was $18.60 a ton 


furnished about 65 per cent of the world’s supply and con- 
sumed about 68 per cent. 


The production of tale and soapstone in 1921 showed 


ie as compared with that in 1920. The quantity 
was the smallest since 1908 and was about 40 per cent 
less than the average for the five preceding years, actording 
to Edward Sampson, of the United States Geological Sur- 
vey, Department of the Interior. The total quantity of talc 
and soapstone sold in 1921 was 126,000 tons, valued at 
$1,821,000, as compared 211,000 tons, valued at $3,035,- 
000 in 1920. This represents a decrease of 40 per cent in 
both quantity and valu Vermont, which since 1917 has 
heen the largest producer, maintained its position by pro- 
ducing 38 per cent of the total quantity. New York pro- 
duced 33 per cent of the quantity sold, but for the first 
time took second place in the value of its product. Virginia, 
which produced 14 per cent of the total, ranked next to New 
York in quantity, but for the first time led in the value of its 
output, owing to the fact that the soapstone industry in 
that State was not nearly so much affected as the ground 
tale industry, on which the other principal producing States 
depend. 

The production and value by States was as follows: Ver- 
mont, 48,647 tons, $438,534:New York, 41,937 tons, $530,154: 
Virginia, 17,721 tons, $601,878; California, 8,233 tons, $128,- 
188; Pennsylvania and New Jersey, 7,205 tens, $76,912 
North Carolina, 731 tons, $17,048; Georgia, Maryland and 
Massachusetts, 1,959 tons, $28,737 


Chewing Gum Manufacturers Elect 


The National Association of Chewing Gum Manufactur- 
ers of America held its annual convention recently in the 
Biltmore Hotel, New York, and elected these officers: 
President, B. L. Atwater, president William Wrigley, Jr., 
Co., Chicago; vice-president and general manager, M. D. 
Bromberg, president Chicle Development me this City; 
vice-president, L. W. Hoskins, president Walla Walla Gum 
Co., Knoxville, Tenn.; secretary and sae treasurer, 
L. W. Lindall, of the Chicle Development Co.; treasurer 
and assistant secretary, J. Bromberg. 


Barbers’ Supply Dealers’ Association 


October 9 to 12 has been set as the time for holding this 
year’s annual convention of the Barbers’ Supply Dealers’ 
\ssociation. The city selected is Chicago. 


National Safety Congress 
The eleventh annual Safety Congress of the National 
Safety Council will be held in Detroit, August 28 to Sep- 
tember 1. 


= Better Magazine in the Country 
(J. C. Vallebuona, 119 West 114th St., New York City.) 
Enclosed please find a money order for $2, for my yearly 
subscription to THE AMERICAN PerFUMER. I will state that 
for its purpose there is no better magazine in the country. 














































































AUGUST REPORT ON GRASSE FLORAL PRODUCTS 


From Our Own Correspondent 












Grasse, August 5.—Following is the 
floral products in this region 


August report on 
Orange Flowers—The demand for neroli continues nor- 

mal. The northern European countries are manifesting con- 

siderable interest in this article. As was foreseen in last 

month's report, the product of the 1922 season will be entire- 

ly exhausted before the distillation of 1923. 

q 


iif 


from the in- 
The present 


Orange flower water is in great demand 
dustries of food products and pharmaceuticals. 


price is very moderate, and consumption has noticeably 
increased since the last distillation. 
Roses—The present very advantageous prices for all rose 


products have caused a very active demand. More than 
half of the stocks from the last harvest are already sold, and 
the trade recovery which will certainly show itself in the 
early winter will cause money to circulate more freely. 

Jasmine —The harvest will begin in a few days. It seems 
likely that it will be normal. The manufacturers of per- 
fumes and the co-operative associations of flower growers 
have come to an agreement whereby the price of flowers will 
be slightly less than that of last harvest. 

The high cost of labor, of fertilizers and of water for 
irrigation have made it impossible to set a lower price, for 
to these costs, already high, must be added the cost of gath- 
ering the flowers, which is always high on account of the 
great labor involved. 

No great quantity remains of the products of the 1921 
crop. The prices will certainly be lower than those of last 
year, but the decrease will not be very great. 

Tuberose.—As in the case of jasmine, the tuberose prod- 
ucts will suffer a slight, but not marked, decrease in price. 
Last year’s stocks are exhausted, and no predictions can 


be made with certainty until the end of September. The 
demand is quite active. 

Geranium.—A_ noticeable increase has occurred in the 
prices of all the geranium oils, since the last report. The 
\lgerian oil was the first to rise, on account of the poor 
yield from the first cutting, due to the drought of last 


spring. 


The Grasse oil has risen in sympathy, to almost the same 


extent. The Reunion oil, as a result of large demand, has 
also risen. 
The second cutting in Algeria has yielded almost nothing, 


and the year’s crop, which used to be estimated at 20,000 
silos, will not amount to more than 5,000 kilos this year, for 
here is only the third cutting to come, in October. Even 
in normal times, this cutting furnishes but little oil. 

The crop of geranium at Grasse, which is cut but once a 
year, will be very small this year, for because of the poor 
market during recent years the growers have not replanted. 

Bourbon geranium has gone up 10 francs per kilo, for 
there is a strong demand and no spot stocks. The last few 
shipments arriving at Marseilles have been almost entirely 
sold, principally to England. 

Indian geranium (palmarosa), on account of the rise in 
exchange, has risen greatly in price, almost the 
level of Bourbon geranium. 

Lower prices for geranium oils 
On the contrary, there will probably be 
the beginning of autumn. 

Rosemary and Thyme. 


1 
I 
¢ 
t 


attaining 
are not to be expected 
a further rise at 
4 There is nothing to report re- 
garding these two oils. Sales are regular and prices are 
maintained. Thyme oil rich in thymol is in great demand, 
and good qualities are scarce. 

Lavender—A brisk demand, emanating from an Asiatic 
country, has absorbed most of the stocks remaining from 
the last distillation. 


The new distillation has begun, but although the plants 


appear very fine, the yields of oil are not satisfactory, 
for the plants are very stout, weigh heavily, and give 
less oil than usual. 

The market for lavender oil has recovered somewhat 
during the last few weeks, and although no _ noticeable 


260 


rise is to be feared, a brisker 
after the distillation. 

At the present exchange value of the French fray 
lavender oil is very advantageously priced for countria 
better situated, and it is futile to hope that it may 
bought cheaper. In the mountains where lavender gr; - 
the prices are now as low as possible, and if they shoul 
fall, the cultivation of the plant would have to | . 
doned. 

The syndicates of lavender producers are now very we 
organized to defend themselves against speculation tending 
to lower the market. The French Ministry of Agriculture 
aids these Producers’ Co-operatives by advancing funds. 

Summary. 


market is to be expecte 


be aban. 


y.—There is a real recovery in business, jin cer. 
tain products. It is hoped that the recovery will be more 
effective this autumn. Lower prices are not to be ex. 
pected except as a result of fluctuations in exchange, wh; 
have the effect of basing values upon exotic oils , 


OTTO OF ROSE CROP IN BULGARIA 
CF) 
12. harvest ended four weeks ag 
and from all accounts it was much better than expected, The 
weather generally was good and an increase is shown over 
last year’s crop 


m a Special Correspondent.) 


SoFl \, July The Trost 


In a statement of the situation mad 


Ltd., it is disclosed 
that the rose harvest this year started ten days earlier 


Theodore K Shipkoff, ot Shipkoff & Co., 


thar 
usual and ended in the middle of June. The distillation lasted 
in all 25 days. With the exception of only four rather hot 
days, there was ideal weather during the whole harvesting 
season, and thanks to this fact, the output of the crop is very 
satisfactory, and the new otto is superior in grade, rich in 
aroma and by far the best otto since the record 1900 crop 
This is due greatly to the better care the rose bushes hz 
had this all, to the propitious we: 
during the harvest. Mr. Shipkoff goes on to say: 
the rose harvest ended, we have been touring the whole rose 
district, 


year, and, above 





"Since 
since 


checking the output of every locality, and have found 
all the tine mountain localities the yield is at least 20 


per cent larger and of the choicest possible quality, with 


hardly any put-up grades, Only in the localities down in the 
plain, where the soil is clayish, the grade of the new ottos is 
ordinary, and also all the old ottos, left over from the last 
We are also glad 
to say that there are less put-up grades this year than in any 
other year since 1912 
to 65,000 oz., which is fully 20 per cent more than last year’s 
crop. The flowers commanded the same price, and while the 
distilling 


two years, are rather of inferior quality. 


The total yield of the crop amounts 
expenses this year are bigger, as the yield of otto 


from the flowers was much 
8-10 per cent less.” 


larger, the cost price is about 


PIMENTO OIL IN JAMAICA 


Experiments by the British Colonial Department of Agri- 
culture have demonstrated that pimento oil can be produced 
in Jamaica in large quantities. Not only has oil been pro- 
duced at the laboratory from pimento leaves; but iso 
eugenol and vanillin have been made. The process has 
passed beyond the experimental stage, and, as it is certain 
that all the pimento oil produced in the island will find a 
ready sale abroad, the Government has decided to pass over 
to private enterprise the data in its possession. A factory 
is to be located in the central part of the island, and 
machinery to produce 10,000 Ib. of oil has been ordered 
from Scotland. The crude oil will be exported.—Londos 
Times Trade Supplement. 
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Ivory Novelties Trading Co., 
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‘To my mind the means used by defendant in iden 

fying the compound as its own product is of a character 
designed not to inform the public of the fact, but, is rather 
to enable it to, by refined argument, plead that no actual 
misrepresentation is made. 
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“An identification such as this cannot be permitted to 
take the place of open and frank avowal that the article 
ffered for sale is not the compact of Coty. If defendant 
is not desirous of deriving any undue advantage from its 
use of the protected name and trade mark of another, 
there should not be such marked modesty as to it 
connection—or the lack of connection—therewith.” 
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‘The case of Ingersoll vs. Doyle . . is to the contrary 
of such proposition For present purposes [I need not 
rule on the question, but may leave it for fi hearing. 
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MARKING OF IMPORTED BOTTLES TO SHOW 
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The Treasury Department recently issued a circular re- 


quiring glass bottles, vials, etc., to be permanently marked 


by molding, sandblasting or etching, to show the country 
of origin. As a literal compliance with this requirement 
would in many cases deceive the purchaser of a_ bottle 
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Was an imported product and because of cert 


certain Collectors of Customs, the Washington represent- 


itive of the American Manufacturers of Toilet Articles, 


W. L. Crounse, addressed a communication to E. W. Cam] 


Chief of the Customs Division of the Treasury Depart- 
ment, propounding certain questions with respect to this 
ing. Mr. Crounse has received the following communi- 
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th the questions sub- 
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mitted to the Customs Division and Mr. Camp’s reply: 
“WasHIncton, August 12, 1922 

“T am in receipt of your letter of the 24th ultimo 

requesting certain information regarding the operations of 


Department circular No. 598 relative to the marking of 
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Ses MADE PERFUMES AND BOTTLE; 





many discussions regarding American mad, 

unes and toilet articles little has been said abo; 

the glass containers. Our esteemed contemporary, the 

Glass eealalaay* gives new reasons for American 

preference and makes a strong appeal to patriotism in 

hich aromas and bottles are most happily blended and 

in which the manufacturers of perfumery bottles pledge 

hearty cooperation with the perfumers in upbuilding the 
wo American industries —Eb. 

“There is perhaps no product in America to which the 
slogan ‘American made’ can be more justly applied as q 
reason for its greater sale and use, than to American per- 
fumes,” says the Glass Container, ‘Practically all the argu 
ments which apply to other American manufacturers obtain 


in the case of pe rfumes, such, for instance, as the fact that to 
buy American perfumes is to encourage not only the Amer. 


ican industry of perfume making, but also the manufacture 


America of the glass bottles in which the perfumes ar 
placed upon the market. While recognizing the universal 
eatness of France in this industry, the above facts to- 


gether with our national pride would lead us to ask for per- 


fumes and toilet articles made in our own country 
is a deeper and more subtle reason why 


to b 


“But there Amer 


ican made 





perfumes are 





e preferred by Americans. The 
sources of all the raw materials that enter into perfumes 
are the same. The methods of perfume making are similar, 


but somehow the 
and the 


ideals behind the American perfume maker 


foreigner different 


ar¢ In America, the idea seems 
to have been to go back to nature itself and to make per- 
fumes as nearly as possible like the natural odor of the 
flowers. 

“A lady loves a certain flower. She admires not only the 
flower but also its odor. This flower is her ideal of beauty 
She, too, would be as beautiful as possible; so adapts to 
hers elf the delicate scent of the flower she loves. 

‘The American perfumer has been in harmony with this 


idea and he has built his business upon it. 


The 





foreigner 

has been inclined to inject into his manufacture, suggestions 
of feelings and emotions more complex and perhaps less 
justifiable; more of the insinuating, and less of mere bea 
and simplicity. By stressing the sale of heavy oriental odors, 
good taste in America has sometimes been offended, t 
detriment of all perfumes. 

‘There is yet another reason which is personal and per- 


haps not so general, but would weigh with us. As we under- 
stand it, the successful manufacture of perfumes does not 
depend on chemistry or the physical sciences, but 
upon the nose it our opinion, judging 
certain other products made in foreign countries, 
would far rather trust an American nose 
odors with which we will have to live. 
“In all the many cases in which the glass container is used 
as a sales vehicle for various products, there is no instance 
of greater interdependence between the container and the 
product than exists in the case of toilet preparations and per- 
fumes and the glass container. The closest relationship and 
cooperation should obtain therefore between the makers of 
American perfumes and toilet waters and the American 
manufacturers of their containers. This will mean very 
clos se study and investigation on the part of both 
“The buye rs of perfumes are likely to be more or less dis- 
criminating in their sense of the beautiful and appropriate 


altogether 
from 
that 
in fabricating th 


There fore, is 





z hese buyers must be satisfied. The American perfumery 
industry is in the building. So is the glass container in- 
dustry. They must build together. The Glass Container will 


act as guarantor that the members of our association who 
manufacture perfumery bottles will extend their mist in- 
telligent cooperation to the perfumers in the work before 
them. Here is a specific instance of where 


plus 2 will 
equal 4.” 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Gordon M. Day, the new president of the Flavoring Ex- 
tract Manufacturers’ Association, and his associates on the 
newly elected board of officers, have taken hold promptly 


in preserving the interests of the industry. Chairman Bond, 
of the Legislative Committee, and Attorney Hickey also 
have not relaxed either their vigilance or efforts. 

The Atlantic City convention, fully reported in our July 
issue, gave another knockout blow to the thirteen super- 
The convention was a great success and the social 
There is little to 
add to what we printed last month, except that the report 


stition. 
features proved to be most enjoyable. 
of the treasurer, F. L. Beggs, which we did not receive in 
time to include in our July issue, made a good financial 
showing for the association. The details are not given out 
for publication. The report showed a cash balance as of 
June 1 and per books of $6,648. 
by W. W. 


The details are available for members only who 


The report was duly audited 


Laudenslager, L. K. Talmage and Charles 
Hughes. 
may seek the information and not for others. 

Work on the publication of the Minutes already has been 


begun and the pamphlet, as usual, will be issued promptly, 


giving all necessary information to the members. 


F. E. M. A. COMMITTEES, 1922-3 


Gordon M. Day, president of the Flavoring Extract 
Manufacturers’ Association, has appointed the following 
committees for 1922-23: 
ScIENTIFIC RESEARCH COMMITTEE 

Frank L, Beggs, Chairman, Styron-Beggs Co., Newark, O. 
J. L. Clawson, The Clawson Co., Philadelphia. 

Dr. F. M. Bovles, McCormick & Co., Baltimore. 

Dr. Bernard H, Smith, Garrett & Co., Inc., Brooklyn, 
N. Y 

Dr. E. J. Shanley, Baker Extract Co., Springfield, Mass. 

MEMBERSHIP COMMITTEE 

Robert E. Heekin, Chairman, Heekin Co., 
W. H. Hyde, Abner Royce Co., Cleveland 
Benjamin H. Harrison, David G. Evans Coffee Co., St. 
Louis, 


Cincinnati. 


LEGISLATIVE COMMITTEE 
R. H. Bond, Chairman, McCormick & Co., 
Pusiicity COMMITTEE 
Fred S. Rogers, Chairman, McMonagle & Rogers, Mid- 
dletown, N. Y. 
S. J. Sherer, Sherer-Gillett Co., Chicago 
S. F.-Irwin, L. H. Parke Co., Philadelphia. 
TRADE INTERESTS COMMITTEE 
F. S. Muchmore, Chairman, Hallock-Denton Co., Newark, 
N. J. (Additional members to be appointed by him.) 
TRANSPORTATION COMMITTEE 
T. Gunning, Chairman, Arbuckle Bros., Chicago. 
*. Davis, Davis Mfg, Co., Knoxville, Tenn 
Costs COMMITTEE 
T. W. Carman, Chairman, Baker Extract Co., Spring- 
field, Mass. 
C. F. Sauer, the C, F. Sauer Co., Richmond, Va. 
J. L. Clawson, the Clawson Co., Philadelphia, Pa. 


,altimore. 


INSURANCE COMMITTEE 
W. Jennings, Chairman, Jennings 
Rapids, Mich. 
COMMITTEE ON How TO INCREASE SALES 
. W. Carman, Chairman, Baker Extract Co., 
ield, Mass, 


Mfg. Co., Grand 


Spring- 


VIGILANCE COMMITTEE 
W. W. Laudenslager, Chairman, A. Colburn Co., 
del phia. 
Frank L. 


Phila- 
Beggs, The Styron-Beggs Co., Newark, Ohio. 
STATE COM MITTEEMEN 
California: Paul Rieger, Paul Rieger Co., San Francisco 
Colorado: Wm, L. Myatt, Morey Mercantile Co., Denver. 
Connecticut: Chas. S. Williams, The Williams & Carleton 

Co., Hartford. 
Indiana: Geo. H. Lynas, J. 
Iowa: C. R. Joy, S. F. 
Kansas: W. S. Herr, Wichita... 
Louisiana: S. F. Dupree, Gulf Mfg. Co., New Orleans. 
Vaine: C. F. Foss, Schlotterbeck & Foss Co., Portland. 
Varyland: R. H. Bond, McCormick & Co., Inc., Baltimore 
Vassachusetts: F. S. Spice Co., 

Charlestown 
Vichigan: H, L. 


B. Lynas & Son, Logansport. 
Baker & Co., Keokuk. 
The Murray Mfg. Co., 


Ross, Stickney & Pe OT 


Foote & Jenks, Jackson. 

Vinnesota: C. E. Wyman, Griggs, Cooper & Co., St. Paul. 

Northern Missouri: S. H. Baer, Blanke-Baer Extract & 
Preserving Co., St. Louis 

Lower Missouri: Rudolph Hirsch, Ridenour Baker Gro 
Co., Kansas City 

New Jersey: F. S. 
Newark. 

Western New York: J. A 

Eastern New York: L 
York 

Ohio: J. Frank, Frank Tea & Spice Co., 

Oregon: Leo Hahn, Wadhams & Co., 

Eastern Pennsylvania: S. F. 
Philadelphia. 

Western Pennsylvania: J. L. 
Food Products Co., Pittsburgh. 

Tennessee: G. C. Davis, Davis Mfg. Co., Knoxville. 

Texas: Leo M. Furman, The Furman Co., Houston. 

Vermont: J. D. Fishburne, S. P. Hite & Co., Roanoke 

Washington: W. J. Kahle, Crescent Mfg. Co., Seattle. 

Wisconsin: A, J. Hilbert, A. J. Hilbert & Co., Milwaukee. 


Jenks, 


Muchmore, MHallock-Denton Co., 


Handy, Larkin Co. Buffalo. 
B. Parsons, Seeman Brothers, New 


Cincinnati 
Inc., Portland. 
Irwin, L. H. Parke C 


Klingensmith, Pittsburgh 


SODA WATER FLAVORS MANUFACTURERS 

Harry Whittle, of Philadelphia, president, and Thomas 
J. Hickey, of Chicago, secretary and attorney, together with 
the legislative committee of the National Association of 
Manufacturers of Soda Water Flavors, have kept up their 
activities during the last month in looking out for the 
interests of the association and of members. Secretary 
Hickey has collected information about the bills introduced 
in the legislatures and other subjects, and has transmitted 
the same to the members with recommendations for their 
action. 

Mr. Hickey has sent out a call for protests against Georgia 
H. B. 985, which would place a tax of 30 cents a gallon on 
syrup used for the purpose of manufacturing, compounding 
and mixing soft drinks. No time is to be lost, as the 
Georgia Legislature is near to adjournment. 
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We are amazed when we are told that eighty per cent of 
the retail grocers in the United States are operating either 
at a loss or without any profit; that seventy-five per cent of 
the failures are attributed to the fact that they do not know 
what their goods cost or what percentage of their sales is ab- 
ved by their overhead expenses and d 


Che extraordinary prices quoted by many concerns packing 


livery charges. 
flavoring extracts indicate that an appreciable number of 
them are not cognizant of the accurate cost of their product. 
Many of us are so eager for business that we accept orders 
We are 


inclined too easily to be convinced by our salesmen that our 


regardless of whether they show us a profit or loss. 


competitors are underselling us without first ascertaining the 


true facts. If we would take the trouble to secure samples 


of goods that we are in competition with, and have them 
1 
i\ 


analyzed, we would then be in a position to show the cus- 
tomer why the lower prices were possible and the quality he 


would receive. 





There is another phase of such competition that I desire to 
bring to your attention—the reputation of the industry as a 
whole—which is menaced by weak kneed manufacturers who 
with the idea in mind that if they keep their plants 
they are bound to make money. They will accept 
business at almost any price it is offered them by buyers who 
are playing one manufacturer against another 

\s an illustration, we cite the cork industry we all know 
that corks can be purchased at almost any price but if one 


gets low pri | corks, and 





op 
I 





es, they invariably get low quality 
receive what they pay for and more often less. 


If the members of this Association would come together 
' 


d establish a system of accurately determining their costs, 

[ do not believe that many of them would keep on being 
foolish and continue to accept business that did not show 
1 reasonable living t Our observation is that 





1] + + + . | 
are more concerns selling extracts at cost or less than 





I lal largin of proftit o1 
nedied lt each one of us wil 
costs, he will be sure to find 
many items that he has entirely erlooked unless, of course, 





1ade such a s r has a well organized 
g department 

your attention to several items which are 
ked in making up costs. I have been told 


ns by many of our members that they hav: 





never given any consideration to the matter of carrying 
harges on their stock of Vanilla beans, to losses resulting 
from evaporation and in handling the finished product, break- 


ge in bottles, ns and labels, the loss 


imp¢ rfect corks, cart 
| ling to provide a mar- 


a 

from overcapacity bottles or in the 

gin of safety above the marked quantity on the packages. 
The Baker Extract Company has maintained a cost ac 

counting department since 1913, and it has been of most 

substantial benefit in conducting their business along safe 

and sane lines 


I 
1 


It has enabled them to keep away from un- 
profitable business and while at times it may have seemed to 
some of you that they have quoted low prices on Government 
orders, special or specific competitive business, to the best of 
their knowledge they have never accepted an order which 
did not yield a pro t beyond the expense of what it cost to 
put it on their books. The system has also been a time 
saver in that it could be carried along by subordinates and 
has released time to the officers of the Company for more 
important things. It also provides the means of a close 
check up on the work of the salesmen, those who are profit- 
able and the ones who are not paying their way The 
maintenance expense of a cost system is very small when it 


is once inat 


2 


At present one young lady is figuring 
uur laboratory. 


J 


a 
i 
the cost of every order that is shipped from « 


‘ thirteenth annual convention of the Flavoring 
Extract Manufacturers of the United States, Atlantic City, July, 1922. 





FLAVORING EXTRACT MANUFACTURING COSTS* 


By LESLIE K. TALMADGE, Baker Extract Co., Springfield, Mass. 
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To install a Cost system, you should assign some one 
familiar with your plant to make a study of the process of 
manufacture, the filling and packing of your goods with the 
thought in mind of catching any leaks and ascertaining what 
the losses are which I have mentioned. In our plant, we 
keep a running inventory of bottles, cartons, boxes, corks, 
and other material, which if stated when you take your 
regular inventory, will require very little time to ke p along 

This, after it has been in operation for a year, will prove 
a very valuable — to you in placing orders for bottles, 
cartons, labels, corks, boxes and other materials, as the sales 
of any flower or size can be ascertained at almost a moment's 
notice. A printed card record is also used, by the forewoman 
when assigning the orders to her girls. 

Let us first discuss the cost of a Pure Bourbon Vanilla 
extract manufactured with 40 per cent alcohol. Using a 
price of $3.00 per pound for the bean, you should add carry- 
ing charges of at least nine cents per ‘pound, to cover 6 per 
cent interest on the $3.00 for six months. If, at the end of 
the six months, you are still carrying in stock beans which 
you will not use before the end of the year, the cost should 
be refigured, based on an additional charge of nine cents 
per pound for the balance of the year. Although this method 
may not be absolutely accurate I believe you will agree that 
it will at least protect you against a loss. <A charge for 
shrinkage in weight of the beans should also be taken into 
consideration 
years ago we made a careful study of the shrink- 
age in the weight of Vanilla beans which were carried for 
six months, and we found that some grades of Prime Mexi- 

n beans showed a shrinkage in weight of 35 per cent with 
| ws athe ‘cont 





loss on all kinds of 
\t a meeting in New York last Spring of several of our 
largest manufac rs, it was agreed that the hrinkage 
amounted to at ve per cent of the total purchases for 
the year and that concerns who bought the beans as tl 
used them, invariably paid for such 
he importers 
1 


her item in the manufacturing process tl 








shrinkage in‘the price 


ihere 1s anot 
I believe is overlooked by some manufacturers and that is 
the loss in menstrum retained in the bean. This loss f 
ages at least 10 per cent of the menstrum cost or 21 cents 
; 2 

| 


Some manufacturers recover part ol this 


pressing, distillation or washing of the residual beans but in 
actual operation, it will be found that there is always some 
1 


IOSS 


per gallon 


Therefore, let us take Bourbon Vanilla beans at $3.00 per 
nine cents for carrying charges and fifteen cents 
for shrinkage, making a total of $3.24 per pound for the 
beans, and your product made wi ‘ith 40 per cent alcohol in 
the finished extract aoa cost $4.97 per gallon. With this 
cost of $4.97 per gallon in your minds, ‘seul me to describe 
how this would work out in the 34-0z. package, which 1s 
sold by many of us and has always been a bad actor so far as 
profit is concerned. Six 34 pints of Vanilla are required to 
ill a gt At $4.97 per gallon, this would 
cost $4.19 plus 2 per cent for overcapacity of bottles and 
loss in handling would be -8 cents or a total cost of what 1s 
contained in the gross of $4.27. 
Let us now turn to the package cost: 





oss of Y OZ bottles. 


Purchase Total 

Price Loss Cost 

1 Gross Bottles , $2.25 (3%) 0675 $2.3175 
l ” Corks 20 (5%) 01 21 
l ? Labels eer 06 (5% ) OO 06 

|” — Cartons . 34 (3%) 01 35 

12 Paper or folding ‘boxe or 29 (2%) 0055 2955 

1 Corrugated shipping case 22 (2%) 0044 2244 

$3.36 0974 $3.4574 


making a total of $3.46 : 

Labor—Having arrived at the actual cost of the ingredients 
and materials used in producing an extract, the next item 
to consider is labor. There are several methods of comput- 
ing labor cost, and we believe that — is a great variation 
in the costs of different concerns It is absolutely essential 
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that a record be kept of goods bottled and packed in your 
laboratory and a comparison of these records made from 
time to time, to arrive at the correct labor cost per gross. If 
an employee is given to understand that such a record of 
er work is being kept, the number of bottles which she will 
all or label, as the case may be, will be much larger than the 
amount of goods bottled or labeled by the same girl if no 
record of her work is made by you. 

There are two classes of labor to be considered—productive 
nd non-productive. For the productive labor, where a 
chemist or a manufacturing man is employed, a certain cost 
ser gallon for the manufacture of the goods in solution 
should be added to the cost of each gallon. To this must be 
added the cost of bottling, labeling and cartoning the goods. 

In our non-productive labor, we have included the cost of 
the superintendent, forewoman, bottle washer, receiving clerk 
and shipping clerk. Che shipping clerk we have considered 
1s non-productive labor as he is generally hired on a weekly 
salary basis, and we have found it easier to compute the labor 
y including this item in the non-productive class. Although 


the labor charged for the packing of goods may vary some- 


vhat with different manufacturers, we believe that the fol- 
wing is not far from correct: 
Labor cost for nmanutacturing goods 50.186 pet 


Labor cost for bottling, labeling, 


Non-productive labor cost 


making a total labor charge of 

Delive Notwithstanding the clai 
turers that their goods are sold F, O 
it is the general custom to prepay or 
tracts and this should be included in our calcul 
to 1918, this did not exceed 5 per cent of the sale 
present time the freight charges are more than 
in many instances, so for example, let us take a rat 


ner cwt. Or a cost per gross of 67 cents plus a charge of 


+ 


cents per gross tor cartage or a ita 


gross, basing this charge on the weight of 

{-oz. goods packed, which is 45 lbs 

However, you should remember that in 1 
you are obliged to pay a minimum rate which is usually 
hundred pound rate on less than hundred pound shipments, 
and where you are selling the 34-0z. goods in gross quanti 
ties, the cost per gross in this illustration would amouw 

$1 gured 


$1,521 » per gross instead of 70 cents as 


Premium or Free Goods—To ascertain the 
free goods you should take one-twelith of tl 
and include it in your cost before figuring y 

f overhead, selling or profit. This 
making a total of $9.91. 

should include rent, 

salaries, insurance, repairs, interest, h 
sundry expenses. It is our opinion t 
‘an operate under present conditions on less than 714 to 10 


per cent. Let us take 8% per cent for our basis 
elling Expenses. 


Overhead 
heat, light, water and 


1 


lat no manufacturer 


5 Concerns that are packing a, coffee 
1 spices in addition to extracts, I believe a1 many 
stances deceiving themselves with regard to ir true 
selling expense as applied to their Extract department 
Those of us who confine our business strictly to the manu- 
facture of extracts, realize that it is impossible to maintain 
salesmen for less than 15 per cent and in many cases, the 
sellng expense is actually more than 20 per cent. If any 
of you doubt this, I would recommend that you engage a 
man to sell extracts exclusively for a short time and ascer 
tain your true selling cost Taking a selling expense of 
16% per cent cash discount of 


more completely and show how ridiculous 


all( 


per cent and to illustrate 


some prices are, 


we will say that we wish to make a net profit of 5 per cent 
I] 


For overhead we have &% per cent, selling expenses 16% 
per cent, cash discount 2 per cent and profit of 5 per cent; 
total 32 per cent. Therefore, the amount $9.91 represents 68 
per cent of the total. Dividing this amount by 68, your result 
will be 1 per cent. Moving the decimal point two places to 
the right, will give you 100 per cent or your net sale price 
ot $14.58. 

Furthermore, those of us who are selling through the 
wholesaler must consider this cost as 85 per cent of the 
retail sale price. Taking the net sale price of $14.58, and 
dividing by 85 per cent will give a selling price to the retail 


trade of $17.16, which should be obtained to make a net 
profit of 5 per cent. Therefore, if you are selling your 
¥%4-0z. package at $16.20 per gross to the retailer less a 
jobbing discount of 15 per cent, or a net sale of $13.77, you 
are eliminating all of the profit of 73 cents and showing an 
actual loss on the business of 8 cents a gross. 

You may think that these small amounts added for carry- 
ing charges, shrinkage of beans, loss of menstrum, over- 
capacity and the various items included in the package cost 
for losses are of little consequence. Therefore, | have re- 
gured my costs excluding them with the following result 
Liquid, per gross , $ 

Package 
Labor 
Freig 


nufacturers in New 
were quoting nilla extract at $21.00 per g 
Ithough these goods complied with the New York State 
Law which | | standard for 
is showed that tl wer cient in Vat 
» conform t ‘ederal Food Law and 
illegal to ship in 
Vanilla may have been made costing $1.85 
per pound, a standard extra beans would 
st $27.38 per gross in tl 02 », and if made from a 
Standard Bourbon Vanill ra f the same quality as 
ed in my ill tion of tl \-0z. package, figured on th 


would be $36.90 


t at $4.97 p 
size $11.18, pa 
premiums or free 

16 per cent 
5 per cent advertising, $ 


15 


$31.36: 

led 5 per cent for advertis- 

g in the 2-oz. | he ie this for the reason that 

[ believe there are very few our members who are pack- 
ing their own brands of extracts, who do not during the yeat 


spend at least 5 per cent in advertising 
I know that in a great many cases, the advertising charge 


will be considerably his advertising cost is not 
taken into considers ! hen making prices, and particu- 
larly when you are getting ou 1 price list, it will mean 
that whatever 1s spent during the year will 
come out of yor rofit, and in case you have | 
selling your a margin, your business 
will show a loss inste: rf t. 
f you may be interested to know 
the c of a high grade extract made from prime Mexican 
Vanilla beans (Therefore, I have an illustration using a 
cost for Mexican beans of $8.00 per pound. You will all 
agree that this is a low price and it is doubtful if any of us 
will be able to replace our present stocks at the figure that 
I have taken 
\ Mexican Vanilla extract figured in the same manner 
as previously explained, that is, adding for shrinkages, would 
cost $9.61 per gallon, 2'% gallons to fill one gross 2-oz. 
bottles $21.62, package cost $4.66, labor $1.32, freight $1.075, 
free goods $2.39, overhead $4.11, selling $8.22, 2 per cent 


eel 


































































































































































































































































































































































































































































































unt $0.98, 5 per cent advertising $2.47, 5 per cent profit 




























2 aking a total of $49.31, which represents 85 per cent 
of your retail price. Therefore $58.01 would represent the 
price that you should get for a 2-oz. Mexican Vanilla ex- 
tract et you a profit of 5 per cent which I am sure is 
is close a m s it is safe to use in operating a business. 

For the years your Cost Committee has recom- 
me t ul hod of cost accounting be adopted 
but to n wledg O appropriation has ever been made 
to cart ! is W er has y material progress 
Ye I ! 

rherefore, in closing, | desire to bring up for discu 

t this Conve he matte employing a paid sect 
to devote all of his time and energy to Association work 

In m pinion, we | reached a point where we must 
employ I et hom ou urn for advice 
and assistance « we shall ger benetits 
from our m¢ sl in the are possible 
[here is unlimit the right kind of a man 
to develop a_ be between members, to 
show ir membe king a mistake when 
the t prices vice them in regard to 
their formulas gure costs with them, 
and i te any reports which may be called to his 
attent the misuse of alcohol 

What y need is a man who is afraid to come 
to any < ) are injuring lves and the industry 
and t t the folly of o \ : 








Peppermint Oil Exports from New York 








hese figures on pepper t oil exports from the port of 
New York cover two months and are near normal for the 
seas her conditions 

I To Germany, 600 Ibs., $1,110; Netherlands, 
236 ; England, 9,914 lbs., $19,914; Virgin Isles, 
0 lbs Argentina, 259 lbs., $985; Uruguay, 47 Ibs., 
g05 ( 





$1,068; total, 11,496 Ibs., $24,024. 
To Czechoslovakia, 60 Ibs., $132; France, 680 
262; Germany, 600 Ibs., $110; England, 6,260 Ibs., 
Mexico, 120 Ibs., $240; Argentina, 288 Ibs., $664; 
28 Ibs., $138; Australia, 62 lbs., $110; British 
$2,046; total, 8,688 Ibs., $19,002. 











ish Indies, 
th Africa, 590 lbs., 


Jergens Wins Otto of Rose Decision 
5105.—Protest 933,490 of Andrew Jergens Co., Cleve 
land. Merchandise invoiced as “artificial otto Rose de 
France,” classified as perfumery at 60 per cent ad valorem 
under paragraph 48, tariff act of 1913, is claimed dutiable at 
20 per cent under paragraph 46 as otto of roses. Opinion 
by McClelland, G. A. On the amended report of the ap- 
praiser that this commodity is not in itself sold as perfumery, 
but is used in the manufacture of perfumery, the claim for 
duty at 20 per cent under paragraph 46 was sustained. 





No. 4 


No Inspiration in This Flavoring 
\n instance of brevity leading to ambiguity is seen in the 
headline of an American contemporary, “Soda Water Flav- 
anuf. ” This refers to the activities of the Na- 
tional Association of Manufacturers of Soda Water Flavors, 
: might be supposed, to the effects of “Pussy- 


footism” on the industrialists of the U. S. A London Oil 





Reads “Perfumer” From Cover to Cover 
(Dr Burt | ( t \ ert Mar er for the Best ( 










Information in Other Departments. 


the Fravortrnc Extract Section are advi 
1 


Reader 
that ite them may be found in our Trad 
Notes pages, as well as in Patents and Trade Marks, and 
other departments of THe AMERICAN PERFU MER 
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a great deal of the information we require 
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PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con. 
tained in FepeRaL aND Stare official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, ete, 





Important Notice on Labeling Imitations 


Che Bureau of Chemistry at Washington has called atten. 


1 11 


on to the following paragraph in Service and Regul 
\nnouncements No, 27 





3609. Labeling of Imitations. Section 8 of the Food 
Drugs Act, paragraph first, in the case of food \ 
that an article shall be deemed misbranded “If 





another article. The proviso to the 
aragraph of this section states “That an artick 


shall not 








be deemed to be , musbran 
* - In the c ot articles labeled, branded, Yr tagg 
so as to ly indicate that they are 





and the word ‘imitation’ 
plainly stated on the package in which it is 
sale The law is clearly mandatory, therefore, 


products be labeled with the word “imitati 
I 








Ul 


lainly indicating them t 


addition with some statement 


imitations, such as a declaration of the ingredients giv; 
the products their principal characteristics. No alternative 





provided under which imitation prod- 





There is a growing practice in certain industries 
stituting the word “artificial” or terms such as “artific 





red” for the word “imitation,” as provided 
by the law. This is particularly true of the beverage indus- 
le, a so-called strawberry soda made with 
imitation flavor, citric acid, and red color is an imitation 
product and should be plainly labeled with the word “imita- 
t tj h a statement plainly indicating it to be an 


ation, such as a declari 





ion of the presence of citric 


artificial color and artitici flavor. 





Plans of Food Research Institute 


While the Food Research Institute of Leland Stanford 
University, established through the influence of Secretary 
of Commerce Hoover, has not yet become fully operative, 
private advices from Dr. Carl L. Alsberg, its managing 
director, indicate that it is laying plans for one of the 
most complete studies of food values, production and 
marketing ever made, to the end of encouraging better, 
cheaper and more plentiful food supply. 

The directors originally chosen are Dr. Alsberg, Joseph 
S. Davis and Alonzo E. Taylor, These have worked 
out their tentative basic plans and are now organizing 
the personnel of the establishment. They have already 
appointed two special investigators and three research 
assistants. These are: Wilfred Eldred, Ph.D., Harvard, 
recently professor of economics at the University of Vir- 
ginia, and John L. Simpson, A. B. (California) ; who in 
1919 was liaison officer of the food section of the Supreme 
Economic Council and chief. of the A. R. A. Commission 


to Serbia 


Fined $500 for Adulterating Olive Oil 
George Valier, part owner of the Italian Commerical 
Co., 122 Christopher street, New York, one of the largest 
| edible oils, Was I 


rrangve( t re 
a t ea 


dealers in 








trate Harris in Manhattan, and was found guilty ot 
dulterating olive oil, by the addition of thirty-three to 
ft per ce : 2 oil, and was fined $500 TI 
conviction was the of investigations by ispect 
of the Bureau of Food and Drugs of the Ne \ 
Department of Health, which has issued a long report 
of the case 





Source of a Great Deal of Information a 
(( M I ett ¢ Tr Engineering Labys < 1} Wash 
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ISS! 


American Manufacturers of Toilet Articles have elected 
the following new associate members: 
Monsanto Chemical Works, St. Louis, Mo. Manufac- 
turers of vanillin, coumarin, etc 

Scovill Manufacturing Co., Waterbury, Cont Manu- 
facturers ot brass boxes, etc. 

Mr. and Mrs. A. H. Wirz, of Chester, Pa., sailed for 
Europe on the Campania August 17, and will make a 
pleasure tour of England and the Continent for six or 
eight weeks. Mr. Wirz, who heads the collapsible tube firm 
that bears his family name, has been very active in the 

up-building of the busi- 
ness during the past 
few years and is mak- 
ing the trip to secure a 


much-needed rest 


J. E. Wolfe has 
elected treasurer of 
Neumann-Buslee & 
Wolfe Inc., 


Ill. Behind this simple 


Chicago, 


statement there is a 
business romance, as he 
thus joined two of his 
old associates, John H. 
Neumann, President, 
and John Buslee, Vice- 
President and Secretary, 
Mr, AND Mrs. A. H. Wirz with w hom he spent 
many years in the spe- 
cial products department of the old National Aniline & 
Chemical Co. During the past few years Mr. Wolfe has 
been connected with the Chicago branch of the American 
Aniline Works and in his new venture he will visit the 
same trade 
Mr. and Mrs. Benjamin Elson sailed for France on th 
Roussillon, August 14, and expect to be gon 
year. Uue to declining health Mr. Elson 


very active of late in Elson & Brewer, Inc., and an 


at least a 


been 


has not 
announcement of his complete retirement may soon be forth 
coming 


Leonard Pfeiffer, purchasing agent for Richard 
perfumer, New York City, sends us greetings 


nes, France, where he is enjoying his vacation 


G. Foss, of the American Can Co., was a passenger 
on the steamship Wilhelmina, which sailed from San Fran 
Cisco on August 1 for Honolulu, 


inufacturers, 
ment. He 


powders in 


Le Roy 


L- 
WallKee, 


ittention to duty soon 

- him a commission in 
Infantry machine 

gun company, with which 
unit he was connected 
throughout the duration of 

J. HuttLeston the war. After the armis- 
: tice he was mustered out and 
took the first promising position that offered. This proved 


to be with the New York branch of the Jewell Tea Co.. 


LeRoy 


where he continued for a while until a more promising 
opportunity offered to take charge of the laboratories of 
the Klinker Mfg. Co., 
of activity Mr. Huttleston will be in charge of the produc- 


Cleveland, Ohio. In his new field 


tion of the line of toilet specialties marketed by the Palm- 
olive Co 

Edward V. Killeen, vice-president of George Lueders 
& Co., 427 Washington St., New York City, accompanied 
by Mrs. 
and thei: son Wilbur, returned 


Beren 


Killeen and their daughters Ruth and Clare, 

\ugust 4 on the 
7 ia from a ten weeks trip abroad. 

The party visited England, France, Switzerland and 
Italy spending most of their time in Switzerland and 

in Southern lrance. \t Grasse Mr. Killeen visited 

| ueders « 


Fabrique cle La Sabrane for whom George 


Co. are sole American agents. Che 


just been harvested and Mr. NWilleen reports 


yield was satisfactory trom every standpoint. 


Jasmin crop was then in anticipation and indications 
were that the crop would be good with prices back 
to about a pre-war basis 


\t Geneva Mr. 
Navier Givaudan of L. Givaudan & Co., 


Killeen was met by Messrs. Leon and 


for whom his 
company is also the American agent. An cnormous 


expansion’ had taken place in the company’s works in 
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Geneva and Lyons since Mr. Killeen’s last visit in 1906 
and he was much impressed with the completeness of 
the equipment in the works. While in Paris Mr. Killeen 
visited the works of Coty, in Suresnes just outside the 
city. 

Mr. Killeen says that conditions abroad are still un- 
settled but that the outlook is considerably brighter 
than it has been for many months. 
that the | 


crisis has been passed and that business is 


There is a feeling 


steadily and surely getting back to a normal basis. 





The trip across was made in the Peninsula Stat 
(now the President Roosevelt) ot tl United States 
Lines. Mr. Killeen was much impressed with the ap 


pointments and service on these steamers and enjoyed 


the added pieasure ol 


flag The 


under the United States 





boats comfortably accommodate al 


yout 200 





cabin passengers and as they are equipped with gyr« 
scopes the roll in rough weather is reduced to a mini 
mum Throughout the entire trip ideal eather was 
enjoyed, and tor a period of six weel t was not neces 
Sary to se an mbrell 

William H. Green, New York representative of the Tin 
Decorating Co. of Baltimore, Md the Addison | 
ographing Co., Rochester, N. Y., is « ing a motor trip 
to Maine wi \Irs. Green, where they e visiting their son 





Mrs. Trances L. Bradford of the sales staff of \ 
dou Inc., New York City, has returned from a successful 


three weeks’ sales campaign in Cleveland, Detroit and But 





falo introducing Scott’s preparations and other leaders 1 
Vivaudou line. Mrs. Bradford was in charge of th 
publicity and sales production work and supervised the nu- 
merous window displays which were an integral part of 
the campaign 
We are pleased to learn of the birth on July 17 of 
Georges Guichard, son of M. and Mme. Jean Guichard, 
Grasse, France M. Guichard is a valued member of the 
staff of Roure Bertrand Fils, and visited this ¢ ntry ¢ irly 
last year 
Ricardo Gomez, president of Gomez & Sloan, 244 Water 


street, New York City, has returned from Mexico wher 


he has been since May 1 looking over the firm’s interests 


at Gutierrez Zamora, and in Papantla. Mr. Gomez reports 


that New York is practically sold out on Mexican vanilla 


beans, with no prospects of obtaining more before July, 
1923. The market has never been quite so strong in the 


history of the industt 





to prohibition which has stimulated t 


\n interesting feature of Mr. Gomez’s trip was a 250-mile 
light by airplane. He missed the train in Mexico City in 
making connections with the steamer Esperanza, on which 


} a, 


i 


he had engaged passage; and in order to reach the boat he 


induced Capt. Frank Hawkes, the noted aviator of the 


United States army in charge of instruction work at San 
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PERFUMER 


Diego, Cal., during the war, to make the flight to Vey 


Cruz with him as a passenger. News of the event sprea 


rapidly and the whole town declared a holiday to mark the 


day of the flight. 


Alone with Capt. Hawkes he 

into the bi-plane and amid cheers of the people set 
+} 

stop was made at Papantla where fresh fuel 
aboard and from then on over the lofty peaks of t 
continued uninterrupted. Despite the hazard of the tr; 
over the mountains, which afforded no landing 
accident, Mr. Gome: 


case 
thoroughly enjoyed the four and 


half hours of flight and declares that when he 


la iZain Visits 
Mexico he plans to take another flight With time to 
spare he easily made boat connections and arrived in New 
York City Tuly 21 

Carl Schaetzer resident of Morana, Inc., New York 
I rned Au t l n the Geo Washingto from a 
six weeks’ trip to the Continent. Mr. Schaetzer announces 
tl he has close ntracts with the three leading Bohe. 
mia rlas ottl manufacturers The y are Johann 
Uhmann, Tiefenbach; The Bohemian Glassworks, Ltd, 
lrantiskodol; and Bruder Rachmann, Haida In addition 


to these three Morana, Inc., also represent C. & J 
France, thus giving them connec: 


leading perfumery bottle manuf. 











lari | Ising, manufacturer of aromatic chemicals 
and synthetics, Flushing, N. Y., who went to Europe | 


June accompanied by Mrs. Ising, on a business and pleasur 





for home on August 12 The 
attended the London ( 





nists’ Exposition: and have 
Paris, Munich, Dresd 
Zurich, and other points of interest, al 


t t, also taking in Ober- 


some time in Cologne 





immer 


vall 


Dr. Clarence Gamble, son of James Norris Gamble, 


nationally known soap manufacturer, of Pasadena, Cal., was 


badly hurt recently when an airplane in which he was a 
passenger crashed to the ground, killing the pilot, at 
Framingham, Mass. Dr. Gamble, who is a Princeton grad- 
uate and had just finished a course as interne in the Massa- 
chusetts State Hospital, following his graduation from 
larvard Medical School, had planned a_ transcontinental 
airplane trip to his home in California and the plane was 


ing tested for that purpose \t last 


accounts there was 
little hope of his recovery. 


Edwin Seebach, sales manager Chemical Works Flora, 
Dubendorf-Zurich, Switzerland, arrived in New York from 


y 20, and sailed again July 29 on the Mayestic. 


Japan on Ju 
He has just completed a trip of ten months to China, Japan 
ind other important countries in the Far East. Mr. See 


‘ 2 . ° hit 
bach found economic conditions in Japan not very good, but 


; ' er 
that there is hope for early improvement The general 
business of his company he reports as being very encourag- 
ing 


Scott’s Preparations, Inc., manufacturer of Mineralava, 


has appointed Sydney S. Goldberg, former general sales 
manager of the Rice Products Co. and director of sales tor 


. ‘ 
Creoleans, as general sales manager. 


Climbed 
t off on 
the eventful trip at an average altitude of 15,000 feet. Qpe 
Was takeg 
the moun. 
tain ranges, often at an altitude of 18,000 feet the flight 


Viard & 
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Heine & Co., 52 Cliff Street, New York City, who repre- 
gent Heine & Co, 
Groeba-Riesa, Germany, and Grasse, France, have remod- 


Leipzig, Germany, with branches at 


dled the New York headquarters and have otherwise com- 


pleted improvements to better enable them to handle their 


growing business. The New York company now occupies 


the two adjoining buildings at the corner of Cliff and 








REMODELED HoME oF THE New York HEINE COMPANY 


Beekman streets exclusively. An interesting feature in the 


recent improvements is the large sign shown in the accom- 
panying photograph, which may be seen by anyune approach- 
ing the building from any one of four corners. Mr. Paul 
Schulze-Berge, who has been connected with the business 


since 1907, is head of the American firm 


An interesting photograph of the works of Heine & Co., 
Leipzig, at Groeba-Riesa, taken from a balloon at an altitude 





View or THE HEINE & Co. PLANT AT GROEBA-RIESA 


of 1,500 feet, has just been received in this city. The 
photograph, which is shown in the accompanying illustra- 
tion, gives not only a complete view of the large factories 
but also the beautiful surrounding country and affords a 
splendid birdseye view of the industries in which the Heine 
firms are prominent on two continents. 


Procter & Gamble Co. announces that all of the out- 
standing $5,000,000 7 per cent serial gold notes, Series “E,” 
due March 1, 1923, have been called for payment Sept. 1 
at 100% plus interest. Guaranty Trust Co. New York 
City, is trustee. 

A, A. Smith's Sons, makers and wholesaler dealers in 
barbers’ supplies, Trenton, N. J., have moved from their 
old quarters in Genessee street to their new building at 
1050 Broad street, which is a model for its purposes. 
manufacturer of toilet requisites, 
136 West 52nd street, New York City, has moved its manu- 
facturing plant to Suffern, N. Y., where it will have greatly 
The New York 


tinued for the accommodation of the company’s customers 


Imperial Hygienic Co., 


enhanced facilities. office will be con- 
and representatives. 

Stanley Manufacturing Co., of Dayton, Ohio, has entered 
a new field coincident with that occupied by its embossed 


metal labels for bottles, jars and boxes for perfumes, creams 


THe New STANLEY METAL-LABELLED Box 


and powders. We are advised that for some months the 
Stanley group of market specialists have been studying the 
powder, rouge and compact field with a thought toward de- 
The result of their 
efforts now is a compact box with a colorful Stanley em- 
bossed seal. 


veloping a new idea in consumer sales. 


These unique boxes are made in either Roman, 
Ormolu or polished finishes and the covers may be had in 
The seal is 
inserted from the under side and held in place in the cover 


the hinged or slip styles with snap fasteners. 


by a welded ring and the mirror. 

Beginning January 1, 1923, the advertising account of the 
Northam Warren Corporation, New York, maker of Cutex 
manicure specialties, will be handled by N. W. Ayer & Son. 

Dr. Paul M. Giesy, formerly with the Calco Co., at Bound 
Brook, N. J., is now research chemist for E. R. Squibb & 
Co., at the firm’s plant in Brooklyn. 


F, F. Lemon Shampoo and F-F Lemon Shaving Cream, 
have been placed on the market by Friedrich-Friedrich 
Chemical Co., Philadelphia, as additions to the company’s 
other preparations. An advertising campaign is planned 
in newspapers in territory east of the Mississippi River. 
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P. R in the United States for 
Bertrand Naarden Chemical 
Works, Ltd., Naarden, Holland, has been appointed Ameri- 
can agent for Gius, Scaccianoce & Co., Palermo, Italy, pro- 


ducers specializing in oil of lemon, oil of orange and ber- 


| . ] ne 
Dreyer, sole representative 


Freres, Grasse, France, and 


gamot. Mr. Dreyer is also in communication with another 
leading firm specializing in the production of orris products 
and hopes to make an interesting announcement to the trade 
future. He was recently appointed agent for 
the house of Brodr. Aarscether, 
now handles its line of non-freezing medicinal cod liver oil 
AA brand, in the United States. Plans for further expan- 
sion early in the Autumn are under way both at the home 
office, 109 Beekman street, New York City, and in the 
Chicago office of C. A, Senger & Co., 12 W. Kinzie street, 
who represent Mr western territory. Like 
most progressive business men, Mr. Dreyer mixes pleasure 
and on one of his recent week end trips with 


in the near 


Aalesund, Norway, and 


Dreyer in the 


with business ; 
his brother, R. C. 
low visited his old home in Dover, N. J., 
United 


Dreyer, and Dr. Seymour Eaton Bige- 
where his parents 
States. It 


he was a very 


first lived when they came to the was 
Mr. Dreyer’s first visit to his old home since 
young man. From Dover the party went to Lake Hopat- 
cong, where Mr. Dreyer engaged in his favorite pastime 


of fishing with his usual luck. 


John J. Pollock, formerly with the Lionel Trading Co. 


and formerly sales manager for the toilet goods division of 


the Bush Terminal Sales Building, is now associated with 
the Sherk Importing Co., 21 W. 47th street, New York 
City. 


Procter & Gamble Co. reports for the year ended June 30, 
total sales of $105,655,386, against $120,019,727 in the pre- 
vious year. Operating profits totaled $7,340,327, against 
$3,729,559. Total surplus on June 30, amounted to $21,645,- 
485, against $20,125,850 at the close of the previous fiscal 


year. 


Col. Herman A. Metz, who is prominent in dye and chemi- 
cal affairs, is slated for nomination by Tammany for Mem- 
New York District. 
Mills. 


ber of Congress in the Seventeenth 


The present representative is Ogden L. 


manufacturers of pharma- 
York office at 


Burroughs, Wellcome & Co., 
ceutical products, London, Eng., with a New 
41st have leased the premises 9-11 East 


Plans 


18-20 Fast 
41st street 


1 1 


ffice building to be 


street, 
1 


been prepared for a twelve-story 


have 


erected on the site 


receiver Philo Hay Co., 


William L., 


ad street 


Brunyate, | 
Newark, N ; nt out a 


against 


notice 


he company file all claims it 


New York 


and Bombay, was cited 


street, 


Sardou, Inc., perfumers, 


London, Paris 


itv, with offices in 


a hearing for possession September 8 before Commis- 
Hitchcock for an alleged violation of the prohibition 
A search warrant and complaint were issued July 
filed by prohibition 


sioner 
laws 
28 and on July 31 an information was 
under 


held 


seized 
authority of the will be 
until the final disposition of the case at the hearing. 


Fifty barrels of grain alcohol were 


and 


agents. 


search warrant these 


I. D. Faden, 186 North La Salle street, Chicago, Ill, has 
completed arrangements with the Imperial Metal Many. 
manufag. 
turers of sprinkler tops for perfume and toilet water bot. 
tles, and the Atlantic Manufacturing Co., Newark, N. } 
manufacturers of collapsible tubes, to act as western repre. 
both with Chicago, Mr 
Faden has been representing in the Western territory the 
Millville Bottle Works, Millville, N. J., and will continue 
to carry this account. These additional lines wij] 
enable him to serve his customers’ requirements in the 
perfume and toilet goods trade more fully than heretofore 


facturing Corporation, Long Island City, N. Y. 


sentative for headquarters in 


two 


He spent two weeks in the East recently going through 
both factories to obtain intimate knowledge of the manufac. 
ture of sprinkler tops and collapsible tubes. 

Denial is made of the truth of recent rumors that Colgate 
& Co. contemplated a branch factory in Mexico 

Richard G. Rast, for five years with Rockhill & Vietor, 
is now associated with P. R. Dreyer, 109 Beekman street, 
New York City. 

Richard M. Alexander is THe AMERICAN PeErrumer’s 
youngest subscriber, the same to start July 14, 1943, when 
he will have had his twenty-first birthday. 
8% pounds and is starting off finely. The proud parents 
Mrs. A. Mr. Alexander is the 
well known consulting chemist of 1123 Broadway, New 
York. 


He now weighs 


are Mr. and Alexander. 


Frederick Haakon Leonhardt, bright and lusty, made his 
first bow July 23 in the home of Mr. and Mrs. Frederick 
H. Leonhardt. Mr. Leonhardt is vice-president of Fritzsche 
Brothers, essential oils, New York City, and is a member 
of the firm’s Quarter Century Club, having joined it 2 
years ago, on April 15, 1894. 

P. D. Harriman, formerly of the sales department of the 
Russia Cement Co., Gloucester, Mass., is now with Lever 
Brothers, Cambridge, Mass. He is succeeded by R. D. Per- 
kins, 


Schlienger, senior partner of Bertrand Freres, 


Grasse, France, is planning to visit the United States early 
in October. While here he will make his headquarters with 
P.R \merican agent for the firm. 


Emil 


Drevye T. 
Dr. C. Kleber, Clifton Chemical Laboratories, Clifton, 
N. J., sailed recently for a three months’ stay in Europe. 
While Dr. Dr. A. Nicholas will be in 


charge of the company’s affairs. 


Kleber is away 


Universal ( ollapsible Tube (:0.. Newark, N. i has 
been purchased by Philip Walsh, Jr., Walsh’s Sons Co, 
’aden Street, Newark, N. J 


Clay rner 


> lanl 
M. Shortway has entered the employ of Bauer & Black, 
Chicago, as perfumery chemist. He was formerly with the 


\llen Plainfield, N. J. 


Pharmacal Co., 


Rohde Laboratory Supply Co., 17 Madison avenue, New 
York City, has gone into bankruptcy and Judge A. N 
Hand has appointed Julian Hartridge receiver for the com- 
$2,000 Liabilities not stated; assets 


pany, under bond. 


about $10,000. 
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The Pennsylvania Soap Co., Lancaster, Pa., which has 
heen in operation continuously for three-quarters of a cen- 
tury without once having had to close down on account of 
tack of orders, has been sold to C. A. B. Zook. The 
company was established in 1849 by Herman Miller and 
grew by successive stages until it became a million dollar 
concern. In fact the plant cost the old holders $1,200,000. 

Despite the fact that the company made a high grade of 
laundry and household soap for over twenty years not a 
single piece was sold by any store, the entire output being 
taken by a large corporation. In this way the company 
sold a large share of its output of soaps ranging from shav- 
ing soap to Dr. Raub’s medicated soap, and from fine toilet 
soaps to scouring powders. 

Prof, H. H. Beck, head of the Department of Chemistry 

at Franklin and Marshall 
College who has 
chief chemist for the 
company 
years, will continue in 
that capacity. Charles A. 
Blair, who has been with 
the company for 
twenty-five 
continue as  superinten- 
dent, and S. S. Gibble 
will continue as purchas- 
ing agent, 


been 


for twenty-six 


over 


years, will 


Other execu- 
standing, 
Charles Spicer, head of 
the milling department, 
and W. Williams, head 


of the paper box factory, 


tives of long 


C. A. B. Zoox 


will also continue. 
The equipment of the company is reported to be of 
the most improved kind. In fact the 
operates auxiliary plants. 


company even 
Thus, there is a packing box 
factory and a printing plant, equipped for plain and multi- 
color work, which are kept busy fulfilling the needs of 
the company. 

In taking over the big company, Mr. Zook, an aggressive 
and enterprising business man, announces that there will be 
nly one radical change. Speaking of this change Mr. Zook 
said: “The plant has always been a going concern; and 
this must be ascribed to the merit of its products. Satisfied 
ustomers of long years of standing kept sending in their 
rders without solicitation and the orders thus received 
ere sufficient to keep the plant in operation without a single 
lay of close down for want of orders. From now on I do 
not intend to permit the plant to push itself along; we are 
t only going to push it along, but we are going to push it 


thead. With back 


are going after business instead of quietly waiting for 


energetic salesmanship of our goods 


to come to us.” 


Plans for the Eighth National Exposition of Chemical 

Industries which will be held in Grand Central Palace, 

R New York City, from September 11 to 16, are rapidly 

being completed. 

3 are of particular interest to the perfume, toilet prep 

rations, soap and allied 
exhibit their products. 


\lready over 450 exhibitors of whom 


trades, are making plans to 
In connection with the exposition, meetings will be 


Mil dering the week which wili Se addressed by promi- 
nent men in the 


| 
} 


Chemical industries. On the opening 


night, for example, a meeting of great interest to the 


perfumers of this country will be held. Wayne B. 
Wheeler, counsel for the Anti-Saloon League will speak 
on the attitude of the Anti-Saloon League toward Indus- 
trial Alcohol. Commissioner D. H. Blair will also speak 
on the attitude of the Department of Internal Revenue. 
It is announced that a number of interesting new 
products will be shown by the manufacturers of raw 
materials of interest to our trades. Among the exhibits 
of especial interest to our readers are the following: 
Abbe THE AMERICAN PERFUMER & 
ESSENTIAL Or. Review, American Chemical & Mfg. Corp., 
American Chemical Armstrong Cork & Insula- 
tion Co., Bachmeier Co., Inc., Jos. Baker Sons & Perkins, 
Beach-Russ_ Co., Pump Co., Buffalo 
Foundry & Machine Co., Chemists’ Club, Container Club, 
J. H. Day Co., DeLaval Separator Co., J. P. Devine Co., 
Diamond State Fibre Co., Economic Machinery Co., Elyria 


Erm Id Ci ., 


Engineering Co., 
Society, 


Blackmer Rotary 


Enameled Products Co., Edw. Florasynth 


» 


PLANT OF PENNSYLVANIA Soap Co., LANCASTER, I 


A. 


Laboratories, Innis, Speiden & Co.; Karl Kiefer Machine 
Co.; Liquid Carbonic Co., Mallinckrodt Chemical Works, 
National Aniline & Chemical Co., Pfaudler Co., Proctor & 
Schwartz Co., Rhodia Chemical Co., Roessler-Hasslacher 
Co., Tale & Soapstone Producers Association, U. 
trial Chemical Co., U. S. 
Nostrand Co. 


S. Indus- 
Industrial Alcohol Co., D. Van 


. 


Illinois Glass Co., Alton, Ill., emphasizes in its attractive 
announcement on page 49 of this issue the effectiveness 
of carrying a design theme through an entire line. 
George & Co., 
his recent illness and 


Lueders, president of George Lueders 
New York City, has recovered from 
is again back at his desk. 

National 


H. Gardner MecKerrow has resigned from the 


\niline & Chemical Co., New York City. 
Ivory 


Novelties Fifth 


‘ity, in its initial ann uncement on 


Trading Co., 259 \venue, New 


advertising page 


‘alls attention to its line of compacts, rouges and lip- 


ks which it offers in popular French odors 
\ new set if xX f volatile Ols 18 Deng prepared fc r 


These 


various volatile oil companies and to 


the U. S texts will 


Pharmacopceia, tenth revision 
be submitted to the 


the general committee for their comment Recommenda- 


tions made at a meeting of the Sub-committee of Revision 
held at the Philadelphia College of Pharmacy and Science, 
June 23, are embodied in the new set of texts now being 


prepared. 
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Harold Budd has joined the organization of 
Julian W. Lyon & Co., 35 Fulton Street, New York City, 
in the technical department. 


Ivon 


Mr. Budd was graduated 
1917 with the 
Bachelor of Science after specializing in chemistry and 


from Cornell University in degree of 


bacteriology. He had enlisted in the Navy just prior 
record in 
The United 


States had just declared war and his chemical training 


ta graduation but on account af his good 


college, the university gave him his degree. 
was put to good use in the Gunner’s School where he 
was in charge of the shipment of TNT and the manu- 
facture of mines. After the war, Mr. Budd joined the 
\ntoine Chiris Co., where he was in the laboratory for 
two years. 


While in college, Mr. 


reputation in the athletic 


Budd acquired a considerable 
world on account of the fact 
that he played for three years on the Cornell University 
baseball 


it first base but, like Babs 


varsity team. He played in the outfield and 
Ruth, he won his reputation 
He carried the same spirit of action 
Caldwell, N. 5, last 


city council for a period 


by heavy hitting. 


to the elections at Autumn where 


he was elected a member of the 


three years. He is the youngest member in the 


history of the council; and is 26 years of age. His 


entrance into politics was largely sponsored by J. Henry 
Ne wark. Mr. Budd is 


rison Prosecutor at 


rried 


County 


and has one son. 


Mayer on August 11 Max Rockmore 
receiver for thé, Ramsdell Drug Co., dealers in drug sup- 
l at 763 Fifth avenue, New York City, under $1,000 

It is stated the liabilities are about $6,000 and assets 


$4,000 


Judge appointed 


Carlova, Inc., 200 Fifth avenue, New York City, has been 
reorganized according to an announcement of the company. 
William H. Loveland has retired from active participation, 
‘ taken 


company and its 


and E. C. Carter, as controlling stockholder, has 


over the executive management of the 
Lundborg, Inc., and the Lander Co. 
that Dr. Frederick A. Marsek has 


joined the company as production manager at Binghamton, 


affiliated companies, 


‘It is also announced 


Car- 


N. Y., where the company’s laboratories are located. 
| both the Lander 


lova, Inc., owned the controlling stock in 


and Lundborg, Inc.,"and a factory was operated jointly 


in Binghamton Sales, as heretofore, will be carried on 


under the management of Charles H. Oestreich. 


plan of the reorganization, the Lander (¢ will sell Pixie 
preparations to department stores. Lundborg, Inc., will 


continue to manufacture the old Lundborg line, which, it is 
announced, has been completely rejuvenated, and Carlova, 
Inc., will 


ands 


manufacture toilet preparations under private 


The annual outing of the staff of the London works of 
Stafford Allen & Ltd., took place on July 1 to 
Southend-on-Sea. All the departments were well repre- 
sented, both from Cowper Street Works and the new works 
at Ardleigh Green, Essex. A nice luncheon was enjoyed, 
and at the end a few speeches by directors and others were 
given. A telegram from the staff at Long Melford was 
received, conveying best wishes for a successful day. At 
the end of the day all felt that once again the annual reunion 
had been a great success. 


Sons, 


Under the 


Robert Gair, head of the Robert Gair Company, Paper 
box manufacturers, printers and lithographers, with Several 
plants in Brooklyn and general offices at 350 Madison Ave. 
nue, Manhattan, possesses such a high reputation jn New 
York financial circles that a bold adventurer in trying + 
trade on it nearly got away with $30,000 in Liberty pong 
on a telephone message and a forged check recently, 4 
voice on the telephone purporting to be from Mr. Gai 
paved the way at the bankers’ and the bogus check by smal 
messenger boy soon followed. The only weak spot in th 
plot was the youthfulness of the messenger, which put th 
bankers on their guard and more telephoning quickly killed 
the $30,000 robbery scheme. 


Sam’l A. Foot, for many years identified with the per- 
fume and drug industries in this territory, and who prac: 
tically retired from business near] 
of Mrs 
Foot’s health, writes from their rane 
Dallas, Texas: “Mrs. Foot js 
on the road to full recovery o/ 
her health. On September 1 | shall 
again resume an active part in S, A 
Foot, Inc., 
Beaver 


two years ago on account 
near 


now 


merchandise 
New 


street, 


brokers, & 
York, 
Dallas, 


since my 


and 1719 

Texas 
retirement 
has been under the direction of M 


street, 
Pocahontas 
which business 
Lean Long, vice president and treas 
Until Mrs. Foot’s health 
restored [ will remain at the Dallas office and Mr 
New York 


subscribe for 


Foor 

urer, 

fully 
Long in I enclose check, renewing my sub- 


scription. I a number of trade journals, but 


none contain the meaty news, like yours. To my way of 


thinking your publication is without a peer.” 


Ho-Ro-( oO Mig. Co., St. 
medicinal preparations, which started in small quarters in 


Louis, flavoring extracts and 
1912, has bought a large plot of ground at Dodier street 
and Leffingwell avenue and will erect a commodious fac- 
tory four stories high, of steel and concrete, with a floor 
area of 40,000 square feet and so constructed as to permit 
M. G. Roth is president 


Hopfinger is secretary and treasurer. 


the erection of additional stories. 
and T. J 
Stillwell Labora- 


were married 


Stillwell, president of the 
this 


They went on an automobile trip through the 


Ibert G. 


tories, Inc., city, and Beatrice Carlin 


July 27. 
Berkshires for their honeymoon 


T. Danie l, a member of the board of directors of Pauline 
Porter, Inc., makers of toilet preparations, New York, sailed 
for Europe July 11 on the steamship King Alexander. Mr. 
Daniel planned to visit several major points while in Europe 
several important commissions while 


and to undertake 


there. He is combining business with pleasure. Mr. 
Daniel also controls large retail interests. 


United Drug Co., Boston, for the first half of the year, 
reports earned operating profits of $2,261,070, which after 
depreciation, taxes and doubtful accounts, leaves a net 0 
$1,678,868, an increase of $487,365, over the net earnings 
in the same period of last year. The company also * 
creased its surplus $409,034, to $1,283,300. 
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NEW INCORPORATIONS 


Lautz Soap Co., Inc., Buffalo, N. Y., has been incorporated 
with $1,000 capital stock by these directors: A. Weber, 
Charles A. Finnegan and Eugene D. Hofeller. 

Atlas Soap Mfg. Co., 


, toilet articles, 


326 River street, Chicag 


dispensers, etc., $10,000 capit 


Tyndall and S. F. Waterman. 


Turlingt Chemical Co., Baltimore, Md., 
chemical by 
ington, P. B. Briscoe and W. R. Jones. 

J. J. Spooner Co., Borough, New 
medicinal and perfumery articles, $60,000 capital 
Solomon, | 


roducts, has been incorporated by | 


Manhattan 
heen incorporated by J. Spooner, L. 
Attorney, ih E. Greenberg, 299 Broadway.) 
American Institute of Cosmetics & Perfumery, 
tan Borough, New York City, manufacture perf 


tan 


toilet articles, $10,000 capital stock, has been inc 
R. Minor, D. H. 


- 
Smith, 115 Broadway, New York.) 


Grant and H. Knudsen. 

W. L. & W. Co., Inc., Brooklyn, N. Y., manufacture per 
fumes, hair tonics, etc., $10,000 capital stock, has been incor- 
porated by I. M. Weldt, 72 Graham avenue; M. M 
73 Keap street, and S. M. Wisch, 65 Lapscott street, Brook- 


Levey, 


lyn. 

“Philo New York, 
$75,000 capital stock, have been incorporated by R 
D. Geer, Jr., and F, C. McKinney (Attorneys, 


Hutchins, 120 Broadway ) 


chemists, 
A. Young, 
Baldwin & 


Hay Co., manufacturing 


Frances Owen Harvey, Laurenton, N. Y., toilet prepara 
tions, $5,000 capital stock, has been incorporated by H. B 
Milan, E. B. (Attorney, R. > 
Kuzmier, 52 Wall street.) 
Prudent Corp., Brooklyn, N. Y., barbers’ supplies, $10,000 
apital stock, has been incorporated by J. 


(Attorney, MM. 


Harvey, T. J Drumm. 


Colemba, S. Kane, 
B. Greenberg. Bernstein, 1779 Pitkin ave- 
nue, Brooklyn. ) 

Products Binghamton, N. Y., 
toilet preparations, $50,000 capital stock, has been incor- 
porated by A. H. Hodgskin, J. H. O’Brien, F. Flynn. (At- 
torney, J. Marcy, Jr., Binghamton.) 

Little Wonder Products Co., 
capital stock, has been incorporated in Delaware by John 
J. Downey, Katherine D. Downey, H. A. McClain, Burgetts- 
town, Pa. (Corporation Guarantee & Trust Co.) 

Decameron, Manhattan Borough, New York City, make 
perfumes, $5,000 capital stock, has been incorporated by F. 
H. and T. J. Lewis, F (Attorney, R. Marks, 
32) Broadway.) 

Turner Vanilla Company, Manhattan Borough, New York 
City, $50,000 capital stock, has been incorporated by T. R 
and FE. B. Turner, A. H. Swart. (Attorney, C. 
141 Broadway. ) 

Sewickley Soap Works, toilet articles, $50,000 capital 


Vasco Corp., soaps and 


washing compounds, $500,000 


G. Delaney. 


Marvin, 


stock, has been incorporated in Delaware by Paul Wright, 
G Norman E, Abercrombie. (R. C. Wright, Sewickley, Pa.) 
La Salle Perfumeries, Manhattan Borough, New York 
City, $10,000 capital stock, has been incorporated by J. and 
J. Shapiro, I. Leitner. (Attorneys, Marks & Marks, 358 

Fifth Ave.) 

Sopura Soap Products, New. Rochelle, N. Y 
capital stock, has been incorporated by R. 
MacKnight, H. C 
Church St.) 


$250,000 
R. Renni, H. 


Hunter. (Attorney, W. J. Cronin, 30 


BOOK REVIEWS 


Tue Story or Drucs. By Henry C, Fuller, published by 
the Century Co., New York. 


well-known author—well- 


drug line—is a most 


rreat variety of interest- 


has chosen fourteen topics 


upon 


which he ul in a common-sense fashion, in simple 


language layman can readily understand. Scien- 


tific terms a technical language have been studiously 
It is a be 


education 


shunned. for the man of 

medicinal 
wh 

reasonabi 

seven f 


rtunate 


topics 1S to 
Vil; 
I 7 D 
rever; ratent 


Self-Medication; Paint, wd and 
Medicine 5. ext 


tate the people of 


Rouge ; Hay 


They are topics which agi- 


to-day and upon which considerable con- 


fusion and misunderstanding undertakes to 


‘larif | 


exists. Fuller 
ify sucl ] 


1 subjects for the lay world and succeeds ad- 


mirably. There a wealt { information in the 350 
read with 


pages of which this book is made up. It will be 


pleasure and profit even by him who thinks he knows much 
or everything, about medicines and drugs. 


By George William Askinson. 
Norman W. Henley 


PERFUMES AND COSMI 
Fifth 
Publishing Co 


This 


and c 


Edition. ished by the 


new editi book on perfumes 


nown 
ssmetics in the language can hardly be ad- 
judged as up-to-date. It is still the old Askinson of years 


igo. True, the value of book has been enhanced by 


the admission in the preface that the art of perfumery has 
but that is all! 


been revolutionized in late years, There is 


still the same old text and there are the same old formule. 
\ brief chapter on synthetics, just four pages, some physical 
constants, and the 


phase of our 


rest is silence upon this most important 
The short chapters written by men of 
Ungerer, W. A. 
\. Fox, F. N. 


Vivaudou and 


such as E » Charabot, W. G. 
Pete rs, Be J ; ger, H. S 
Langlois, W. C. Allen, F. | 
William H. Green, present th 
in this 


note, 
Dusenbery, P. 
Plummer, V. 
only novelty of some value 
that 
Would that each of the gentlemen named above did 
knowledge and 
Then we would have a library on perfumes 


new adition. <A pity these chapters are so 


short! 
richness of his 


write a book out of the 


experience ! 

that would be worth while 

NOUVEAU FoRMULAIRE Des PARFUMEsS ET Des CoSMETIQUES. 
3y J. P. Durvelle 


Scientifique et Industrielle, Desforges, Paris, France. 


Published by the Librairie Générale 


The second edition of this publication follows the first 
This 


Cer- 


one in the brief interval of two and one-half years. 
book. 
Also, it is up-to-date 


fact alone testifies to the usefulness of the 
tainly, it is complete and exhaustive. 
to a degree. The second edition does not present any marked 
changes when compared with the first one. No need to 
purchase the former if one has the latter. But it should 
not be missing from the manufacturer’s library, for it is an 
The print and paper, however, are 


i Powe 


all-around good book. 
of comparatively poor quality. 
Farmers Using Motor Transport 


The farmers of the United States own 2,850,000 automo- 
biles and 150,000 motor trucks 
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NEW PUBLICATIONS, PRICE LISTS, ETC. 


\MERICAN MANUFACTURERS ToiLeT ARTICLES has 


proceeding the twenty-seventh annual meet- 
predecessor, the Manufacturing Perfumers’ 
is a pamphlet 

ount of the last con- 
The A. M. T. A. 

g the officers and mem- 
association. Copies may be 


business manager, by 


(Antoine Chiris 
distribu- 


condition 


sulgaria, 


| 
York, 


\merican 
rts of the 

rop and setting forth the 
product derived from their acreage. In 
ints are enumerated, all tending to indicate 


1 


lar excellence of Shipkoff otto of rose. 


particular 
STAFFORD ALLEN & Sons, Ltp., London, Eng., Ungerer 
& Co., 214 West 19th street, New York, 


sentative \ new price list wholesale of the 


\merican repre- 
Allen essen- 


and specialties, dated July, has just been received. 


quotations more fully than some previous reports 


read with interest by the trade concerned with 


will be 

the lines which this house has made prominent in the mar- 
f two continents. 
Botte Co., 
ilar to flavoring extract manufacturers telling 


Bill, h ors the old bottle 


” 


Toledo, Ohio, has sent out an inter 


moral 
t t lower price. 
Co., 157 Water York 


it has just put on 


N ew 


street, 


iarket a larger size device which, it is stated, filters 
three times as its small machine In describing the 


t 


new device t company states that it has 78 square inches 


of filtering surface and a larg acuum pump is atti 


The company states that Itered up to one gallon 


per minute with the new device through two layers of the 


nest filter paper obtainable, whereas the same liquid took 


four hours to 


‘ 


ro through the same paper by gravity. 

INDUSTRIAL AROMATIC Co., , 
N. J., have sent ou 
and other products manufactured by them. The idea is 


me vel 


201 Sherman avenue, Newark, 


cards listing the terpeneless oils 


quite und makes the cards readily 


card indices use othees. 
GREEN h avenue, New York, 


ooks being 


Co lton, IIl., ids us a neat folder on 
ok for in th ottle.” It i it a joke, 


} 


imbedde 

views of the works, 
about 150 
from 


York 


1 1 
DOOK 


at Miltitz (near Leipzig) yermany, containing 
received bv us 


street, New 


for the company. The 


9x6 inches, has been 


Bros., Inc., 82 Beekman 


American agents 
enough text is 


profusely illustrated and just 


given adequately describe the facilities of the company. 


Included in the brochure is a map showing the location 
various units of the plant. 


New 
ters to customers, a timely poem, by Walter Well- 


and juxtaposition of the 


EssENTIAL Ort Co., Trenton, Jersey, is enclosing 


man entitled “Work Ahead.” The poem contains a sen- 


timent that is very wholesome and the wide distribution 


of the poem is sure to be beneficial. 


IN MEMORIAM FOR DEPARTED FRIENDS, 
AARON, EMIL, soaps, retired, New York, August, 1912 
BarToLp, Mrs. Harry, Chicago, August, 192 


BiscHorr, MICHAEL, pioneer soap manufacturer, Zanes. 
\ugust, 1919, 


SEYMOUR, 


ville, Ohio, 
Brown, Davip retired 
New York City, August, 1915. 
Bruck, FREDERICK WILLIAM, 
burg, Pa., August, 1917. 


WASHINGTON, president of W. B 


soap nufacturer, 


soap manufacturer, Pitts. 


BURTON, 
Inc., flavoring extracts, New York, August, 1918 
Fritzsche Br 


HERMAN T., of 


1906. 


I RITZSCHE, 
York, 

GoLp, SOLOMON, retired soap manufacturer 
N. Y., August, 1916. 

ISERMANN, Mrs. FANNIE, mother of 
Isermann, New York, August, 1920. 

KELLEY, Dr. H. S., Soaps and toilet 
Dennis, Mass., August, 1912. 

KERKSLAGER, Mitton W., soap manufacturer 
yhia, August, 1913. 

PEET, | 
Peet Bros. Co., 

Ropeson, WILLIAM B., of Antonie Chiris Co., New York, 
August, 1908. 


SCHAEFER, 


August, 


ochenectady, 


Samuel and Max 


Philadel. 


manufacturer, one of the founders 


1917, 


JESSE, soap 


Kansas City, Mo., August 


Epwarp A., assistant superintendent Eli 
beth factory of Morana, Inc., New York, August, 1921 
SCHLIENGER, Hupsert, Bertrand Freres, Grasse, France, 
\ugust, 1910 
SHELDON, 
\ugust, 1911. 
TaTuM, ALBERT Hotes, of the Whitall-Tatum Co., per- 
New York, August, 
Josepu, perfumery, Philadelphia, 


Puititip, Ungerer & Co., New York, 


NICHOLAS, soaps, Providence, Rhode Island, 


fumers’ glassware, 
TETLOw, \ugust, 1911. 
UNGERER, WILLIAM 

August, 1907. 


WILLIAMS, 
1910. 


Aaron W. C., Williams Soap Co., August, 


Obituary Notes 


Medbery, manager of the New York office ot 
Kellogg & 
\MIr. Medbery’s home was 
Charles ] 


Potts, 
1 


ile drugevists, Wichita, Kan., died 


Sons, died July 23 of heart failure. 


at Plainfield, N 


founder of the C. E 


Spencer 


aged 


Beach, Cal., July 30, 


Alfred Vogeler, president of the Alfred Vogeler 


died o 


Hotel, Long 


druggists of Cincinnati, Ohio, 


wholesale 
i Detroit hotel on 


room in a 
f age and was a notable 
Dr. Jokichi Takamine, the chemist, who established in 
New York a 
nalin, died July 21 Dr. 
1854. He was a graduate of several universities and held 


numerous important civic offices. His wife and two sons 


research laboratory and originated adren- 


Takamine was born in Japan 


survive. 

William Scott, president of the Kiefer-Stewart Co., In- 
dianapolis, died this month, aged 72. He was loig promi: 
nent in the wholesale drug trade, not only in the Middle 
West but throughout the country. 
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“NDS, 
. PATENTS AND TRADE-MARKS 
r; Zanes- | es WHITE CHUNK ToSiely ove ato” 
ai a a 
\facturer, wit ' 1 a far 5 ease rong MA 5 oes) W.. 
oe KNOXALL Auto fs 
. Acquaintance . 
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DEODO 


ake - os ans” TEMPTATION 
s, New = ree if ror a8 Y; lary 
Gein 
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oko aaa 


lenectady, 


tee 


and Max cau 
w=, wet [| Ap som * BED LUSTRODENT 
Philadel : ~ — GLOSSINE 8G Mls eres 
oui : - [aR La TULLE ey ANGELUS Swot . 
c = SPU: we Na 
— cans [rae MONTOZON Girofin MECCA Vey 
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vie 
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e Island, 


DiEc.ow WADDELL’ Ss Heea, 
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ist, Jil. aoe =~ Gueen “River Je 


i Fi sate SOAP 


season 
Suet luting: 


Agel oe ae Ps Si i. er Robert L. Wilson Good eNOLISH 
r tert ESOS ity S smi Lack Washing Powder TUB SOAP 





NOTE TO READERS Used since 1775.)—Perfumes, Toilet Waters, Perfume Ex- 


‘ tracts and Powders. 
This department is conducted under the general super- 148 502.—-Tohnie B. Matthews, New York. N. Y. (Filed 


vsion of a very competent patent and trade-mark at- tune 1. 1021. Used since May 20 1921.)—Hland Paste 
.. ime. This report of patents, trade-marks, designs is “ 149.645_—Cell-U-Base Corporation, Dover, Del. (Filed 
Drug Co. compiled from the official records of the Patent Office toe ET ae _ es ~ res, ee 
orn June 4, 1921. Used since Mar. 10, 1921.)—Cleansing Prep- 

Virginia in Washington, D. C. We include everything relating aainnin tae tie: Saale 

to the four co-ordinate branches of the essential oil in- ‘ 148 oe gl oe: i ee ee ee Oe (Filed 
dustry, viz.: Perfumes, Soap, Flavoring Extracts and sg “1921. Used tints 92 192] Sal ae oe hc 
Jer Drug Toilet P : June 0, <i. sed since Mar. 20, 1¥21.)—Laundry Soap. 
ler reparations. ) ; ; . ; 

: 150,290.—Charles Edwin Rogers, doing business as Rogers 
1 of heart Of the trade-marks listed, those whose numbers are Prug Store, Geary, Okla. (Filed July 12, 1921. Used since 
st 6. He receded by the letter “M” have been granted registra- (c+. + 1906.)\—Foot Powder. Pers 
ton under the Act of March 19, 1920. The remainder 151,186.—Masco Drug Company, doing business as Masco 
ue those applied for under the Act of February 20, 1905, | aboratories, Boston, Mass. (Filed July 30, 1921. Used 

ad which have been passed to publication. since Aug. 20, 1920.)—Zine-Stearate, Cold Cream, Hair- 
blished in Inventions Patented are designated by the letter “P.” Color Restorer, Egyptian Henna Hair Shampoo, Glycerin 
ed adren- Ml inquiries relating to patents, trade-marks, labels, and “Rose Water, Foot Powder and Powdered Henna. 

Tapan if tights, etc., should be addressed to 151,954.—Midland Chemical Laboratories, Inc., Dubuque, 
vera Iowa. (Filed Aug. 19, 1921. Used since Oct. 23, 1917.)— 
and held PATENT AND TRADE-MARK DEPT., Liquid Soap, Soft Soap, Automobile Soap, Surgical Soap, 
two sons P , .. ¥ Scrubbing Compound, Potash Cleaning Compound for Gen- 

trfumer Pub. Co. 14 Cliff St. New York. eral Cleaning and Scrubbing Purposes. 

Cox te acento 152,912—The Cudahy Packing Company, Chicago, III. 
C U0, & TR (Filed Sept. 14, 1921. Used since December, 1903.)—Soap. 
ag promi- ADE-MARK REGISTRATIONS APPLIED FOR 156,953—A. Bourjois & Co., Inc., New York, N. Y. 
ne Middle a (Act of Feb. 20, 1905.) (Filed Dec. 20, 1921. Used since Aug. 12, 1907.)—Toilet 

13579—Thomas Hubbuck & Son, Limited, London, Powder, Perfumes sold as Extracts, Toilet Water and Lo- 
agland. (Filed Oct. 9, 1919. Under ten-year proviso. tions, Sachet Powder and Sachets. 


ven years. 


the drug 
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157,927.—Kabushiki Kaisha Hirao Sampei Shoten, 
Japan. (Filed Jan. 14, 1922. Used since 
Cosmetic Preparations—Namely, Face 
Pomade, and Wash Po \ White 
loilet to Make the Skin Clean and White, 
nd Dentifrice. 
157,999.—]J osephine 
16, 1922, 
the Skin. 
= 841.—The R. 1. Watkins Company, 
tiled Feb a 1922, Used since October, 
for Improving the Appearance and F 
ssing of the Hair. 
99,315.—Ho-Ro-Co Mar 
(Filed Feb, 14, 1922 
d-Flavoring Extracts 
racts ( Non-al coholic). 
159,334.—The Auld Ac 
Mich. (Filed Feb. 15, 1922 
Yoilet and Pharmaceutical ior Namely, 
Powder, Tooth Paste, Hair Tonic, Face Powder, 
Lotion, Cold Cream, and Vanishing Cream. 
159,535.—Solar Electric Company, Chicago, Ill. (Filed 
Feb. 18, 1922. Used since on or about May 12, 1921.) —Soap 
159,659.—Kendall Products Corporation, New York, N. Y 
( Filed Feb. han 1922, Used since | , 1922.) —Detergent 
Preparations—Namely, Soap Products. 
159,691—The B. & P. Company, Cleveland, Ohio. (Filed 
Feb, 23, 1922. Used since about Jan. 27, 1922.)—Preparation 
for Preventing Perspiration and for Removing the Odor 
reof. 


Tokyo, 
January, 1921.)— 
Powder, Cream, 
Powde r Used in 
Perfumed Water 


wder ’ 


Denver, 
1899, )—L 


Colo. 


otion or 


(Filed Jan. 
Cream for 


Kostitch, 
Used since Dec 


Cleveland, Ohio. 
1921.)—A Prepara 
acilitating the 


ulacturing Company, St. Louis 
Used since about June 1, 1914.)— 
(Alcoholic) Food-Flavoring Ex- 
Rapids, 
192? ) 
Talcum 
Cream 


aintance Co., Grand 


Used since Jan. 11, 


11 
by 
) 


59,726.—Michael P. Smith, doing 
Mat ufacturing Lo Boston, Mass 
Used since about Feb. 13, 1922.) 
Tonk 
160,112.—Croits & Reed Co., Chicago, Ill. (Filed Mar. 3, 
1922. Used since September, 1921.)—Toilet Soaps. 
160,141—John H. Krumrein, doing business as Petsy 
Manufacturing Company, Baltimore, Md. (Filed Mar. 3, 
1922. Used since Jan, 25, 1922.)—Hair Restorer. 
160,457.—Hattie V. Adams, doing business as Azulikit 
Mfg. Co., Chicago, Ill. (Filed Mar. 10, 1922. Used 
December, 1920.)—Hair Tonic and Hair Pomade. 
160,473.—E. Burnham, Inc., Chicago, Ill (Filed 
10, 1922. Used since 1914.)—Brilliantine. 
160,798.—Pauline L. Diver, doing business as Marvel 
Specialties Company, New York, N. Y., (Filed Mar. 17, 
1922. Used since Jan. 7, 1917.)—Hair Pomades. 
161,038.—George W. Dunleavy, Cambridge, Mass. 
Mar. 22, 1922. Used since Mar. 10, 1922.)—Hair Tonics. 
161,079.—George W. Wilson, ne business as the Wilson 
Chemical Company, Tyrone, Pa ‘tiled Mar. 22, 1922. Used 
since 1914.)—Face Cream. 
161,206.—The M. Schaffer 
Filed Mar. 24, 1922. Used Si! 
Tonic for Scalp and Hair. 
161,208—The M. Shaffer 
( Filed March 24, 1922. 
Hair tonic. 
161,288.—United States Dental Specialty Co., 
cisco, Cal ( Filed Mar 29, 1922 Used since 
1921.) Tooth Paste. 
161,344.—Joseph M 
Youth-Ami Laboratories, New York, 
28, 1922. Used since Mar. 15, 1922.) 
viz. Liquid Skin Peel and Hair Tonic 
161,453.—Rogers Brothers, New York, N. Y. (Filed Mar. 
29, 1922. Used since July 15, 1920.)—Face Powder, Talc 
Powder, Almond Lotion, Cold Cream, Vanishing Cream, 
Massage Cream, Dental Cream, Lip Stick, Rouge, Hair 
Tonic, Hair Shampoo and Hair Dye. 
161,489.—Louis Lucas Company, Jamestown, N. Y. (Filed 
Mar. 30, 1922, Used since Dec. 1, 1921.)—Aromatic Incense. 
161,562.—Isadore A. Miller, doing business as Prudent 
Chemical Co., Los Angeles, Cal. (Filed Mar. 31, 1922. 
Used since May, 1920.)—Antiseptic Mouth Wash, Hair 
Tonic, and Face Powder. 
161,618.—Cheramy, Inc., New York, N. Y. (Filed Apr. 1, 
1922. Used since Feb. 14, 1922.)—Perfumes, Toilet Waters, 
Face Powder, Talcum Powder, Sachet, Cold Cream, Bril- 
liantine, Rouge, and Face Cream. 
161,654.—John T. Stanley Co., Inc., 


business as Victory 
(Filed Feb. 23, 1922. 
-Hair Grower and Hair 


since 


Mar. 
(Filed 


Company, P ne ra. 
ice on or about Mar. 1, 1911.) 
Philadelphia, Pa. 
1915). 


Company, 
Used since or about May 16, 


San Fran- 
Nov. 15, 


doing business as 
N. Y. (Filed Mar. 
Toilet Preparations 


Aboussleman, 


New York, N. Y. 


(Filed Apr. 1, 1922, Used since Feb, 1, mae 
161,7 5.—Hancock-Smiths, Incorporated, 
(Filed ‘Age 5, 1922. Used since Feb. 7, 1922 
septic and Mouth Wash. 
161,841—Lay Rite Laboratory, St. Louis, Mo, (fy, 
Apr. 6, 1922, Used since Dec. 1, 1921.)—Face Powder 5 
Perfumes. a 
161,896.—Orrseamies S. 
Company, Dayton, Ohio. 
Apr. 1, 1921.)—Powder 
Deodorant 
161,940.—R. Odell & Sons Company, Newark, N, J. (Fj 
\pr. 8, 1922. Used since Sept. 15, 1921.)—1 iquid Prepar,. 
tions for Controlling —— Hair. 
161,946.—Gertrude I. Sampson, doing business as Ame: 
crude Products Co., Philadelohig Pa. (Filed Apr, 8 | 
Used since about Nov. 4, 1921. )—P reparation tor the i 
ment of the Hair and Scalp. F 
161,974.—Joseph Henry Calisher, doing 
Angelus Powder Puff Co., New York, 
10, 1922. Used since Feb. 1, 1922.) 
Descriptions 
162,000.—George T. 


J—Oil §, 
Baltimore, \ 


Liquid Ang. 


Rimer, doing busin¢ 
(Filed Apr. 7, 1922 


Preparation for Use 


: business as Thy 
N. Y. (Filed Ap 
Powder Puffs of 


Hastings, doing business as TheG 
Hastings Company and The Snowite Laboratories, Ney 
York, N. Y. (Filed Apr. 10, 1922, Used since Mar, 2 
1922.) —Perfume, Face Powder, Rouge, Talcum, Lip Sticks 
Camphor- Ice Sticks, Powder Compacts, Rouge Compact et 
Day Cream (V —i Cold Cream. 

162,001.—George T. Hastings, doing business as The G,1 
Hastings Company oe The Snowite L aboratories, New 
York, N. Y. (Filed Apr. 10, 1922. Used since Mar, 2 7 
1922.)—Perfume, Face Powder, Rouge, Talcum, Lip Sticks 
Camphor-Ice Sticks, Powder Compacts, Rouge Compacts 
Day Cream (Vanishing), Cold Cream. 

162,032.—Misner Manufacturing Co., Detroit, Mich. (File 
Apr. 10, 1922. Used since Nov. 15, 1921.)—Toilet Specia 
ties—viz, Face Creams, Toilet Waters, Shampoo, and Hair 
Tonics. 

162,225.—Mae Edna Wilder, 
Apr. 12, 1922. Used since Feb. 28, 

162,343.—Koken Companies, 
1022, Used since Apr. 1, 


Rochester, N. Y. (Filed 
1922.)—Face Cream, 

Louis, Mo. (Filed Apr 
1922.)—Preparation for t 


15, 
Hz 
162,344.— La 


Tulle Herb Co., Los Angeles, Cal. (Fi 
1922. Used since Dec. 6, 1921.)—Lotion for Darken- 
ing Gray Hair, Facial Creams, Toilet Lotions, Obesity 
Tablets, Depilatory in the Form of Powder, and Liquid 
Hair Tonics. 

162,359.—James R. Saunders, Chicago, Ill. (Filed Apr 
15, 1922. Used since on or about Feb. 1, 1922.)—Soap. 

162,590.—Standard Oil Company, (Incorporated in New 
Jersey) Bayonne, N. J. (Filed Apr. 19, 1922. Used sine 
Apr. 4, 1922.)\—White Mineral Oil Primarily Used in ¢ 
Preparation of Cold Creams. 

162,642.—Oxzyn Company, New York, N. Y. (Filed Apr 
20, 1922. Used since Oct. 22, 1921.)—Face Powders, Face 
Creams, Perfumes, Toilet Waters, Rouges, Hair Tonics 
Hair Oils, Dentifrices, Tooth Powders, Nail Polishes 
Deodorizing Preparations, and Sachet Powders. 7 

162,663.—John Borell, New York, N. Y. (Filed Apr. 2 
1922. Used since Nov. b. 1921.—Hair Tonic and Restorer 

162,687.—Maurice Levy, New York, N. Y. (Filed Apr 
21, 1922. Used since about Apr. 1, 1922.)—Rouge. 

162,709.—Adolph Schwarzbart, New York, N. ¥. (Filea 
Apr. 21, 1922. Used since about the middle of October 
1921.)—Bath Tablets and Odorizers. 

162,719.—Henry Nathaniel Creger, 
Gum Products Co., San Francisco, Cal. ; 
1922. Used since July, 1915.)—Dental Preparations—v 
Tooth Paste and Mouth Wash. 

162,727,—Tony Esposito, Los Angeles, Cal. (rae 
22, 1922. Used since Apr. 1, 1922.) Preparation for the ! lait 
to Promote the Growth thereof and as a Cure for Dand 

162,734.—Frances M. Griffith, Rochester, N. Y._ (F 
Apr. 22, 1922. Used since Dec. 30, 1921.)—Face Powders 
and Creams, Rouges, Skin and Toilet Waters, Bath Salts 
Hand Lotions, and Tooth Pastes. 

162,767.—Pacific Chemical Company, Los A Angeles, (al 
(Filed Apr. 22, 1922. Used since Jan. 28, 1922.) —Hand 
Soap. , 

, »162,774.—Albert H. Schmidt, Chicago, Ill. (Filed Apr. 
22, 1922. Used since Oct. 16, 1916.)—Cleansing Cream. 


Apr. 15, 


doing business as Ned 


(Filed Apr 
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62.968.—Arno M. Bommer, doing business as Avosal Co., 
gavere, Mass (Filed Apr. 25, 1922. Used since August, 
07],)—Tooth Paste ; ; : 7 : 
“162.999—Standard Oil Company, of New York, New 
ae Tile . cS Qo? Tea teh ) 
York, N. Y. (Filed Apr. 25, 1922. Used Feb. 26, 
yg )—Soap 
Or St wart & Holmes Drug Co., 
Filed Apr. 1922. Used since Jan. 1, 1908.) 
bundry and Dry-Cleaning Soap, Razor Strops, 
Deparations for Cleaning Cloth, and Metal Polish. 
 162928.—William H. Johnson, Garden City, N. Y., as- 
amor to The Tin Decorating Company of Baltimore, Balti- 
N. J. (Fi ore, Md., a Corporation of New Jersey. (Filed Apr. 26, 
uid Prepar;. 2. Used since Apr. 21, 1922.)—Soaps, Shaving Soaps 
: ‘Solid, Paste, and Liquid Form; Shaving Creams Used 
fore Shaving ; Metal Polish in Solid Paste, and Liquid 
form: Glass Polish in Solid, Paste, and Liquid Form; Shoe 
Polish in Solid, Paste, and Liquid Form, and Washing 
wder. 
 163,228—Mulhens & 
v Y. (Filed May a: 
t Soaps , 
163,241.—United Fruit Company, Boston, Mass. (Filed 
May 2, 1922. Used since Apr. 19, 1922.)—Soap—Namely, 
mmon Soap, Laundry Soap, Toilet Soap, and Bar Soap. 
163,244.—United Fruit Company, Boston, Mass. (Filed 
May 2, 1922. Used since Apr. 19, 1922.)—Soap, Common 
Soap, Laundry Soap, Toilet Soap and Bar Soap a 
163,246—United Fruit Company, Boston, Mass. (Filed 
ay 2, 1922, Used since Apr. 19, 1922.)—Soap, Common 
Soap, Laundry Soap, Toilet Soap and_Bar Soap. 
163,414—Royal Lemon Products Co., St. Paul, Minn. 
Filed May 5, 1922. Used since June 15, 1916.)—Washing 
Powders, ; 
163.937.—Abraham Mell, New York, N. Y. (Filed May 
16, 1922. Used since Mar. 9, 1922.)—Hair Tonic. 
164.425—S. Glemby’s Sons Co., Inc., New York, N. Y. 
Filed May 24, 1922. Used since May 5, 1922.)—Powder 
Puffs. : 
Y. (Filed 165,135—Aurora Q. Hodgson, New York, N. Y. (Filed 
- Cream lune 7, 1922. Used since Mar. 25, 1922.)—Powder Puffs of 


(Filed Apr. { Wool Yarn Crocheted. 
tion for t 


J—O ji] § 
iltimore, Mi 
Liquid Ang. 


since 
Wash. 


Toilet, 
Liquid 


Seattle, 


S as Amber. 
Apr. 8 192 
r the Treg 


Incorporated, New York, 
Used since March, 1922.)— 


Kropff, 
1922. 


Ness as The 
(Filed Apr 
Puffs Ol a 


as The G, 7 
tories, Ney 
ice Mar, 77 
, Lip Sticks 
e Compacts 


is The G7 
tories, New 
ice Mar, 27 
» Lip Sticks 


e Compacts 


llet Specia 


o, and Hair 


Cal. (Fi 
for Dark 
ns, Obesity 


and Liquid 


TRADE-MARK REGISTRATIONS 
(Act of Mar. 19, 1920) 


157,256.—James J. Bradley, New York, N. Y. (Filed Mar. 
23, 1922. Seriaf No. 161,106. Used since about May, 1913.)— 
(Filed Apr. § Toilet Soap. 

—Soap. 157,266.—F. 
ted in New # 21, 1922, 
Used sin 
Used in th 


GRANTED 


(Filed Jan. 
158,235. Used since about Apr. 1, 


Hoyt & Co., Philadelphia, Pa. 


Serial No. 
1918.)—Cologne Water. 
157,277—Michel Pasquier, New York, N. Y. (Filed Dec 
, 1921. Serial No. 157,170. Used since August, 1913.)— 
Cold Creams, Face Powders, Eyebrow Pencils, Vanishing 
Creams, Perfumes, Toilet Waters, Sachet Powders, Rouges, 
Lip Sticks, Talcum Powders, Mouth Washes, Shampoo 
Preparations, Liquid Dressing for the Hair of the Brillian- 
tine Type, Massage Creams, Dentifrices and Pomades. 

157,294— William W. Waddell, Chicago, Ill. (Filed Feb. 
13, 1922. Serial No. 159,302. Used since on or about Dec. 
15, 1911.—Soap. 

137,297—Robert L. Wilson, Tyler, Texas. (Filed Feb. 
2, 1922. Serial No. 159,641. Used since about June 1, 
1910..—Washing Powder. 

157,,429.—Louis Philippe, Inc., New York, N. Y. (Filed 
Apr. 5, 1922. Serial No. 161,791. Used since February, 
1921.)—Face Creams. 

157,431—Pond’s Extract 
, Filed Apr. 14, 1922. Serial 
* september, 1907.) —Cold Cream. 

157,443.—William Zimmerman, Cedar Rapids, Iowa. (Filed 
July 12, 1921. Serial No, 150,300. Used since May 1, 
1921.)—Shampoo for Hair and Scalp. 


(Filed Apr ( 


wders, Face 


id Restorer 


(Filed Apr 


New 
162,311 


York, N. Y. 


Used since 


Company, 
No. 


e Powders - , 

Bath Salts a ee ee 

Finds It a Great Help in Many Ways. 
(From L. H. Young, Cleveland, O.) 


We find Tue AMERICAN PERFUMER a great help in many 
ways. 


geles, Cal 
22, ) Hane 


Filed Apr. 
Cream. 


PATENTS GRANTED 


1,422,981.— Vanity Box. 
Filed Mar. 16, 1921. 
132—83. ) 

3. In a vanity box, the combination with the box, of a 
mirror and a corrugated spring wire adapted to press against 
the inner surface of the side walls of the box by some ot its 
corrugations retained in frictional « 
therein and to engage by other corrugations upon the outer 
or visible surface of said mirror to hold the same in pl 
in said box 

1,423,079—Vanity Case 
N. Y. Filed Feb. 1, 1922 
(Cl. 132—83.) 

6. A vanity comprising a main 

main cover member hinged thereto, and forming thé 
powder compartment, one of said members being provided 
with an aperture in its face, a rouge container of smaller 
diameter than the main body members, located within said 
apertured member, and in operative relation thereto, and 
having its outer edges substantially flush with the surface 
of said main member, and an independent cover member for 
the rouge container, comprising a flat metal plate pivoted to 
the apertured body member at one side of the aperture 
therein, and adapted to close said aperture and the rouge 
container when in closed position, a mirror supported on the 
interior of the main cover member, a powder puff located 
within said main body and cover members, a rouge puff of 
smaller diameter than the powder puff located in the rouge 
container, and a mirror carried on the interior of the cover 
for the rouge container. 

1,424,243.—Dispensing 
Method of Joining Same. Frederick L 
D. C. Filed Oct. 20, 1920. Serial No 
(CL. 221—60.) 

1. The combination with an exteriorly threaded spout, of 
a closure, interiorly threaded near its open end and screwed 
on the spout and provided with a recessed side wall beyond 
the threaded portion and also provided with means to dis- 
place a portion of the spot and thereby effect attachment of 
the closure to the spout incident to the initial threaded 
connection of the closure to and on the spout. 

1,425,138—Toilet Article. William Herbert Roystone, 
New York, N. Y Filed Dec. 8, 1921. Serial No. 520,793 
3 Claims. (Cl, 132—82.) 

1. Ina toilet article, a frame for carrying two compacts 
of face powder, rouge or the like, back-to-back in abutting 
relation, said frame comprising a ring or sleeve cooperable 
with the compacts to surround and support the periphery 
thereof, and a cover for each end of the ring or sleeve. 

1,425,490.—Vanity-Case Partition. William G. Kendal 
Newark, N. J. Filed Dec. 1, 1920. Serial No. 427,583. 
Claims. (Cl. 132—83.) 

1. A vanity case partition comprising a base and an up- 
standing partition portion, the latter of two-ply form, and 
rests at the ends of the said upstanding partition portion 
comprising tongue parts folded back against the outer faces 
of the plies of said portion and above the upper edge of the 
portion being extended outwardly and upwardly in opposite 
directions. 


Frank S. Hyatt, Brooklyn, 
Serial No. 452,692. 3 Claims 


so as to be ngagement 


case body member, 


[Therefor and 
Fox, Washington, 
418153. 16 Claims. 


Tube and Closure 


1 
l, 


AUSTRALIA’S PATENT LAW CHANGED 


Recent advices give the following information about the 
Australian Commonwealth Patents Act, 1921, which was 
passed on December 15, 1921, and amends the act of 1903- 
1909; 

By applying the principal act to the Territory of 
Guinea from a date to be fixed by proclamation; 

By extending the term of patents from 14 to 16 years; 

3y providing for prolongation of the term of a patent 
on application made to the court by way of originating sum- 
mons where loss or damage has been caused through the 
War; 

By limiting the maximum periods for which the term of 
a patent may be prolonged to 5 and 10 years; and 

By providing that applications for patents under the Inter- 
national Convention may be made either by the foreign ap- 
plicants or their legal representatives or assignees. 


New 



















































































































































































































































































































































































































































































DUTCH EAST INDIES 


vA Propucts on Exutpition.—The third annual fair 
the Netherlands Indian Government at Bandoeng, Java, 
Dutch East Indies, will be held September 18 to October 
8. | oeng is practically in the center of the island of 
Java, where the climate is cool and the Fair attracts mer- 
( s from Batavia, Sourabaya and Samarang, within a 
lay’s journey. The exhibits include cinchona bark, products 
f the mines, forests and fisheries, machinery, agricultural 
terials, sugar, spices, gums and natural dyes 


ENGLAND 
New Companies.—tThe f 


Ltd 


following have been chartered: 
foll g | I hart 1 

£100 capital. Manutac 
preparations, soaps, creams, perfumes, etc 
C. Craven, H. J. Otter, and W. J 


Xoad, Plaistow, London, E.138 


and 


turé 


Seamer, 59 Southern 


Brun & Co., Ltd.—#£1,000 capital Perfumes 
s, eau-de-cologne, soaps, face creams and powders 
t ¢ equisites « ill kinds Mrs. V. I | Carling 


I Anna de Brun 
McLean & Spink, 22 Surrey street, London, W.C.2 


INDIA 
-ERFUMERY AND Essences.—The British Senior Trade 
( issioner in India has written to the Department of 


regarding 


the demand for perfumery and 


essences in that country as follows: “The principal per- 
mes which there is a demand in India are the leading 
British manufactures, such as otto of rose, white rose, 


lavender water, etc., and there is also a 


good demand for 


French perfumery among the European population; but the 
latter perfumes, such as eau-de-cologne, etc., are on sale in 
London at a much cheaper price than procurable in India 


There is a fair 


demand for Japanese perfumery from the 


higher class Indian and Eurasian population in India. “I 

made local inquiries regarding the principal sources 
of supply of essences, and it appears that practically the 
whole demand is met by the United Kingdom and that there 
is a ready sale for well-known British brands, while there 


oa certain demand for French flavoring essences which 
are used in the 


the preparation of icing and confectionery; but 
these essences are imported direct by the leading confec- 
tioners and are not on sale on this market. The consensus 
of local opinic 


n points to the fact that both perfumes and 
sritish origin meet with practically no competi- 
tion from other countries.” 


essences of | 


ITALY 
INDUSTRY \ 
Rome, attended by 


PERFUMERY meeting was recently held in 


representatives of the leading Italian 


(Continued on page 280) 
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THE MARKET 
Essential Oils, Aromatic Chemicals, Etc, 


Despite the irregularity of trade and industry, due to 
dustrial from the coal andr 
strikes, the essential oil lines generally have taken 
much brighter aspect. 


disorganization resulting 


Prices are gradually working hig 
under an expanding volume of sales and the development 
unexpected spot shortages. Reports from Washington thy 
a genuine effort is being made to dispose of the tariff 
within the next thirty days has injected more confidence in 
the general situation 
Seasonable products have met the best demand during t 
period under review, and in this category the sharp jumy 
oil of citronella to 77 @ 80 cents a pound has perhaps stood 
out most conspicuously. The worst mosquito year in histor 
ught widespread demand f 


The 


from the makers of mos 








dope = advent of 





high prices for cit 


brought out the usual amount of resale material, 


yt expected that afloat goods can arrive here in 


volume to break the market much before thx 


end of Septem 
ber. By that time the demand will no doubt have subsided 
Meanwhile Java citronella has gone up substantial] 
pathy with the Ceylon oil. 


Leading flower 


oils have given a better accour 





Cables from seats of production for African gera- 
nium oil report that a strong syndicate has taken hold of the 


product and 225 


advanced the 225 francs per 


that 


price to around 


It is known a drought in this particular part 
ie world has produced a small crop of geranium and dis 
illation has been 


accordingly restricted. Palma ros 


other geranium product, shows considerable mor¢ 


has been a moderate recovery of prices for lavender 

with prices for desirable quality ranging from $4.25 to $4.0 
with some importers quoting genuine grades of 
A lead- 


ing grade of otto of rose has been reduced to $7.20 an ounce, 


Bourbon lavender as high as $6 a pound 1 





Inimum., 


with other grades offering at $6.50 to $7.50 an ounce. Com- 


petition between sellers of Bourbon vetivert oil has been 
somewhat keener, with offerings reported as low as $4.75 @ 


$5 a pound. Both grades of ylang-ylang are $3 lower 


With the advent of higher prices for new crop cloves there 
has been a sharp uplift in the prices of the essential oil de- 
rived from this base and leading sellers are generally asking 
$2.25 a pound. This situation may only prove temporary, 
as the spice has been purchased at as low as 16% cents a 
pound and in comparatively large quantities at that. Scarcity 
appears in celery, which has gone up fully $2 to $12.4 
pound. Cinnamon, on the other hand, has declined to the 
extent of $2, while tansy has fully $1 of its 
previous loss. i 

The probability of materially higher prices for thymol 
crystals at an early date is forecast in private advices trom 
Malaga, Spain, to the general effect that, owing to the pro- 
longed drought in producing sections of Spain last Spring, 
the thyme crop has been an utter failure. The advices em- 

(Continued on page 280) 
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THE AMERICAN PERFUMER 


PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 
present unstable conditions.) 









(See last page of Soap Section for Prices on Soap Materials.) 




































































SENTIAL OILS Opoponax ....... veccce. 200 Diphenyk xi 
Almond, per Ib.... $5.00- $5.50 Orange, bitter .. evesee Skd Ethyl Cinnamate 
PMN, Oe bs Mass oceees 5.50- 5.75 Orange, sweet, West Indies 2.60 ucaly pt ; 
Almond, F. F. C. “art”... 1.70- 1.90 Orange, sweet, Italian 275- 3 Eugenol 
Almond, Sweet True..... 48- 55 Orange, “Calif.”... 3.10- 3 Geraniol. domestic 
Almond, Peach Kernel 25 29 Origanum, imitation .29- l, foreign 
eee. CFOMIE cicecccoues 1.15- Orris .Root, concrete, for- \cetate 
, Ete, Amber, Rectified 1.40- 1.50 CIGD. ccevccnce (oz.) 5.25- 5.50 opin, domestic.... 
Amyris balsamifera ..... 4.50- Orris Root, concrete, do- eee (oz.) 9.00- 
Y, due to jp. Anise, “lead free U. S. P.”  .65- mestic (oz.) 4.50 l-Salicylate ae nominal 
oal and Aspic (spike) Spanish.... .95- 1.20 Orris Root, absolute (0z.) 57.00- Et potakins 4.50- 5.50 
taken French erates ho 1.50 Parsley reer ee 3.50- \cetate . 10.00 
il ie: POG RICO 2.6 cess. 3.00- 3.50 Patchouly .. ‘ 10.00- al ‘ senzoate nominal 
KING higher West Indies ? 60)- Pennyroyal, American .. 2.15- 240 Methyl Anthranilate 
a est ndlc ee eee 2.0 ’ Geode \iethy! nthranilate a 4 00- 
velopment Bergamot, 35-36 per cent... 3.75- 4.50 Pennyroyal, Irench ; 1.35- 1.50 Methyl Cinnamate 5.00- 5.50 
hington Birch sweet N. C........ 2.50- 3.25 Peppermint . 3.00- 3.25 Methyl Hepenone .. 9.00- 
he tariff Penn. and Conn.. ... 4.00 Peppermint, redistilled 3.50 not Methyl Heptine Carbon 45.00- 50.00 
nfidence jn Birchtar, Crude 2.25- Petit Gr » SO \meri an 2.00- 2.25 Methyl Paracresol ...... 12.50- 15.00 
' Birchtar, Rectified ....... 3.25 Petit Grain, French... 8.00- 10.00 Methyl Salicylate .... 37- 40 
Bois de Rose, Femelle 3.5()- Pimento ... os G10 Musk Ambrett 14.00 
1 during oa. + Pp ae 55 Pine Needles, from Pinus \lusk Ketone ; .. 10.00- 
arp jumy Cajeput, Native ......... 75 Sylve Stris . vs 2.10- Musk Xylene ....... 2.75- 
rhaps stood Calamus .... vee ee eens 10.00- ; Rose, Bulgaria eee (0Z.) 8 UU 10.00 Not y lic \leohol me ee nominal 
Gm Camphor, Jap. “white”... 22- 25 Rosemary, Fren 1... (Ib.) 70 __ Phenylacetaldehyd hae. Fao 
ir in his Cananga. java 3.00- Rosemary, Spanish . 50 25 Phenylethvlic Alcohol.. 6.50)- 
rs ol Cananga, Java, Rectified. 4.00- 4.25 Rue ..... veeeee 4.00- Phenylacetic Acid oP 3.00- 
citror Caraway Seed Pavel 3.75- page cece : ee 4.75- Rhodinol, domestic .... 18.00- 
] Cardamon, Ceylon ....... 13.00- 20.00 Sandalwood, East India... 7.10- 7.25 Rhodinol. foreign 18.00- 
oe Carvol 5.00 6.00 Sassafras, artificial ‘ 45- 47 Safrol i : . 6v- 65 
aa Cassia, Sassafras, natural ....... 85- 1.00 Skatol, C. P. (oz.) 57.00 
is Redistilled, U. S. P.....  1.90- 2.00 Savin, french . 3.80- 4.00 Terpineol, C. P., domesti 50 
( Cedar Leat ‘ 90- 1.00 Snake Root ye ; 17.50- Tet pi neol, C. P., imported 50- 
ns Cedar Wood = 28- 31 Spearmint ...... 3.25- 3.50 Terpinyl Acetat A 1.60- 1.75 
Celery csesnisaeee Se Spruce ..........0e000 1.20 Phymol ..... 4.50 
Cinnamon, Ceylon 5.50 Tansy 12.00 Violet, artificial ....... 8.00- 17.00 
h itronella, Cevlon 77 85 Thyme, lrench, red a 1.20- 1.25 Vanillin ; Bes 43 45 
n ger Citronella, Java . -.. 80-85 Thyme, French, wait 4 BEANS 
old of t Cloves, Bourbon ........ 225. 240 Thyme, Spanish, red . 1.25- 1.40 ; 
francs 1 Cloves, Zanzibar ......... 200- 2.25 Vetivert, Bourbon...... 6.00 99- 1.00 
s Copaiba ... ots $5 50 E: ast India ... 30.00- 1.75- 2.00 
ir part ol Coriander Alt a Nie okay 12.00- 12.50 Wintergreen, Southern 4.75 50= 15.00 
1 and d Croton ... Bt eas 1.15- Pennsylvania ......... 6.75 25 
rosa, an- EARLS err 6.75 7.00 \Wormseed : i Gi ° 2.50 tas 
va Cumin 750- 7.75 Wormwood a .. 12.00- 12.25 50- 3.25 
Ses illseed Doe, Ylang-Ylang, Manila...... 35.00 
nder oi Brig ‘ron... ae 1.85- See Bourbon.... 8.50- 50- 3.25 
ee Eucalyptus, Aus. 70%.... 39-44 DERIVATIVES AND CHEMICALS ys 
ades of Feanel, Sweet .. rn 1.75 —s <- 
A lead eranium, Rose Algerian. 9.75- 10.00 Nee ale a 4.79 - 
Geranium, Bourbon ... 600- 7.00 Amyl Salicylate, dom 1.05- 1.40 
oe Geranium, Turkish (palma \myl Salicylate, foreign... 1.05 
e. Com- — aa * Anethol ........ weeeeeee 160- 1.75 Alcohol cologne spirits gal- 
has been ES ee cars icthee eave 5.75- 6.50 Anisic ee foreign... 4.25- 4.75 — lon Sescemnseds 4.75- 4.90 
C475 @ Ging ergrass 3 25- Domestic ‘ ema 4.25- 4.50 *\mberg T black (oO ) 8.00- 12.00 
= Guaic (Wood) 5.25- 5.50 Benzalde hyde, dom. U.S.P. 1.45- Ambergris eray .. 28.00- 
; Hemlock ; airs . 1.20- Benzaldehyde, FF. F.C. ( _ alk, precipitated ‘ 03- 05 
- there Juniper Berries, Rectified. 2.25- 2.50 domestic 1.90- 2.25 Civet horns .. (oz.) 3.00- 
1 Ol de- Lavender English .... y 3200 Benzyl Acetate, dome sti 1.25- Lanolin hydrous .......... 14 18 
y asking Lavender, U.S P. “IX”... 3.50- 425 Benzyl Acetate, foreign 1.25 Lanolin anhydrous ....... A7- 22 
nporary, Lavender, U. S. P. “VIII” 3.00 Benzyl Alcohol 1.00- Menthol .. : .. 625- 6590 
cents a RU 75- .80 Benzyl Benzoate ......... 1.40- Musk, Cab., pods. .... (0z.) nominal 
scarcity 7 ¢, Lemon “Calif” Ce | i ae) OR ca eetecae nal 3.50- Musk, Cab., grains—(oz.) nominal 
$12 a 9 Lemongrass ............. 1.00- Bornylacetate 4.25- Musk, Tonquin, grains 
to te Limes, distilled .......... 60- 75 Bromstyrol ...... 4.75- MG etanudennes .... 38.00- 40.00 
or is Limes, Smureieetl...ccccce Se S25 CAEVOl ccc icev ewes: : 6.00- Musk, Tonquin, pods. (oz.) 25.00- 26.00 
Linaloe .... PL: 325- Cinnamic Acid ....... 3 = 3.50 Orris Root, Florentine, 
thymol Mace, distilled | ne eh Cinnamic Alcohol “ Solid” 18.00- 14.00 whole .... 09- 10 
's Trom Mirbane ...... i Shae 14- .16 Cinnamic Aldehyde ...... 475. Orris Root powde red ‘and 
ne pro Mustard, genuine wut eter 24.00- Creer Co ews avec, See cnn cudnens aaa 12- 13 
Spring, Mustard, artificial ........ 3.40- 3.50 Citronellol, domestic ...... 12.00- IRIGS COMMON hh fica sccccece _.12- _.16 
es em- Neroli, Bigarade, Petale Citronellol, foreign ....... 12.00- Talc. Italian ........(ton) 45.00- 60.00 
ie gg 230.00-300.00 Cumarin, natural ........ 15.00- Tale, French .....(ton) 22.50- 50.00 
Neroli, Petale ........... 135.00- Cumarin, artificial domestic 3.50- 3.75 Talc. domestic ...... (ton) 18.00- 40.00 
Neroli, BiQGFAde ....000ss 120.00- Cumarin, artificial, foreign 


aia ibb6cuip ase on'ainia 5 : Diphenylmethane .........  2.25- 2.50 *Nominal. 




































































































































































































































































































































































































































































































































































ize the fact that 


will be exceedingly small 
oil from which thymol 


small, Other Spanish oll 


i 








States, such as rosemary, spike, pennyroyal and sweet orange, 





are also affected to some extent by 
conditions which have prevailed in Spain 
Sucn readjustments as Nave come under review in the 


oils have generally been downward. buy- 






market tor c 

has been about up to a seasonable average, with offers of 

sweet West Indian at $2.60, sweet 
1 







r orange a 





ra and sweet Calif 1 orange at 
around $3.10 to $3.2 Prospects of higher duties both for 


: +4 ce > 
range and lemon which will probably be assessed at 30 per 
I policy on the 


cent ad valorem has ’ i t 
f holders, alt lemon can now be had for 
‘ 


fornia grades posted at about 70 to 














1 


The feature in domestic essential oil products has been 
the strength shown in oil of peppermint in the country with 
sellers showing the usual reluctance to part with new crop 
until yields have been difinitely ascertained. Peppermint has 
been underproduced in several sections of the country and a 





preliminary 








report of the output received from one authority 
was that there would be a falling off of 50 per cent, as 
compared with a yez ro. This led to a price flurry 
33 $3.25 rimary 
markets on wormseed oil have also started to recover and 
995 @ 7 


l I which 
resulted in sales at as high as $3 @ $3.25 a pound 
$2.35 is now the nominal ¢ 





Aromatic Chemicals 


er! 





In line with predictions Gov ment stocks of U. S. P. 
phenol have been practically cleaned up and nothing more 
is available from this source. The changed position of car- 
bolic acid has influenced a sharp upward movement in salicy- 
lates, leading producers announcing an advance of 4 cents 
a pound in methyl salicylate to 41 cents a pound, while other 
salicylates were proportionately higher, salicylic acid being 
held at 29 cents and sodium salicylate at 36 cents a pound 
Other phenol derivatives and base products from which aro 
matic chemicals are derived are beginning to show signs 
of becoming decidedly scarce, with difficulty reported in the 
matter of securing supplies of benzol, toluol and xylol. 

The extract trade continues to buy coumarin and vanillin 
in decidedly satisfactory quantities and both of these items 
reflect a firm tone, with the former held at $3.25 @ $3.75 
and vanillin at 43 cents for 5,000-ounce 1 with 45 cents 
named for smaller quantities. Makers are quoting $1.40 
for amyl salicylate; $4.50 for anisic aldehyde; $1.60 to $2.25 
for benzaldehyde: $6 for carvol ; $3.75 for eugenol ; $3.75 for 
geraniol; $1.05 for amyl-salicylate; $1.75 for anethol; 15 
cents lower for benzyl-acetate; 75 cents lower for benzyl 
alcohol; $4 a pound lower for cinnamic alcohol “solid”; 15 
cents lower for diphenyloxide; 15 cents less for domestic 
heli 25 cents under for linalool; 15 cents less for 





+ 
ot 


f 


1eliotropin ; 
terpinyl acetate, and $2 under the schedule for imported 
rhodinol 

Natural Perfumery Products 


Natural coumarin appear 





in decidedly tight position, with 
spot goods commanding which contrasts with $3.50, the 
price named for the artificial variety. Supplies of natural 
musk appear to be down to small proportions, with no addi- 
tional offers of pods or grain musks available. Civet in 
horns has gone up 15 cents and is now held at $3 an ounce 
minimum. After weeks of idleness and inactivity, menthol 
has again come to life and considerable business has been 
moving at prices ranging from $3.25 to $3.50 a pound, the 
tone being firm in sympathy with the greater degree of 
strength displayed in the Japanese markets. A good season 
has been encountered in artificial fruit flavors that comply 
with all pure food requirements. With bumper fruit crops 
harvested, the outlook is that the output of these products 
during the coming season wil] be large 


Vanilla Beans 


Coincident with the virtual clearance of all stocks of 
Mexican vanilla beans, whole varieties of which have climbed 
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1.50 @ $15 a pound and the cuts to $7.50, imy 








rted to the expedient of bringing in Bout nil 
h can be bought at prices ranging from $2.7 $3.25 
a The latter beans are regarded as particularly 
tractive property at i i f bullish 


current prices, in view of recent 
crop estimates, which indicate a shortage of not le 
200,000 kilos; or 500,000 pounds, as contrasted with the crop 
gathered a year ago. 

Good quality vanilla beans have been in scant 


supply in 
New York, as well as in Marseilles, for som 


time past, 





Sellers have every confidence that the market will go stijj 
higher on account of the strong statistical position and the 


steadily increasing turnovers which have been made for the 


account of the flavoring and extract trades of late. With 
the Swiss and European chocolate trades takin 
the current rate, 


be seen in prices. 


stocks at 
it is scarcely likely that any reaction wil! 


Holders of Bourbon vanilla at Marseilles are well aware 
of the fact that a large part of the requirements of the 
rican consuming trade during the coming year will have 
to be made up from Bourbons. Consequently there has been 
a gradual strengthening of the views of the holders. Most 
of the low-priced offers which had been made at Marseilles 
have been withdrawn and even recured beans were materially 
advanced in price. j 








Tonca Angostura beans have shot up to $1.75 @ %2a 
pound, owing principally to unusually heavy buying on the 
part of American tobacco interests. The new crop season in 
tonca beans is almost a year away. South American vanilla 
beans continue to meet fair buying at $7 @ $7.50 and Tahiti 
beans are also coming in for considerable attention from the 
trade, with the “yellow” label held at $2.25 and the “white” 
at $2.50 a pound 


FOREIGN CORRESPONDENCE 

(Continued from page 278) 
manufacturers of perfumes, in order to discuss the present 
unsatisfactory position of the industry. Better to safeguard 
their interest an association was formed under the titl 
“Federazione Nazionale fra Industriali, Commercianti, Pro- 
fumieri ed Affini,” with a central office in Milan, including 
not only manufacturers but also wholesalers and distribu- 
tors. The existing taxes on all articles of perfumery formed 
the subject of a prolonged discussion, and in view of the 
adverse conditions prevailing it was decided to petition the 
Government to permit the retailer to affix the stamp on 
the container at the time when the perfume actually sold 
to the purchaser, in other words, that the duty on the 
retail sale of such preparations should be paid only when a 
sale is actually effected, and not levied when a consignment 
is delivered to the distributor. It was decided to appoint a 
special commission, consisting of experts, and one of the 
chief demands is that the existing system of taxation on 
perfumes should be revised, and that all perfumes the 
retail price of which does not exceed 3 lire should not 
be taxed. 

ItantAN Ontve Or AnpuLTEeRATION.—The Italian Minis- 
ter of Agriculture is about to introduce a law on frauds 
and adulteration in respect to olive oils to embrace forms 
of abuse not specified in the law of April 5, 1908, but 
which have come into existence sinceé 


LATVIA. 

Metric System Apoptep.—The Latvian Government has 
passed a law introducing the metric system, but the old 
Russian system of weights and measures may be used, 
where necessary, until January 1, 1926. The equivalents 
given in the law of the late Russian Empire will represent 
the relationships between the units of the two systems. 
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Soap & 
ndustey Soction 


CONDUCTED BY Dr. E.G. THOMSSEN 


SOAP BUSINESS GOING AHEAD 


Soap business is excellent, with prices softening and col 
Ledger's 


representative who 


lections good, reports the Philadelphia Public 


business survey. One manufacturer's 


handles Eastern Pennsylvania, Delaware and South Jersey 
reports this year’s business about 30 per cent better than 
1921. This increase is in dollar value, and with a substan 
tial decrease in price, means a much larger turnover. Job- 
bers do not hesitate to buy large stocks and are covering 
on their requirements sixty to ninety days ahead. Export 
business is increasing and is expected to improve in the 
same degree that conditions abroad become more settled. 
Putting up packages to suit the Oriental trade has greatly 


Ledger's 


survey is fully borne out by information which we have 


increased business with China and Japan. Th 


received from various sections of the country. 


SOAP EXPORTS AND DELAYS IN 
STATISTICS. 


discontinued for the 


We have practically present the 
publishing of detailed soap exports, that is the routine re- 
ports, from the United States for two reasons: 1, the de- 
mand has been almost negligible; 2, the statistics have been 
so much delayed that a good part of their value was lost, 
apparently, for live manufacturers who are watching the 
export markets. The information no doubt is more or less 
interesting, but the question arises whether the space might 
not be better utilized to present more important matters. 
We would like to have an expression of opinion from our 
readers on the subject. Indirectly we have tried to ascer- 
tain the sentiment and in only one case have we had a 
request to supply omitted statistics, which was answered 
fully and promptly. It seems to us that except in rare 
cases our readers would be satisfied, as they have been in 
the last year, with totals and an occasional review of the 


situation, such as we are printing on page 285. 


AS TO ORGANIZING SOAP MANUFACTURERS 

The question arises every little while as to why there is 
no American Soap Manufacturers’ Association. We have 
urged the formation of a new one, and have had hearty sup- 
port on paper from those of our contemporaries that are at 
all interested. We are not disposed to let the matter rest, 
for an American Soap Manufacturers’ Association, called 
by that or some similar title, could do a great deal of good 
for the industry. 

The trouble really seems to be that the soap manufac- 
turers divide their issues instead of unifying them. In 
recent years the soap manufacturers, when necessary, have 
either got together in committees at Washington, or have 
depended upon collateral trade organizations, of which they 
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are members, to look after their interests. t enumer- 


ating all of them we might mention that some soap manu- 


facturers have found much help in the Soap Section of 
tl 


American Specialties Association, and that many more have 
Association, 


American Manufacturers of Toilet Articles. The 


leaned on the old Manufacturing Perfumers’ 
now the 
' 


truth of it all is, probably, that most of the soap makers 


in this country produce toilet soaps, as well as ordir 


soaps, and their alliance etter served by other 
\ 


than a regular soap organizati such as would be 


recently planned Soap Section of the American Manufac- 


turers of Toilet Articles 


FINAL FIGURES OF 1919 SOAP CENSUS 


Eugene F. Hartley, chief statistician for manufactures in 

the Census Bureau at Washington, has issued the complete 

census of the soap industry for 1919, with comparisons with 
The a¢ 

more detail the estimates which we printed some time ago. 


summarizes the 


previous years figures are final and confirm in 


‘he following table chief facts shown, 


being one of fifteen tables, others of which go into exhaus- 
tive detail of the points given herewith 
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Salaried 
Wage 
number) 
Primary horsepower ’ 
COE. weve - § ,416,866 
Salaries and wages 35,399,914 
Salaries o< ‘ 4,171,851 
Wages ; ‘ $21,228,063 
aid for contract work $639,688 
and taxes.... ,068,675 
of materials 518,858 
Value of products 740,115 
Value added by manuf ; 221,257 
Soap prod 32,591,000 
Hard sox 793.000 
Other soap 
liquid soap, and 
soap articles)... 


Nip 


33,710 


mn 


ne 


om 
Cw 


awn 


hit, 
hip 
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3,430 
$43,625,608 
$68,274,700 
$24,649,092 

1,430,509,000 
1,386,610,000 


798,000 


$57,002,000 
e of internal revent Value of product 
t Reported as soft s 

other derived from the tables: Though 


Some points 


establishments were reported from 35 States, the industry 
is largely centralized, the leading States being Ohio, New 
York, New Jersey, Illinois, Kansas, and Massachusetts— 
Middle West and three the North 


table tendency 


three States of the 
Atlantic. 
toward a shorter workday. 


of 
emphasize the 


Figures in one 
The average value of products per establishment increased 
from $265,000 in 1909 to $345,000 in 1914 and to $910,000 in 
1919, 
The expense for fats and oils, including fish oil and 
fatty acids, in 1919, constituted 49 per cent of the cost of 
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iterials, as compared with 62 per cent in 1914 and 
57.3 1909, 

prod n tf hard s ips as reported 1 1919 is an 
ease of 12.5 per cent in quantity and 117.3 per cent in 
va ver the gures for 1914, the ncrease for the period 
1909-1914 g 15 per cent in quantity and 14.7 per cent in 
valu The soap establishments reported a total produc- 
49,498,627 pounds of refined glycerin, of which 
2,121,476 pounds were consumed in the establishments pro 
ducing [he total production of refined glycerin by all 
manufacturing establishments, including those in the chem- 
ca d other industries, was approximately 129,000,000 
pou! vhich lOweve incl les S r¢ ned glycerin 

fror npo ted stock 
Phe gures tor powdered soap, sold as such, include 
67,453,534 unds of scouring soaps and cleaners, valued 


CHANCE TO DO BUSINESS IN ARABIA 


The American nsul at den, Arabia, furnishes a com- 
p ehensive eport tie mports t laundr soap int that 
] 1 ind ( untry I 9 I the years 1914 
1920, 1921, and 1922; the domestic requirements; details of 
distribution of soi mported; method of packing for ship 























ng a 1 e proper intr n ieir brands, at 
excell ind growing market exis I eir laundry soaps 
ait Aden 

This rep iy be examined at the Bureau of [oreig1 
und Domestic Commerce by ref« 2 File No. 59640 

The ise a com 
mon nanutac 
tured by small concerns, accordi ‘ d by 
the Department of Commerce consul 
Guatemala ( The report irke ) 
imported soaps is limited to less le popu 
latior ind, therefore, the total demand is 


small considering that the 
ceeds two millions 
is the 
There 
chiefly 
ordinary 


population of the 

The United States, as before the 

chief source of 
] it -+ + 

is a limited importation 

and Engl 1 

soap imported in 1921 was only half that imported 


supply fi 








Germany, [rance 











in 1913, but medicinal soaps, toilet soaps and perfumery 
(the last two are classified together) were imported in mucl 
greater quantities than in the pre-war year. The imports 


much 


ng and also to 


asses of soaps in 1921] were very 


or the various Cc 
10 doubt, to overstocki 


less than in 
the general commercial 


de pre ss1ion 


Soap Sells at $14,000 a Pound 


An English woman who has 
grad recently writes: “For a while there was a limited soap 
supply, but that is now exhausted, and only a certain fav- 
ored few are issued any rations by the soviet. These 
few are fortunate enough to get somewhat less than half 
a pound of soap a month. The rest must buy it if they are 
to have and a pound of soap costs 30,000 rubles—$14,000 
at the pre-war exchange rate.” 


visited Moscow and Petro 








Soap and Candles in Rumania 


The soap and candle industry in this country comprised in 
1921 a total of fifty factories, employing about 800 hands. 
At present every possible endeavor is being made to meet 
home requirements, so that foreign products may find it 
very difficult to compete with Rumanian lines. 





THE AMERICAN PERFUMER 









IMPROVED SHAVING SOAPS 


The addition of a small quantity of a vegetable 


mucilage 


or ot gelatine, glue or albuminous 
little fatty 


lather or 


solution, emulsified 


with a acid, permits the manufacture of 3 


textured, 
diminished, 5 





soapy shaving liquid with a fine 


Che 


softened and not 


permanent toam. 


that the 


alkalinity is also 


skin is irritated. 
This material is prepared as follows, for 
100 parts of a 


added, 


Ina 


xample: 
3 per cent carragheen moss mucilage are 
little by little, to 1 melted 


stirring constantly. To the 


part of stearic acid 


mortar, 
sion 10 


resulting emul. 


parts of glycerine aré added as a preservative 


The preparation can also be made from beef blood serum 
in the following 


manner: 200 parts of the serum, decolor 


ed with hydrogen peroxide and ammonia, are evaporated 
down to 89 parts and mixed into 1 or 1% 


acid as above described. 


parts of stearic 


10 parts of glycerine and 1 part 
then added as 


of sodium fluoride are preservatives. 








lor use, a few drops of this mixture are added to the 
oarse lather, which is then worked up with the brush, 
The bubbles become smaller and smaller, and finally a ver 
thick rm, adherent lather is obtained, with ch one 
proceeds to shave—German Patent 345,887, class 30 


Breslauer and Dr. K. Freistadt, Berlin 








Potash Mining in Germany 





Potash mining operations in the Province of Hanover 
the State of Oldenburg frequently had to cease during the 
st quarter of better than in 


and the export business improvec 


T 
I 


1922, but interior sales wer¢ 
the preceding quarter 








Prices were d 20 per cent on February, but are still not 
entirely sati ctory, as prices for export had to be kept 
below those quoted by Alsatian competitors.—Consul Fran- 
cis R. Stewart, Bremen. 


German Potash Prices Increased 30 Per Cent 

\ special cable to the New York 

from Frankfort On The Main, says that potash prices 

were increased 30 per cent by all German firms, 
ing to made August 9. 





Journal of Commerce 








accord- 


announcements 
Fat-Soluble Detergent 


German patent No 
ration of a detergent 
bining animal 


328,812 is concerned with the prep 
with fat-soluble properties by com- 

which has decomposed by the 
action of fixed alkalies, with fat solvents and saponin 
Soda, potash and ammonia can be used as well. By knead- 
ing the mixture it can be brought into such a condition 
that the material may be ground very readily. 


been 


glue, 


Vegetable Oil Imports in May 


Imports of vegetable oils into the United States in May 
were as follows (April figures in parentheses for compar- 
ison) :—Coconut oil, 2,181,452 gallons, valued at $1,189,956 
(2,468,257 gallons, valued at $1,372,839) ; peanut oil, 27,18 
gallons, valued at $22,335 (32,758 gallons, valued at $29- 
225): edible olive oil, 866,179 gallons, valued at $1,349,620 
(559,911 gallons, valued at $797,809). The totals are:— 
3,074,819 gallons, valued at $2,561,911 (3,060,926. gallons, 
valued at $2,199,873). 








Worth More Than It Costs 
(From G. W. Tillberg, of the G. W. Tillberg Co., soap makers and 


perfumers, Chicago.) 
Enclosed please find my check for $2 to cover one years 
subscription to your valuable journal. It is worth more. 


Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 
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FALLACIES IN TOILET SOAP PERFUMING 


By A. C. 


Tl are two classes of people who are responsible for 
two corresponding groups of fallacies in the realm of soap 
perfuming They are the perfumer unacquainted with 
soaps, and the soap manufacturer who knows little about 
perfumes. It is a notable fact, emphasized by consideration 
of these fallacies, that the real art of properly scenting 


the happy medium 


tions. If he does not go ahead thoughtfully, rather 
and with due regard to experience, his efforts 
ery disappointing. He is not in a position to 
ficulties until he has discovered them for him- 
of information in the literature, and 
ice of any general rules or definite statements of 
fundamentals necessarily throws him largely upon his own 
resources The unorganized state of knowledge of soap 
perfuming leaves him liable to many misconceptions, which 
though apparently natural are the principal cause of his 
troubles The fallacies most likely to snare 
First, that an odor successtul in 
be cheapened or slightly 
effect in soap. 
Second, that a perfume will not 
the soap base itself. 
Third, that the exact degree and shading « 


possible 11 ther rti in be secured 


amount 


nm many materials. 


of the oil lf must be fine and 
2 or even Coarse 
based upon ignorance of the char- 
acteristics of soap and the essential requirements for a soap 
rfume. \ cake of soap is a compact n with a 
limited surface from which the perfume can act, and in 
use, the perfume itself i reatly diluted. Hence the need 
for strong odor effects. Some aps in themselves have 
characteristic odors, as for example that made from palm 
oil, which somewhat recalls the viol rent. ~ odor is 
not due to faulty preparation of oi r soap, | is not 
an evidence of poor material or workmanship. The effect 
due to inferior materials is another matter entirely 


The truth remains that some high-grade soaps have 
an odor of their own which necessarily modities any added 
perfume, irrespective of other factors. Milling must be 
suficient to distribute the oil uniformly through the soap. 
It is not definitely known how the oil exists in the soap, 
but it is generally conceded to form thin films over par- 
ticles of soap. There is some microscopic evidence to show 
that during milling some of the oil is collected in small 
globules in the soap. It is therefore evident that the na- 
ture of soap structure is different from other materials in 
which perfumes are used. The oil alone may have a coarse 
odor, but it should be remembered that soap in some way 
knocks the rough edges off of a crude-smelling material, 
and“brings out a more refined and delicate odor. This 
gives force to the contention that a soap perfume can be 
judged rightly only when it is in the soap. 

The success of a soap perfume depends in great measure 


— 


"Of Lightfoot-Schultz Co., Hoboken, N. J. 


LANSING* 


upon ability to withstand more rigorous conditions than 
those to which it subjected in other products. 
Some oils alone are greatly changed in odor value and 
others lose any appreciable odor. The heating incident to 


milling and plodding is destructive to sensitive perfumes, 
but perhaps the greatest difficulties to be overcome are ol 
a chemical nature. The tendency toward saponification of 


esters and alteration of aldehydes is so marked in some 
cases as to render these compounds useless in soap unless 
protected in some way \cids and bodies of a phenolic 


nature may have serious changes wrought in their odor 


value by alkalinity. Any bisul from bleaching soap or 
\ onuuial iin ee a 
soOap-MaKking Ol n I wot iT ec many aidehydes 


and ketones ‘he presence of peroxides in some soaps 1s 


a serious obstacle to perfuming, because of oxidation of 


aldehydes especially, and possibly some other compounds 


uch as those of unsaturated character. lonone is sensitive 


» alkalinity and needs protection. Anisic aldehyde is 
sily affected, ] i tl 


the 
t ——- 
t I 


ids are the alcohols with few excep- 


s is phenylacetic aldehyde. Among 


ns, coumarin, diphenyl methane, bromstyrol, phenyl ox- 


number of ketones, eucalyptol 


ide, synthetic musks, 


(cineol), and phenol ethers. However, even these ma- 


1 
l 
terials are greatly aided and improved in odor value by in- 


nt fixing and compe Some protection against 


iteration is provided by the u f fluid resins, which also 
The presence [ 


4 r 
to be Dene 


maker's beliefs are probably at the other ex- 
is very prone to hold that only a broad effect 
ttainable, that a blunt hint or suggestion is all that is 


possible. He may have the idea that an undesirable soap 


a 


odor may be concealed without a alteration of 
the perfume, that a soap perfume cannot be shaded suc- 
cessfully by modifying additions, or low-grade, 
cheap perfuming materials give the limit of delicacy possi- 
ble with soap odors. But this extremist is also in error. 
He usually makes too much of the difficulties because he 
knows them, as the perfumer may belittle them for lack of 


knowledge. In general, the soap-maker does not believe 


any effort is justified to secure more than a simple power- 
ful scent 

The problems of soap-making with regard to producing 
a suitable base for fine toilet soap are difficult of solution 
in some cases. They are sufficiently numerous and trouble- 
some without adding any more from failure to make the 
hest possible product from the materials available. It is 
much more satisfactory to all concerned to eliminate the 
problem of hiding or covering up undesirable odors by 
directly avoiding or removing these odors from the soap. 
[his is properly related to the making of the soap, and not 
to soap perfuming. 

Care is necessary in the choice of oils and fats to se- 
cure material free from rancidity and discoloration. Tal- 
low, palm oil and coconut oil give the most satisfactory 
bases. Castor oil is sometimes used, but tallow base is 
the principal one, made of high-grade tallow and coco- 
nut oil. But it is not enough to select good material. The 
pains taken to insure complete saponification and a mini- 
mum of free alkali are more than repaid by the quality 
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COLD MADE SOAPS* 


(Continued from Page 238, Ju 
after 


into 


[he cold made soaps are ready for cutting > day 


the frames have been uncovered. They are first cut 


thin bars and then into cakes and marketed in this shape, 


or stamped by hand. Sometimes the soaps are pressed and 


packed in pasteboard boxes. The pressing cannot be under- 
taken at The 


dried first, so that they will not stick to the die. 


once, however soaps have to be slightly 
For this 
process a drying cabinet heated either by fire, or by steam 


The 


on wooden racks, inserted in the 


pipes is required. cut and beveled cakes are placed 
cabinet and heated. The 
cakes can then 
Another 
advantage of this drying process is that the surface of the 
while the 


requires a short time and the 
stick to the die. 


drying only 
be pressed easily and do not 


soap becomes very smooth and glossy, letters 


appear sharp-cut and clear. Immediately after cooling the 
cakes are ready for packing. 

The described working method is not only suited for the 
manufacture of perfumed soaps, but also for the produc- 


tion of medicinal soaps and of soaps for special cleaning 
purposes, such as tar and surphur soap, gall soap, pumice 
tl brands—tar, 


soap, etc. The substances required for these 


sulphur, ox-gall and pulverized pumice stone—are stirred 
into the previously weighed cocoanut oil before the soda lye 
is added, so as to assure thorough mixing. 
The so-called mosaic soaps are produced by utilizing the 
waste from the cutting of 


The 
into 


soap blocks of various colors. 


waste is collected and cut first into stri and then 


sufficient quantity has 
Then 
cent of the usual quantities of oil and soda lye are 
When the substance thickens the waste cubes are 


small cubes. As soon as a 


been obtained the cubes are mixed. about fifty per 


stirred 


together. 


added and after thorough stirring the mixture is poured 


into the frames and covered well. This soap is not suited 
for pressing, but the unpressed cakes look well and their 


gaudy appearance, together with the cheaper price, attracts 
many eager buyers. 

In addition to the above directions for the manufacture 
of cold stirred soaps I desire to gi a few 
to their 
doing so I have to mention certain conditions which 
be taken Since the 


sities has 


hints in regard 


perfuming from my own experience, but before 


must 


into consideration. price of all neces- 


increased twenty times and more the essential 


oils and odoriferous substances have likewise become cor- 


respondingly expensive. This fact compels the manufacturer 


to practice the utmost economy also in this respect, or to 


get along without the too expensive perfumes. The per- 


No. 52, December 29, 1921, 


*From Seifensieder-Zeitung Vol. 48, 
page 1067 


fume combinations given below were used before th 
In many cases the quantities of the perfumes may ea 
by one-half, while certain 


very expensive 


substances may be omitted, or replaced by cl 

Che perfume combinations given here are cal 
50 kg. of coconut oil, and the col substan 

used in the same proportion 
hite almond soap 

Artificial oil of bitter almond 
Lavende r oil 

Lily milk 
Geranium oil 
Essence of bargamot 
Petitgrain 
Lemon oil 
Lavender oil 
Clove oil 
Oil of bitte: 
Patchouli oil 


Honey so 


Citronella oil 


almond (artificial ) 


Lemon grass oil 


Peppermint oi 
Coloring matter: 
Orange 
Aromatic soap 
Calamus oil 
Peppermint oil 
Coloring matter: 
green MM 


11 
} 


LOW 


Leaf 
Light ye 
Lilac soap, whiti 
Terpineol 
Hyacinthin 
Lilac 
Terpineol 
Cananga oil 
Palma rosa (geranium) oil 
Coloring 
Lilac 
Rose soaf 


Geranium oil 


matter : 
violet, soluble in water 
white 


Essence of ber: 


Lavender oil 
Lemon oil 
These 


fumed varieties which can 


only a few samples of the many 


Id proc 


soaps are 


be produced by the c 


Many other combinations may be made, but the perfuming 


has to be adjusted to the present high prices of odoriferous 
substances 
Medicinal tar soap is produced according to the cold 


? with the 


to 3 per cent of wood tar 
A lanolin soap is obtained by mix- 


coconut oil, 


method by mixing 
almost completed soap. 


ing the same quantity of lanolin with the 
before the lye is stirred in and a vaselin soap with an addi- 
The so-called milled soaps 
suited for the manufacture of medicinal soaps, 


because with them the additions never show any 


tion of 1 to 2 per cent vaselin. 
are better 
however, 
disturbing effects, as they often do in cold made soaps. 
Large quantities of medicinally active substances may be 
mixed with the milled soaps, and I believe that it would 
be better not to manufacture medicinal soaps by the cold 
method. A possible exception is the pumice soap. Con- 
siderable quantities of finely pulverized pumice stone, 5 
per cent and even more, can be stirred into the coconut oil 





cold 
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aps, 
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he lye is added. A soap of this kind is well suited 
eansing of the dirty hands of industrial workers, 

lso for kitchen purposes. 
nclusion I desire to say a few words in regard to 
tching of cold stirred soaps with fillers. There 
ubt that additions of substances of this kind lower 


Iry too quickly and 


ility of the soaps, cause them to « 
ir appearance. Personally I do not recommend 
of fillers for the reasons mentioned and because 
fact that the cleansing power of 

Cll 


ferior. The rs consist partly of 


chloride and potash in certain quantities 
while sugar solutions were used with the 

and potash solutions, but this is 

worthlessness of the sugar for the manufacture 

has been generally recognized. The most commonly 

filler is the water glass which is stirred into the soaps in 
solution of 40° Bé, or sometimes of 30° Bé. The quantity 
of water glass usually amounts to 20 per cent of the soap 
To prevent the separation of the filler in the soap a certain 


I 
| 


addition of soda lye of 38° Bé is nece ssary. One kg. of lve 
should be used for every 20 kg. of water glass. The 

soaps do not have the transparent, delicate appearance 

the pure brands, and on account of their silicic acid cont 

their surface becomes unnaturally hard after a short time 
Under the present conditions it seems advisable 

use any fillers for the production of cold process 

If economy has to be practiced the perfume consumption may 

be restricted. The people have become more than “f 

up” on filled soaps and substitutes during the war and 


since.—A. Z 


SOME SOAP EXPORT FACTS 

American exports of soap in May totaled 6, 578,240 pounds 
valued at $719,131, according to the figures given out by the 
3ureau of Foreign and Domestic Commerce. Of this total, 
664,345 pounds was toilet, or fancy soap, valued at $288,216, 
the balance being laundry and other varieties. Soap ex- 
ported in April amounted to 6,678,928 pounds, valued at 
$691,671 

Some ninety-four countries or districts were the recipients 
of these shipments, England being the destination of the 
greatest amount of toilet soap, with 104,795 pounds, valued 
at $63,431. Mexico received the most laundry soap, 1,989,438 
pounds, valued at $139,294. France and Germany together 
took less than $12,000 worth. Canada was a _ customer, 
but all of its provinces took less than $50,000. The Virgin 
Islands bought $257! ; 

Many of our readers regard the New York exports of 
soap as of most importance. In April the quantity of 
ordinary soap shipped from the port was 538,157 pounds 
valued at $101,091. Fancy soap: 296,345 pounds, priced 
$151,245. 

In May the New York exports reversed April in quality, 
but despite that fact showed. an increase of $24,000 in total 
exports over May. Washing powders from April to May 
also gained about $15,000. 


Glycerin Exports in May 


Domestic exports of glycerin in May totaled 287,440 
Pounds, valued at $37,839, according to the statistics of the 
U.S. Bureau of Foreign and Domestic Commerce. This 
compares with 249,085 pounds, valued at $37,498, exported 
in April. Twenty-eight countries, or localities, shared in 
the receipt of this glycerin, the largest importer of which 
was The Netherlands, with 147,887 pounds, valued at $15,- 


619. There were no imports of crude glycerin during the 
month. 


FEATURES OF SOAP MATERIAL MARKET 


(C ntinued m next page) 


f.o.b. New York, with the market on the Coast 
omewhat unsettled. The importations of olive oil 
been running at a record rate and, with stocks liberal, 
competition has been keen with offers seen as low as $1.15 @ 
$1.20 a gallon for the denatured, and prime green foots at 8 
cents. The cotton seed oil market has met better support 
from refiners and quotations have ruled co mparatively irm 
ar the 8-cent mark for new crop oil. The Govern- 

m the cotton crop calls for 11,449,000 bales, 


f norn 
Of norinal, 


Industrial Chemicals 


influences of the coal strike have made themselves 
in the market for industrial chemical products during 
he interval. The fuel has curtai ae roduction of 
kali products to s tent so that producers of caustic 
soda have advanced export prices to $3.65 f.a.s., in order 
to conserve supplies to meet domestic requirements. 
been no advance in caustic soda or soda ash for 
use, but it is possible that prices may work higher if pres- 
ent difficulties in the labor field continue much longer. There 
is active buying of most industrial chemicals utilized by the 
soap and allied trades, but thus far it has not gotten beyond 
the proportions require d for immediate consuming needs. 
Imported caustic potash 88 to 92 per cent is selling at 554 to 
534 cents, while foreign carbonate of potash testing 96 to 98 
per cent is being offered at 5% cents, although dealers are 
juoting about 614 to 634 cents for spot material. Sounder 
conditions appear to be prevailing in the market for sul- 
phuric acid, with the 60 degrees quoted at $9 @ $11 per ton, 
and the 66 degrees at $14 to $16 per ton. Salt manufacturers 
issued new list prices effective the first of last month, which 
were of some interest to the trade. 


Other Soap Materials 


1 


The tendency of rosi has been towards lower prices, 
owing principally to the weakening tone seen in the primary 
centers in the South. ‘rading is not in normal volume at 
this season of the year, but local factors have nevertheless 
not ed | a go 1d demand from domestic and foreign consumers 
as we The market for tallows and greases reflects sea- 


ak , With prices showing little change of im- 
portance. The shortage and increased cost of fuel has im- 
parted a strong tone to stearic acid, with the single-pressed 
held at 9 t ; cents; the double at 914 @ 93% cents, and 


the triple at 4 1 ‘ents a pound. 


STATISTICS OF FATS AND OILS 
The Department of Commerce announces that, according 
to census returns, the factory production of fats and oils 
(exclusive of refined oils and derivatives) during the three- 
month period ended June 30, 1922, was as follows: Vege- 
table oils, 202,045,022 pounds; fish oils, 8,891,985 pounds; 
animal fats, 516,486,940 pounds; and grease, 97,771,944 
pounds, a total of 825,195,891 pounds. The greatest produc- 
tion, 406,359,025 pounds, appears for edible and neutral lard. 
Next in order are tallow with 107,951,296 pounds; linseed 
oil with 70,348,703 pounds: coconut oil with 47,444,374 

pounds; and cottonseed oil with 43,768,292 pounds. 


Drawback on Musk Used in Making Soap 


T. D. 37053 of March 3, 1917, providing for the payment 
of drawback ¥ Reuter’s soap, manufactured by Barclay & 
Co., of New York, with the use of domestic taxpaid alco- 
hol and aie imported materials, has been extended to 
provide for the payment of drawback on such soap when 
manufactured with the use of grained musk produced by 
the said firm from imported a musk in pods. A sep- 
arate abstract must be filed, showing the quantity and iden- 
tity of the imported crude musk used in the manufacture of 
each lot of grained musk and the quantity of grained musk 
obtained therefrom. The drawback allowance for grained 
musk shall not exceed the duty paid, less 1 per cent thereof, 
on the imported crude musk used. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 


rket is practically unchanged for the various 


¢ + ] 


a grade latest sale was made at 


New 


grades 


tallow. City Ext: 


65gc per pound at producer's plant, while tallow of the 


York Special type is selling at 6-614c per pound. 
] : 


s in the middle West and Western points are 


teady to firm at prevailing prices with no indications 


ecessions 


East and also the York market, greases 


New 
rly strong with steady demand for export at 57c- 


for light 


brown 35% FFA stock, and good 


rl] 


use Grease sellin per pound loose. 
nrst time 
the same 


which is inde« 


LlOW imilar acid, 


situation and emphasizes the fact that either 


vely too low in price, el grease dispro- 


ly too high. 
lj bound to 


ustment of these come 


TopnrAs T, PERGAMENT. 


GLYCERINE 
This J 
] 


marked 


spect ll y 


last month has witnessed activi 


Glycerine and the rise prognosticated 


grades ot 
to halt 


Glycerine 


has occurred without any ial reaction 
Pure 


business at 


advance The market for ( 
very firm at 16%c per Ib., 
limit. Spot 


been bought as soon 


stocks of Dynamite and Glycerine have 


as offered so thi oda\ the few offer- 


ings of the former are held at a1 ance of 2c over last 


month’s quotation and the latter for lc more ‘hile the 
coal strike has curtailed the of Explosives, it also 


serves as a bullish factor in that it may, and in some cases 


has, cut down production. The foreign market is at pres- 


ent in line with ours and there has been some business 


transacted, by both English and American interests. 
f Continental market 


How- 
will 


ever, if this buying continues, the 


become firmer than ours, but the British stocks are yet to 


be offered. Most of the buying has been for the account 
of refiners, Chemically Pure contracts 


probably to cover 
a general buying demand, on the part of con- 


Little has bought for 


and as yet 


sumers, has not appeared. been 


future delivery and while indications point toward an imme- 
diate advance, still should the present buying activity of 
might be a temporary 
and_ other 


S. L. Parsons. 


one of the refiners cease, there 
reaction until the 
should be forced to buy. 


August 14, 1922. 


Powder interests refiners 


Perusal of the advertising pages is no less a real duty 
than scanning the text pages of this journal every month. 


VEGETABLE OILS 


Only scattered and uncertain buying has made itself felt in 
the market for fixed oils. Easier tendencies have a ired 
in cotton seed, cocoanut and corn oils. Crushers of castor 
oil have named a further advance amounting to half 
cent a pound, owing to the rising cost of castor beans that 
the U. S. P. is now established at 13 cents a pound and the 
Numb¢ r 3 at 12% cents a pound. The fact that pra illy 
all of the oil held by the Government has been res has 
strengthened the outlook in the oil. Cocoanut oil | een 
inactive, but steady, with not much pressure of resale ma- 
terial around. Lagos palm oil for shipment was offered at 7 

ents c.i.f. New York, while palm kernel is nomina 84 

ts cif. New York. Offers of crude peanut oil have been 

with Texas mills quoting 9 to 914 cents basis for 
prime oil in tank cars, prompt shipment. Production of 
peanuts in the United States is expected to show duc- 
t 100,000,000 pounds as contrasted wit! vear 


on preceding page) 


on ot fully 


(Continued 


SOAP MATERIALS 


Tallow and Grease 
New York, Special 


grease, New 
York, .05@.05%c. 


Tallow, 
Sc. \ ellow 
Ne W 


New 


Brown 


63gc. Edible, 


York, .05'14@.06c, 


August 15, 1922. 
to good 4.65-4.75c. 
»s+++ 4.70-4.80c. 


Savannah, 
Common 
D 
I hires 4.80-4,90c. 
Ee iene cbs cecs.csun) ee: 
Soca ee 4.85-4.95c. 
4.85-4.95c 
Pearl, per 100 lbs 
powdered, per 100 lIbs........ 
acid single pressed, per lb... 
id, doul le pressed, per 
‘id, triple pressed, per 
C. P., per tb. 
dynamite, per 
rude, SU per cent, 


lb eae 
loos« per 


saponification, 80 per cent, loos« 


Oils 


CGI EP TDs a c6sage ss orien OY3 
, Cochin, Dom., per Ib 09 
Cocoanut, Ceylon, Dom., per 1! Me O84 
Palm, Lagos, per lIb.. sepia grea 07 @07\%e. 
Palm, Niger, per | ard 061%. @06\%e. 
Palm, Kernel, per lb., nominal...... ; . O84@08%K\e. 
( 
C 


Cocoanut, (@10\c. 
avngotAc. 


avsxe. 


Cocoanut, 


otton, crude, per Ib. f. o. | Bis a OS! 4c. 
otton, refined, per l , New 

Sayo Bean, per lb... 

Corn, crude, per 

Castor, No. 1, per 

Castor, No. 3, per 

Peanut, crude, per 

Peanut, refined, pe 

Olive, denatured, per gal. 


Olive Foots, prime green, per |b 


Chemicals 


Soda, caustic, 76 per cent, per 100 Ibs.... 
Soda Ash, 58 per cent, per 100 Ibs 
Potash, caustic, 88@92 per cent, per 
f. o. b. Works 
Potash Carbonate, 80@85 per cent; per 
Shy Sek es 
Salt, common, fine, per 100 Ibs 
Sulphuric acid, 60 degrees, per ton..... 
Borax, crystals, per lb 
Borax, granular, per Ib 
Zinc Oxide, American, lead free, per Ib.. 07 


nominal 
9.50 @10.00 
0514,@06c. 
0514(@06c. 
ase. 





nominal 
210.00 
avéc. 
avéc. 
a O8Ac. 
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It’s an Eagle on your Dollar 
—Not an Ostrich! 


The Eagle is 
a Fighter 


The Eagle is a fighter—it is an American 
bird. 

The ostrich is a quitter. It doesn’t belong 
in this country. It was imported. 

It doesn’t take much to scare an ostrich, 
and when it gets scared it sticks its head 
in the sand. Then it is an easy matter to 
sneak up behind it and steal its tail feath- 
ers for a hat. 

You never saw eagle feathers on a hat. 
The eagle—the fighter—is an American 
bird. 

That is why it was put on a dollar. 


Your dollars should be fighters—fighting 


American Bird 


eagles—ever alert for opportunities, and 
swift to take advantage of them. 

The dollar that sticks its head in the sand 
at the slightest pretext isn’t an American 
dollar—it isn’t a fighting dollar. It’s a 
quitter. And quitters never get anywhere 
in this world. 


Put your dollars in American Ter- 
pineol. 


—Best for you. 
—Best for your country. 


Help make America—the home of the 
eagle—chemically independent. 


World’s largest manufacturers of 


Chem. Pure—Water Free (Bone Dry ) 
TERPINEOL 


+ . ~ 
Kssential Oil Company 
(Formerly Essential Oil Specialties Company of Philadelphia) 


Mulberry and New York Avenue 


Trenton, 


Rs 2 


Stock carried for prompt delivery with 
NEUMANN-BUSLEE & WOLFE Inc. 


321-323 N. Sheldon Street 
Chicago, Hlinois 
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SCHMOLLER & BOMPARD 
GRASSE, FRANCE 


Leaders in Natural Perfume Materials of Superior Quality: Such as: 
CASSIE, GERANIUM, JASMIN, ORANGE, ROSE, TUBEROSE, VIOLET, Etc. 


FRANZ FRITZSCHE & COMPANY 


TERPINEOL, HELIOTROPINE, AUBEPINE, HYDROXY-CITRONELLAL, Etc. 


SYNTHETIC FLOWER OFS OF OUR OWN MANUFACTURE 


Gardenia Lilac Sweet Rose (American Beauty) 


Heliotrope Fleur Narcissus Rose Otto Artificial 
Honeysuckle Neroli Sandalol 
Jacinth Fleur Oriental M Syringa 
Jasmin White Oriental Supreme Wistaria 


SOAP PERFUME OILS AND OTHER OILS FOR TECHNICAL PURPOSES 
FROM 45c LB. UP 


Address all inquiries to Sole U. S. and Canadian Representatives 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


OUR CHEMIST IS AT YOUR SERVICE FOR ANY INFORMATION THAT YOU MAY DESIRE AT 
ANY TIME FREE OF CHARGE 








METAL IMPERISHABLE LABELS 


‘The Cutside Evidence 
of 
Inside Quality 


JME STANLEY MANUFACTURING G. 
DAYTON, OHIO 








Stanley Individual 
Metal Boxes 


| 
1 { 
The same desi gn and color effects, on 
‘] 
he labels you now use on your toilet 
preparations, can be reproduced on your 


| 
compact, powder and rouge boxes. 


STANLEY’S Individual Metal Boxes 
are made in either Roman, Ormolu, or 
polished finishes, with the metal top 
decoration embossed in distinctive 
colors; hinged or slip covers with snap 


fasteners. 


NO SAMPLES MAILED 


} 


Get in touch with our nearest representative or write direct 


S. WOODSON PINUS T New York City Representative 
2 W. oand Street, Phone Riverside 9830, NEW YORK CITY, N. Y 
“a HARLES A. RINDELL Middle Western Representative 
39 North Clark Street, Phone Randolph 24690, CHICAGO, ILLINOIS 
aR; J. KUG LEN Eas tern Representa tive 
40 Cannon Street, DAY TC IN, OHIO 
a R. F STIDHAM California Representative 
P. O. Box 141. OAKLAND, CALIFORNIA 
RICH {ARD HOFMANN Southern California Representative 
W. 6th Street, Phone 64158, LOS ANGELES, CALIFORNIA 


The STAN zy MANUFACTURING CO. 


f DAY TON, OHIO 


See other a for Samples of Stanley Labels 
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National Certified 
Food ; = Colors 


ational 
Tr Cee 


~SULTA 


CERTIFO LOT He 


Every manufacturer of food prod- 
ucts who keeps faith with his cus- 
tomers and with the Government, 
employs only such colors as are 
tested and approved by the Gov- 
ernment. 

All “National” Food Colors are 
certified by lot, separately, to the 
United States Department of Ag- 
riculture, Bureau of Chemistry. 
Every package sold carries the 
Government lot number and is 
sealed at the factory. 


National Aniline and Chemical Company, Inc. 


New York Chicago Philadelphia Montreal Providence 
Boston Hartford Charlotte Toronto San Francisco 
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H. W. Eddy, The Bond Man 


Y SERVICE, which is given with- 


out cost to my patrons, includes: 


1. The proper drafting of applica- 
tions for permits and supplemental 
forms from time to time as required. 


2. The annual preparation of re- 


newal applications, all ready for sig- 


nature. 


3. Answering inquiries for informa- 
tion under the prohibition laws the 


day they are received. 


1. My Service Department is a clear- 
ing house for all difficulties experi- 


enced by permittees. These difficul- 





Let H. W. Eddy 


Prepare Your 
Application 


for Permit Under the Federal 
Prohibition Laws—Also Supple- 
mental Forms and Bond! 


The many details to be complied 
with and the difficulties encountered 
under the Prohibition laws present a 
task for an expert. 


No charge is made for the extensive 
service I render patrons. The price 
at which bonds are sold is the same as 
others charge. 


ties are tabulated and when the line 
of procedure is once defined, same is 
available for use in similar instances. 

Practically all questions which have 
arisen under the prohibition laws have 
been answered by my office. 

From the Atlantic to the Pacific, and 
from Canada to Mexico, busy execu- 
tives of large firms find my services 
indispensable. 

It costs me between $30,000 and 
$40,000 per year to gratuitously render 
this service to my patrons. 

Over 12,000 firms have obtained their 
bonds of me and enjoyed my service. 


H. W. Eddy—The Bond Man 


St. Louis. Mo. 
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‘An Invitation to Our Readers 


OD Dea 


WELCOME. 


eR 2 


." AMERICAN PERFUMER & ESSENTIAL OIL REVIEW 


extends a cordial invitation to its readers to visit its 
booth and make full use of its facilities at the National Exposi- 
tion of Chemical Industries, Grand Central Palace, New York, 
N. Y., during the week of September | 1th. Representatives 
will be glad to give full information about sources of supply 
for raw materials, for machinery, for containers, etc., and 
otherwise aid visiting manufacturers of perfumes, flavoring 


extracts, soaps, toilet preparations and allied products. 


Booth 318, Mezzanine Floor 





The American Perfumer & Essential Oil Review 


New York Chicago Washington 
14 Cliff St. 123 W. Madison St. Home Life Bldg. 
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OPERATING SINCE 1836 


TOILET WATER AND PERFUME 


BOTTLES 


STOPPERED, CAPPED OR FOR CORKING 


WHITALL aa COMPANY 


w YO SAN a tn 
46 ai a 48 ae 4 ‘Stree t, si04 416 Bs Bac ° Stre NK 91 Wa shin oo a. North. 576 Mission 
P. 0. Box x 888, City Hall Station P. O, 1683, 
BUENOS AIRES, A. B. 
Calle Bolivar, 240, 
RUBBER WORKS, 
KEYPORT, N. J. 


at our sample room, 14 N. Franklin Street, Chicago. 
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To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
ize the package. 


Write for sample. 


CLOSED 


Designers and manufacturers of 


Telescope Top Sheet Metal Specialties—such 
for Tooth as -_ for talcum and tooth- 


: powder cans and jars in Brass— 
r S Powder C Polished Nickel Plated, etc— 
F os OF MER owder ans and other metals. 
POSITIVELY & 


EMOVES TARTAR 4 
MIARDENS THE GUM 





BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 





POWDER PUFES 


of Pure Lamb’s Wool 





* 


“Powder Pads ror tarGE VANITY BOXES 


Chatelaine Puffs FOR SMALL VANITY BOXES 


**Veri-Flat’” Powder Pads ror THN 


WATCH-CASE VANITY BOXES 





MAURICE LEVY 


Hygienol Building 
120-122 W. 41st St., New York 


4 FACTORIES: NEW ROCHELLE, NEW YORK j 
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PERFUMERS & JEWELERS Box Co. 


Incorporated 1914 
214 216 West 14th Street 
NEW YORK 


Attractive, Well-made Boxes 





ae aia: tii leat cia tea aaa 


ARTIFICIAL 
FRUIT 
FLAVORS 


Raspberry—Strawberry—Grape—Pineapple—Etc. 


H. Cc. RYLAND 


Importer and Exporter 
ESSENTIAL 


52 LAIGHT ST. ae 
OILS NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 


WUT dda 
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HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 


240 and 242 FRONT ST., NEW YORK 


IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TA L re — Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


Taylor Perfumes 


HESE famous perfumes are made by the Societe Francaise de Produits Aromatiques 
under the personal supervision of Mr. Gattefosse whose high technical knowledge 
of Aromatics is recognized in the industry throughout the world. 


The Taylor Perfumes are 100% pure, guaranteed free from alcohol or any dilutant 
whatever, consequently have the highest strength obtainable in high grade synthetic per- 
fumes when used in conjunction with the special Fixators, which we make for thes¢ 
goods, undoubtedly ois: give perfect satisfaction and a very wide range of odors for Ex- 
tracts, Toilet Waters, Lotions, Creams, Powders, Soaps and Cosmetics. 

We have very definite formulas for all uses of these perfumes which we will be 
pleased to furnish on request. 


We have in stock at the present time the following odors: 
Carnation Mimosa Jasmine Quinine Cassie 
Fern Orange Acacia Poppy New Mown Hay 
Gardenia Sweet Pea Narcissus Lilac Jonquille 
Violet Rose Trefle Lavender Hyacinthe 


We would be pleased to send you samples of any one or all of them which we know 


will enable your expert to make up a combination that is sure to meet the most exacting 
requirements of your clients, 


—— NET CHE nesta PRODUCTS COMPANY Inc. 


7 State Street . New York City 















































TUBES 
of 


Laven M QUALITY 
ii acenn anes DESIGN 


Pesca WORKMANSHIP 


awe DECORATING 


ATLANTIC MANUFACTURING CO. 
16-56 NASSAU STREET 
NEWARK, N. J. 





ORIGINATORS 
of 


LEAK-PROOF 


SPRINKLERS 


IMPERIAL METAL 
MANUFACTURING CORPN. 


81-85 SUNSWICK STREET 
LONG ISLAND CITY, N. Y 
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EIGHTH 


NATIONAL 
EXPOSITION 


CHEMICAL 
INDUSTRIES 


Rraw Materials 
Machine 
froducts 


7 raw materials are 
your synthetics, the aro- 
matic chemicals, the fixatives, 
the essential oils you use and 
other chemicals, other raw 
materials you receive are the 
alkalis and acids without which 
it would be impossible to pro- 
duce your products. 


Your machinery and equip- 
ment is of exceeding import- 
ance in your operations to turn 
out your finished products. 


Your products are the finished 
perfumes, flavors, soaps and 
other toilet preparations. 


How well do you know your 
raw materials, your machinery 
and your products? 


A visit to this Exposition will 
help you take the guess-work 
out of your business and substi- 
tute exact knowledge. No 
problem is too difficult for the 
exhibitors in this Exposition. 


Bring your problems with you 
and be sure to come to the 


GRAND CENTRAL PALACE 
NEW YORK 


WEEK oF SEPTEMBER II" 


Tor further particulars address 
NATIONAL EXPOSITION OF CHEMICAL INDUSTRIES 
GRAND CENTRAL PALACE 


iL 


| 
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Six Stem Automatic 
Vacuum Filling Machine 


NY kind of liquid, heavy fluid, oil, 
sauce, etc., can be filled on this 
machine. 

Almost any kind of bottle can be 
handled, but—imperfect and broken bot- 
tles are rejected without a drop of waste. 

All the operator must do is put on and 
take the bottles off the bottle rests. The 
bottles are automatically raised, filled and 
lowered. The filling is perfectly clean 
and accurate. 





It’s a good sturdy, durable machine, 
really as fine a piece of mechanism as you 
ever saw. 

Write for full details about it and our 
complete line of Vacuum Filling Machines 
and Bottling Equipment. 


The Karl Kiefer 
Machine Company 


Cincinnati, Ohio 








Pure 
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PEPSIN- BEARING TOOTH PASTE 


Péepsadént Q 


: pitts PEP SODENT CO. CHICAG 0. USA 
29 2284 


COLLAPSIBLE TUBES t= 


Guaranteed not to peel or crack Plain or 


Plain or WHEELING STAMPING COMPANY Decorated 


Eastern Representative 
Decorated WHEELING. "W.VA. GEO. K. DILLER 


B. E. Stover, Sales Mer. 90 West Broadway, New York gory 


IC ETHER 


(ETHYL BUTYRATE) 


Butyl Formate Amyl Caproate 
lso-Butyl Formate Ethyl Caproate (Caproic Ether) 


BUTYRIC ACID—AIl Strengths 


ESTABLISHED 1882 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 
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Blind Chance or Certainty? 


HAT guides you in the selection of 

your medium-grade corks? Are you 
taking chances with the uncertain quality of 
unknown brands or do you make sure of 
definite standards by specifying 


Circle ©) Corks 
Uniform in Quality Woderate in Price 


Circle C Corks are strong and carefully as the famous Circle A’s 
sound, of uniform quality and ac- and Circle B’s, and are worthy of 
curate size. They are cut, sorted, the same confidence that is placed 
washed, counted and packed as in these superior brands. 

If you are not familiar with Circle C Corks, send 10 cents in coin or stamps 


for a sample bag of 100 in assorted sizes from 2 to 6. Sample bags of 100 
Circle A’s and Circle B’s will be sent for 20 cents in coin or stamps. 


ARMSTRONG CORK COMPANY 


139 Twenty-third St., Pittsburgh, Pa. 








DEJONGE 
Quality Papers “x 


JO 
(°(Desonct)® 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 


your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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~~ 
LET US SHOW YOU 
SOMETHING NEW! 


Our designing department is con- 
tinually bringing out new styles and 
patterns of boxes. Please let us have 
an opportunity to show you samples 
of Face Powder, Perfume and Com- 
bination Set Boxes. 

HAVE YOU SEEN THIS 
BOX AT THE CORNER 
DRUG STORE? 


ONE OF THE LARGEST 

COMBINATION SET BOX 

MANUFACTURERS IN THE 
COUNTRY. 


YOUNG BROBS., Displayologists 


(Reg. U. S. Pat. Office) 
PROVIDENCE, R. i. 





“CENTIFLEUR” 


Will help you to produce best quality odors. 


“METHYL XYLIC ESTER’ 


Will help you to produce lasting odors. 


SAMPLES UPON REQUEST 


VAN DYK & COMPANY 


INC. 1904 
4-6 Platt Street New York, N. Y. 
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Increase Your Sales, 
and Prestige! 


We will manufacture for you, in bulk or com- 
plete package, your private brand dental cream, 
shaving cream, massage cream, cold cream, face 
or talcum powder, hair tonic, soft drink flavors 
—any chemical or pharmaceutical preparation 


for less than you can do it yourself. 
WRITE FOR DETAILS. 


Commercial Laboratories, Inc. 
Newark,—New York State 


pcchaniegs 


PHILLIPSDALE 


rar ufacturers of all sizes and eee OF rereneete tubes 


AK 
ee Oy 
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HAND TUBE FILLER 


Diameter 14” 

Height 29” 

Capacity 

5 Gallons 

Weigh 

oi HAND TUBE 
FOLDER, 

HOT WATER, 


b Folds from 0 to 8 
BASE clips. Weight, 5 Ibs. 
Fills from 15 


to 20 Tubes 
per Minute 
Tubes % to 


1144” Diameter No. of Clip Diam. of Tube 
+ Saar 
2——T% 
' ea 
eee 
1 ae 
‘(Se 
2 le 
6 ee 


7 Tl 


Electric Driven THE CLIP THAT DOES NOT 
Power Crimping Machines CUT THE TUBE 


LENGTH 14 —e otes WEIGHT 95 LBS. carried in stock 


Larger sizes furnish 
: ‘q H. P. MOTOR—RUNS FROM ANY LAMP SOCKET we ee 


Tube, Jar or Powder Labor Saving Filling Machinery 


Send for catalog of full line of hand and power equipment. 


GEORGE G. RODGERS, Springfield, Ohio 


“PENESTR A” 


Registered in U. S. Patent Offi 


’ | ‘HE ideal Transparent wrap- | Fenestra is NOT gelatine. It is 


ping for soap, perfumery, pure cellulose — tough, strong, 


powder puffs, and countless airtight, grease and waterproof. 


toilet preparations. Fenestra will It may be had colorless, in colors 


keep your goods, boxes, bottles 
and delicate labels clean and tidy 
on the dealer’s counter or in the | Genuine Fenestra is manufac- 


or embo ssed. 


shop window as well as retaining | tured only by Compagnie la Cel- 


delicate odors. lophane, France. 
Furnished in Envelopes, Bags, Discs and Labels 
Write for Samples and Prices. 
BIRN & WACHENHEI M 


Exclusive importers into the United States. 


121 W. 17th Street New York, N. Y. 





























THE AMERICAN PERFUMER 


ae an) tir TINGS 


HATEVER you make—salve, ointment, emollient— it is going to be better packed, 
be more inviting, and be more cleanly and sanitary and convenient in use when 
you pack it in tubes. 
The glass jar and tin box are messy and unclean—they invite dirt and expose their 
contents to everybody’s fingers. Tubes protect the product—keep it fresh and sanitary. 
They add the touch of perfection to better products. If you don’t use tubes now, you 
will not be a pioneer when you do get around to them. Manufacturers by the hundreds 
use Peerless Tubes as the better way to present their products to the consumer. 
Your product will have an added asset when you pack it in Peerless Tubes. 


Tell us what your special requirements are and we will tell you about Peerless Tubes 
that meet their need. 


FACTORY & MAIN OFFICE: 


35 Locust Ave. 
Bloomfield, N. J. 


CHICAGO AGENTS: 


Meadows & Tower 
82 Washington St. 


Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 

We Specialize in Round Face Powder Boxes 


Write before placing your next contract. 


The Randolph Paper Box Co., Inc. 
1307-1313 Ross St. Richmond, va 
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MIMOSA C 


per lb. $16.00 


This wonderful synthetic is adaptable 


per oz. $1. 10 


to any bouquet and imparts 


. touch of originality which is hard to duplicate. 


** The 


Use Test is the Only Test ”’ 


COMPAGNIE PARENTO, Inc. 


NATURAL AND SYNTHETIC 


RAW 


MATERIALS 


FOR THE PERFUME AND SOAP MANUFACTURER 


GENERAL OFFICES 
505 Fifth Avenue 
NEW YORK CITY 
Tel. Vanderbilt 4736 


WORKS 


NEW YORK 


CROTON-ON-HUDSON 


WESTERN OFFICE 
410 So. Michigan Ave. 
CHICAGO, ILL. 
Tel. Harrison 7207 





F YOU WANT 


BUSINESS “OPPORTUNITIES 


Wanted— seeinte or to represent manufacturer of ad- 
vertised toilet preparations in New England. 


x B. O. No 


\ddress 


. 996, care of this journal. 


HELP WANTED 


W ented Baboonenn c dine upon ‘the extract trade to 
make connection with Pacific Coast House handling 
Tahiti Vanilla Beans. Address H. W. No. 986, care of 


this journal. 


- SITUATIONS | “WANTED 


Essential oil salesman with wide ‘Siiieiailin re of oils and 
synthetics is desirous of connecting with a good house. 
Address in confidence S. W. Box No. 999, care of this 


journal 


The cost is only 30 cents per line per issue payable in advance. 


—a good position 

—a superintendent, chem- 
ist, salesmanager or other 
experienced help 

—to start in business 

—to purchase a business 


—to buy, sell or exchange 
machinery, equipment or 
material 


—a formula, etc. 


Per- 
fumer classified ad- 


An American 


vertisement will find 
exactly what you 


want. 


Perfumer Pub. Co. 


14 CLIFF STREET 
NEW YORK, N.Y. 

















Surpassing Workmanship 


To the beauty of ROWELL paper boxes 
which first attracts the customer, must be 
added their surpassing workmanship and 
durability which helps to bring repeat orders. 


In designing boxes we cooperate with 
manufacturers to a common end—the 
increase of sales and the establishment of 
permanent good will. 


E. N. Rowell Co., Inc. 


Batavia, New York 











Pencil Box——one of our many specialties 





F OR the handling of large quantities of 
small boxes of every description for the 
Drug and Allied industries, our Factory is 
equipped with modern, automatic machinery 
that is the last word in paper box manu- 


facture. 


But the mechanical features of our work are 
no more important than the quality of our 


service. 


E. N. Rowell Co., Inc. 


Batavia, New York 
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MANUFACTURERS OF 
PURE TIN AND LEAD-ALLOY COLLAPSIBLE TUBES 
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Quality containers of ele- 
gance and refinement—and 
more—they are mechanic- 
ally perfect. 


| ee ee 


EVERGREEN CHEMICAL CO. 


Blenders of Conc Flower Oils and Colors 
Established 1898 


9 CHURCH ST., NEW YORK 


Try these few, Extra Quality and Value. 


FOR GREASE- 
FOR COLD CREAM LESS CREAM QUININE “F” 
“Ez.” Ib. $25. Lemon Cream Oil, Lilac No. 100 OIL 
oz. to 100 Ibs lb. $12. 6 to 8 ozs per lb. $9. 
Cream “Seller” to 100 lb. Will not 6 ozs. to 100 Ibs 
1 Advertiser. oxidize or burn Successful for 15 
the skin. 


lb. $7. Guaranteed 
to produce odor 
f the imported. 


lull assortment of odors, various grat 
all Toilet Preparations 


We are Headquarters for 


Blended Conc Flower Oils 
th 


. Booklet of Toilet Formulae, and complete price list on application; also if you have any 
% difficulties to overcome, write us, we may be able to assist you. No obligations. 
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11CTOR TUBES SUZ est luxury 
They have all the good qualities 9 
every tube made, and more—they 
have that indwidual beauty tha 
distinguishes the Victor Tube from 
all other tubes. 


We can send you samples of tubes that we 
made for others, or if you are interested in a 
new tube, we will submit a specially designed 
model for your consideration. Victor Metal 
Products Corp’n, 29 Broadway, New York. 
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INVESTIGATE 


THE 


“Success” Bottle Filler 


Accurate and rapid fill- 
ing of any size or shape 
bottle. 





Made in all capacities for 
both hand and automatic 
operation. 


i} 
i| . , ’ . 
Over Thirty Years’ Experi- 

ence in the Manufacture of | 


Filling Machines. 3100 S. Kedzie CHICAGO 


Avenue Branches in all principal cities. 
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Automatic Combined Vacuum Filling and Corking Machine 


This machine is used and endorsed by the leading manufacturers of liquids and semi- 
liquids. 
It achieves maximum economy, operates without trouble and is built to last. 





Patented 
All the saving elements that combine to bring you larger dividends are embodied in this 
machine. YOU will like it in your Finishing Department. 


Filling Filling and Corking Filling and Screw Capping 
Standard Automatic Machine Company, Rochester, N. Y., U. S. A. 


Original designers and builders of successful automatic vacuum filling machines. 


ALL THE RAW MATERIAL FOR TOILET CREAMS 
WHITE WAX STEAROL LANOLIN 


COLD CREAM OILS 


ZINC STEARATE ZINC OXIDE 


U. S. P. Lily Brand 
LARGEST PRODUCERS IN THE WORLD OF 


PLYMOUTH STEARATITE 


(SUPERIOR TO ALL OTHER STEARATES) 
AS 
A WHOLESOME IMPROVER FOR 


FACE AND TALCUM POWDERS 


SPECIAL PERFUMES for CREAMS and TALCUMS 


Exports—M. W. PARSONS—Imports 


and 


Plymouth Organic Laboratories New York 


MEXICAN BRANCH OFFICE: La de Lopez No. 6, Mexico, D. F., H. F. Croen, Mgr. 
STOCKS CARRIED FOR IMMEDIATE DELIVERY 
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INCREASED SELLING VALUE 


FOR PERFUMERY PACKAGES 


UNUSUAL FINE 


PAPER QUALITY 


COVERINGS PERFECTION 


BOX MAKERS MARIUS MILOU & CIE FACTORY 
FOR 25 YEARS 


516 Fifth Avenue, New York City SOT KA 


ALL KINDS OF COPPER APPARATUS 


for Manufacturers of Flavoring Extracts, Perfumes, Ete. 


Cold Cream Mixers 


Write for information about any type of apparatus you need 


THOMAS BURKHARD Ine. 


Established 86 years. 


'94-496 Flushing Ave.. Brooklyn, N. Y. 
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COMPACT PUFFS 


Vanity Rouge Boxes 








MADE OF 


High Grade Sterilized 
Lambskin, Lambs’ Wool, 


Wool Eiderdown 
SATIN or LEATHER top, neatly 
finished with a PURL EDGE to 


match your particular package. 
UNSURPASSED WORKMANSHIP 


Let Us Quote You 


THE COSIN CO. 


OFFICE & SALESROOM 


200 Fifth Ave. 
NEW YORK 


FACTORY 


NEWARK, N. J. 


PERFUMER 


Why Powder Perfumes 
Go Wrong 


The finest Hand-Pressed Bergamot Oil, in 
its natural state, contains approximately 
60% of Terpenes. These Bergamot Ter- 
penes are not the odor-bearing constituents 
of the oil. They have, in fact, a distinct 
Turpentine-like odor of their own which 
becomes more intense, disagreeable and 
difficult to disguise on prolonged exposure 
to air, for instance when used in Face 
Powder and Tale perfumes. 


It naturally follows that a properly-made | 
Terpeneless or Terpene-free Bergamot Oil 
will give finer and more fragrant first 
effects as well as obviating the tendency to 
develop objectionable later effects. A few 
experiments will convince you that our 


TERPENELESS BERGAMOT OIL 


is the only kind 
that is good enough 


for you to use. 


We manufacture the following products 
with an exceptional amount of care to 
produce the finest quality that it is pos- 
sible to make. 


TERPENELESS OILS 
Bergamot Lavender 
Orange Rosemary 
Lemon Petit Grain 
Limes Juniper Berries 


HIGHEST PURITY ISOLATES 
Anethol Eugenol 


Carvol Citronellol 
Linalool Geraniol 


Gur new process Terpeneless Oils 
ORANGE and LEMON 
are especially prepared 

for highest class flavoring extracts 
All bitter taste removed 


Industrial Aromatic Co. 
Newark, N. J. 


201 Sherman Avenue 
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Are you satisfied with 
your Metal Containers? 


We 


E like to make metal con- 

tainers because in a way, 
it completes the work which was 
begun in our mills. Out of hun- 
dreds of alloys to pick from, we 
choose only a few which we apply 
for vanity cases, perfume and lip 
stick boxes, and bottle caps. 


Owing to the fact that many 
articles are dipped in strong acid 
in order to obtain a soft, velvety 
finish, ordinary metal is unsuit- 
able because, in attacking it, the 
acid emphasizes scratches, roll 
marks, and dirt spills which are 
ordinarily overlooked or else are 
removed when the article receives 
a polished instead of a matte 


finish. 


In the manufacture of Scovill 
metal containers, the alloys used 
are first carefully analyzed in 
order to be sure that they are cor- 
rect in composition, then they are 
thoroughly inspected, only the 
best quality being selected. And 
finally the rolling and handling 
are done more carefully in order 
to prevent roll marks and 
scratches. 


We are constantly developing 
better designs, new improve- 
ments, and delightful finishes 
which are making metal con- 
tainers ever more desirable. 
Whether you are interested in 
the mill products or in the 
finished articles, we can serve 
you. Why not get in touch with 
our nearest office? Let’s get to- 
gether. 


Supply 
These Books 


Chemistry of Essential Oils and Arti- 
ficial Perfumes (Parry) 
Vol. I 
Vol. 
Condensed Chemical Dictionary 
Cosmetics (Koller) 
Die Moderne Parfumerie (Mann) 


In German 
Hydrogenation of Oils (Ellis) 
Industrial Chemistry (Rogers) 


Manual of the Essence Industry 
(Walter) 


Manual of Toilet Soap-making (Deite) 7.50 


Modern Soaps, Candles and Glycerine 
(Lamborne) 


National Formulary 


Nouveau Formulaire des Parfum et des 
Cosmetiques (Durvelle) 


Perfumery (E. J. Parry) 


Perfumes and Cosmetics (Askinson). . 


Practical Flavoring Extracts 


(Kessler) 
Scientific American Cyclopedia of For- 


Soap (Simmons) 

Soapmakers’ Handbook (Brannt).... 
Soap-making Manual (Thomssen)... 
Standard Formulary (Hiss & Ebert) .. 
Twentieth Century Book of Recipes, 

Formulas and Processes 
U. S. Dispensatory 
U. S. Pharmacopoeia 





Brass Mill Products of Every Description. 
Manufactured Articles to Order. 


SCOVILL MFG. CO. 


ESTABLISHED 1802 


WATERBURY, CONN. 


Cleveland Chicago Boston 
New York Philadelphia 


Volatile Oils (Gildemeister & Hoffman) 
Vol. I & II 10.00 each 


Remit with order, by N. Y. Draft, Money Order or Stamps to 


Perfumer Pub. Co. 


14 Cliff Street New York 


San Francisco 
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AN INVESTMENT ‘ | 
THAT PA y S m : : ‘ This cut shows our 


’ improved Six Tube 
Bench Filler for 
Any Size and Shape 
Bottles. 


HALLER 


Automatic Rotary and Bench 





oe ee .f Patented 
Filling Machines for all pur- 7 i} November 2, 1908 
December 13, 1910 
poses. , 


OWNED AND MANUFACTURED 
BY 


McKenna Brass & Mfg. Co.., Inc. 


First Avenue, Ross and Water Streets 
Pittsburgh, Penna., U. S. A. 
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MAKE YOUR LARGE COMPACTS 


ON THE 


ALEXANDER PAT’D. COMPACT ROUGE MACHINE 


MAKES ANY SIZE COMPACT 


or Compacts Made the “ALEXANDER 
WAY” Ride All Shocks and 


Furnished Free to Clients. 
ROUGE & POWDER Arrive at Destination in 


COLORS Perfect Condition 
Geranium Red A-790— 


Maroon A-145 ° : 
Dee te chains Formulas furnished for Toilet 


Peach Base Preparations, Perfumery, Liquid 
Ultramarine Blue—Indian Red e 
a Soaps, Shaving Cream, Tooth 
Price Guaranteed 
During 1922 Paste, Pharmaceuticals, Etc, 


Consulting Service on Yearly Contract 


A. ALEXANDER 1123 Broadway New York 


Room 715 
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HE first sales of perfumes and 

powders may depend upon the ap- 
peal which the product makes to the eye. 
Give your product a distinctive touch 
an unusual Dennison seal to brighten the 
bottle or box—and you are one step 


nearer a sale. 


Dennison seals are first of all quality 
seals. They are capably designed and 
carefully manufactured. A Dennison 


seal is a mark of merit on any product. 


Fill out the coupon and write for samples, 
without any obligation. You may find 


a new idea for your seal. 


Your special seal is 
our regular service 


Demnioon Mlanufachning Sa 


THE (TAG] MAKERS 
Dept, A P8, Framingham, Mass. 
Please send me samples of fine seals for Perfumers. 
Name 
Address 








AUGUST GIESE 
& SON 

162 William Street 
New York 


| 


FRENCH 
FILTER 
PAPER 


HEAVY SOFT 
WHITE 


20 IN. DIAMETER 


(=) 


In Stock in 
New York for 


Spot Shipment 











F-N-Burt Company ta. 


SPECIALISTS IN 
Small. Fine 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, mw. ¥. 
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THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 





AMERICAN&s 
LABEL HOUSE 


BLEACH HOUSES 
T.L. WAX CO. 
SPECIFY T.L. BRAND 


Specialties 


Pure White Sun Bleached Beeswax 
Pure Refined Yellow Beeswax iy 
1A) 
Specify “T.L.” Brand Pure White Sun aw 
Bleached Beeswax. Guaranteed un- 
der Food and Drug Act, June 30, 1906. *. ae THE BEST Y y PE 
Serial No. 4068. : HAS ce 
To ¢ S ae aT 


Write for samples 


Long Distance Tel. Lambert 8183 


Filter Your Liquid Soap 


The quickest and most economical 
method of filtering Liquid Soap is by 
means of a 


SHRIVER 
Filter Press 
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MANUEACTURE 
Sri WN PORE 
of Wr q ig aad 
This method assures a clear, brilliant ma- j 


terial which is very attractive. a ; SAW. ft 4 Nii /wew Yor 
If you are desirous of learning more Ba eR atta 
about the filtration of liquid soap by A 2a ited eidbauaa tale 
means of a filter press—write us. We , Sth Rake 
maintain a Service Bureau for just such \y A ATT | 
a purpose. Fe ' y 4 re att Np Ueto) 
Y a eS abe Sea 
T. SHRIVER & CO. | tee ) C98 lo ae bmi: 
890 Hamilton St. Harrison, N. J. Pe ° aN Pas r 
ag filter cloth used is just as important as the filter press ro) ‘@) ‘INC ; 
* are in a position to supply filter paper or filter cloth "9 nba 
“specially woven for filter press work, at very close prices 


4sk us to quote on your filter cloth requirements. ve . , RH 1e Pe) E sy AV) SBD 
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The Lorscheider-Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


Specialists in Fine Boxes 


FOR 





Complexion Powders and 
Perfumery 


This Company has for 
many years held a 
leading position in 
manufacturing boxes 
for the Toilet Goods 
Trade. 


We solicit inquiries from responsi- 


24 Actual Size ble concerns in this line. 








RUTH GLASS CoO. 
Main Office and Factory, CONSHOHOCKEN, PA. 


QUALITY AND MOST ATTRACTIVE PRICES 


IMPORTED 
Fancy Papers for 
Box Coverings | 


Our extensive line of Box Cover- 
ing papers will fill every need of the 
manufacturer of perfumes and toilet 
preparations. 


Write for samples. 


WHITING - PATTERSON COMPANY, INC. 


265 Canal Street, New York City 
Above are but a few of the large and varied 


line manufactured complete by us 


GEORGE G. McCASKEY, Rep. 
Phone: Barclay 0518 


53 Park Place New York, N. Y. 


Sole selling agents in the U. S. for Keller-Dorian, 
Silvin & Company, Fancy Paper Manufacturers, 
Lyons, France. 








_ cecal 
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FLORASYNTH LABORATORIES, Inc. 


EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 


DIETHYL PHTHALATE C. P. 


Odorless Water White 
Spot Contract 


We are supplying this material to a few of the leading 
distilleries who have given us testimonials to the super- 
excellence of our product. We guarantee full con- 
formity to all government specifications. We have 
carried on considerable research work with the use of 
Specially Denatured Alcohol Formula No. 39B in 
the preparation of Perfumes, Toilet Waters and Hair 
INDUSTRIES | Tonics, and will be more than pleased to give you the Gueimnmaan 
ew york CITY {# — full benefit of our experience in any of your problems. §| “serruie 
_ | If you are already a user of Formula No. 39B specify 
the denaturant you want DIETHYL PHTHALATE 
FLORASYNTH. 


MIRRORS | | GLASSINE 


IGHEST quality 
genuine silvered OR preserving your per- 


fume or soap packages 
from dust and moisture; 
and for bringing out the in- 
grade A glass for all trinsic beauty of the package 
shapes and sizes of com- nothing is comparable to our 


mirrors made with 


the best quality of 


. ssi >. 
pact boxes at attractive glassine 


prices. ; 
We also supply glassine envel- 
opes. 


Write for samples and 


quotations Write for Samples and Prices. 


Royal Mirror Works DOMESTIC MILLS PAPER CO. 
187 Mercer Street New York, N. Y. 96 Reade St. New York, N. Y. 
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Fills Any Bottle—Sprinkler or Ordinary Top 


. , ee ee iis es 


a4 


way 


NEW YORK OFFICE: 


W. M. ROGERS, Manager 


Fasicst ir. ihe Waild 


rT 


ilters any Lquid through 
best grade filter paper. 


No unsatisfactory and com- 
plicated filter mass com- 
pounds to mix. 


Cheapest to -se 
Simple in Construction 


Fits any standard one to 
eA) five gallon jug—shipped 
in beth complete with high powered 
vacuum pump. BUILT OF 
SOLID BRASS, heavily 
~ nickle plated. 
PRICE, Size No. 1—$8.00 Complete. 
Filters up to | qt. per minute. 
Vaccu paper cut to fit, 100 for $1.00. 
PRICE, Size No. 2—-$15.00 Complete. 
Filters up to | gal. per minute. 
Vaccu paper cut to fit, 50 for $1.00. 
FOR SALE BY 
EIMER & AMEND, 18th St. and 3rd Ave., N. Y. 
and hundreds of other dealers throughout the 
United States 
or direct from us upon receipt of price 
with 5 day trial—money back guarantee 


Write for Circular to 
ALSOP ENGINEERING CO. 


157 Water Street, N. Y. Dept. E 


Agents and distributors wanted 


Ne en ane 


FLATIRON BUILDING 


Ashland 7725 1 


The original vacuum filling ma- 
chine— perfected and _ brought 
within the reach of all makers of 
perfumes, Works 
well with any liquid or 
Used in 


extracts, etc. 
equally 
semi-liquid. 
plants. 


over 300 


Rejects all cracked and broken 
bottles. Prevents overflowing. 
We 
machines to fill 
several different liquids at one 
time; 


Fills 1 dram to 1 gallon. 
also build larger 


also to bottles of 
different size and shape at one 


time. 


handle 


International Filler Corp. 
PETERSBURG, VA. 


Middle West Representative 


G. E. TERWILLIGER 
+ Seuth Oak Park Ave. Oak Park, Ill. 


Fair Prices 


65°% Soluble Shampoo Base 
Crystalite Shampoo 

Oil of Quinine (No. 1) 

Oil of Lilac 830 

Bay Rum 

Rubbing Alcohol 

Witch Hazel U. S. P. 


CREAMS 


Cold — Lemon — Massage — 
Vanishing 


Beeswax—Mineral Oil—Petrolatum 


Write for prices and samples. 
Convince yourself. 


BRANSCOMBE CHEMICAL CO., Inc. | 
30 Church St. - New York 
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FERDINAND BUEDINGEN COMPANY, Ine. 


ROCHESTER—NEW YORK 


FINE PAPER BOXES 


Equipped to handle large contracts 
Hand and Machine Made Boxes 


NEW YORK REPRESENTATIVE 
W. JOHN BUEDINGEN 
516 FIFTH AVE. 


PIONEER BRAND 


| (a Buy Word for Quality and Service) 


| COCOANUT OIL SHAMPCO 
COCOANUT OIL BASE 
PERFUME OILS 


| 
| CREAMS 


M. De Mattia Chemicals 


to 


237 MERCER STREET 
ef Rus Nuk 


CHICAGO REPRESENTATIVE 
KATHRYN L. ROSE 
38 SO. DEARBORN ST. 


Rutherford Collapsible Tube 
Coating Machine 


Also machines for decorating collapsible 
tubes in one, two, three or four colors in one 
operation. 


Full particulars furnished upon application. 
THE FUCHS & LANG MFG. CO. 


119 West 40th Street, 
New York, U. S. A. | 
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FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 


Special prices on contract. 

Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 

L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 


RUIN 


NEUMANN-BUSLEE @ WOLFE Inc. 


321-323 N. Sheldon Street, Chicago 
Telephone Monroe 1844 and 1845 


SUPPLIES FOR 
SOAP MAKERS, PERFUMERS, and EXTRACT MANUFACTURERS. 
DEALERS IN 
Essential Oils, Drug and Chemical Specialties, Gums, Certified and Vege- 
table Food Colors, Vanilla Beans, Arcmatic Chemicals, Olive Oil, ete. 
SANNA ORAM 


wU]UuUr NHK 


2 


We specialize in the manufacture of high-grade Shampoo Soaps for the toilet preparation 
trade. 


Liquid Shampoo, Shampoo Paste, Shampoo Base, Liquid Toilet Soap 


Many firms are using our Base Soap in making up their own solutions. It’s a strictly pure, 
neutral, cocoanut oil, potash soap made expressly for liquid soap purposes. 


We also make liquid Shampoo in 10 different brands and Shampoo Paste in 5 brands. 


Write for samples and prices. 


THE DAVIES-YOUNG SOAP COMPANY Dayton, Ohio 


Labeling Pastes | Glyzzerol B 


TIP-TOP WHEAT PASTE POWDER. Made 
into a Paste with Cold, Hot or Boiling Water. 
TRY ISPHINX PASTE—For high d 
—For high grade 
labels to glass or paper. ; A SUBSTITUTE 
TINNOL—For plain or lacquered tins. 
MACHINE GUM—For wood or paste- FOR 
board. 
CONDENSED PASTE POWDER—1 
REG, U. &, PAT, OFF lb. makes 2 gallons snow white paste C P GLYCERINE 
for general pasting purposes. ° ° 
For further particulars write 


The Arabol Mfg. Co, SOWRLIAM STREET New York 
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DECORATED 


Sounds 
NON-METALLIC 
Q 0 iS 


COLLAPSIBLE TUBES 


No Metal Touches the Contents 


Distinction and Individuality for your 
package can easily be obtained in col- 
lapsible tubes—Hyguloid Tubes furn- 
ish these qualities. Not made from tin 
—they stand out from all others and 


appeal to the public. 


Samples and Quotations Gladly Submitted 


HYGIENIC TUBE COMPANY 
88-90 McWhorter St. Newark, N. J. 


Excelsior 


and unharmed. 
venient to all parts of country. 


Most Attractive 
Write for Samples 


| Atlantic Excelsior Mfg. Co. 


Tenth Ave. and 30th St. New York, N. Y. 


YARA-YARA 
NEROLIN 


(Crystals) 


Prices 





HEWES LABORATORIES 


N. 13th & BERRY STS. BROOKLYN, N. Y. 


Protective Packing Materials 


For Perfumes, Toilet Preparations, etc. 
Wood Wool | 
Packing Pads 


Insures delivery of your product unbroken 


Nine shipping stations con- | 








STOCK - 
LABELS 
for 


TOILET 


PRE oS | 


SAMPLES SENT 
ON REQUEST 





THE QUALITY LABEL COMPANY 
120 WEST 32,4 STREET 
NEW YORK 


PETITES 


Aluminum Case 


1 oz. Size Only 


14,4, and %& oz. 
Canacity 


Ground \ 
Elongated 

Glass 
Stoppers 


Uniformity. 
Quality 
Superior to 
Europe’s 
best. 


fl Manf'd by 
E. J. CALLAHAN & CO. 


16 W. BARRE ST., BALTIMORE, MD. 
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Camel Hair Brushes, Glass Rods with Cork or Cap 7 


/RITE for samples UMEROUS de. 

of our New per- signs in stock or 

fume applicators. i] made to order to fit 

Various new popular } 4 your needs. Figures 
~~ 


3 and 5 in illustration 


styles, in colors or | lf 
plain. Help Sales of | i have rubber stoppers, 
F 


Perfume in Vials. 


U onan 





Write for Samples Write for Samples 


BENTON, HOLLADAY & CO., 368 W. 30th St., New York, N. ¥e 


SEAL-IT 


IN ALL COLORS 


A new Capping for any sized bottle. Water proof, 
acid proof, alcohol prcof, grease proof, airtight, 
strong and easily applied. Write for full information. 


BENTON HOLLADAY & CO. 
368 W. 30th Street New York City 
















- GOLD STAMPING 


| of the Better Sort 


KR, QE OLD, silver and foil hot stamping 
+ 4 if ¢ 

PASI and embossing of all descrij 
OS AS tions for perfume and_ tcilet 
preparation labels, soap wrappers, box 
tops and sea 












DO YOU KNOW 


THAT THE SUPREME COURT OF 
THE UNITED STATES HAS 
DECLARED 
1. That an unregistered trademark is valid 


only in that portion of the United States where 
it has been actually used in business? 














Gold leaf work on paper, cloth, leather, 
atin, etc., at reasonable cost. 













Write fer Samples and Prices. 


STELZ COMPANY 
43-45 East 12th Street New York, N. Y. 


2. That you cannot prevent another from 
using your unregistered trademark in that portion 
of the United States where you have not previous- 
ly used it? 









3. That a user of your unregistered trademark 
in another portion of the United States can pre- 
vent you from using it there, although you may 
have adopted it years before he did? 









From the above you will see that you may be 
unable to extend your business under your unreg- 
istered trademarks. 













COs 


, temperature 
Sf instruments 


Have you protected these most valuable assets 
of your business by proper registration in the 
United States Patent Office? 











a 
ECO» 
ae 






Consult the Patent, Trademark and Copyright 
Department of the 


iture instrument for every 







pu pose 


Taylor Instrument Companies 
| Rochester. New York 2 


Perfumer Publishing Company 


| There's ' Iveeos ra Tarlor Tem- 
14 Cliff St. New York City 


S de 
tock or 
r to fit 
‘igures | 
tration 


"LABELS . 


THE ATTACHED ARE A FEW REPRESENTATIVE NUMBERS FROM 
OUR LINE OF STOCK PERFUME AND TOILET PREPARATION 
LABELS WE WILL BE PLEASED TO SEND OUR COMPLETE 
SAMPLE LINE, WHICH CONSISTS OF AN EXTENSIVE ASSORT- 
MENT OF STYLES AND DESIGNS, FOR $2.00. THIS AMOUNT TO 
BE CREDITED ON RECEIPT OF YOUR ORDER ADDITIONAL 
NFORMATION ON REQUE 


valid 
where 


from 
rtion 


THE HENDERSON LITHOGRAPHING CO. 


" a IA Ueto meee 7 
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¥ Vo me eee 


MODERN plant and organization, equipped 

with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex- 
quisite labels and package dressings for perfume, 
toilet preparations, soap and kindred lines. 


The greal number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of .expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


BE Df CA EL OG. 
LOSI) (Td =f 2d 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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TRADE MARK 


Finest (Glassware 


PFALTZ & BAUER, Inc. 


300 Pearl St. New York City 

Designed to suit the most critical, 
without exception the most distine- 
tive line in the United States. 


AGENTS FOR 


E. de HAEN, CHEMISCHE FABRIK “Ear, 


AROMATIC AND SYNTHETIC CHEMICALS Let our artists design your new 


line or improve your present one. 


BEFORE YOU BUY 
CONSULT US 


SATISFACTION GUARANTEED 


MINIATURES 


E. SACHSSE & CO., 
ESSENTIAL OILS AND AROMATIC CHEMICALS 


DR. F. RASCHIG, CHEM. Fasrik, 
MUSCS 


ALBERT SCHOLTZ, CHEmIscHE FABRIK, 
SAPONINE 


WOLL WAESCHEREI & KAEMMEREI, 
“GOLDEN FLEECE” LANOLINE 


THE 


All Milk Rolling Massage Cream 


also 


Cold Cream and Greaseless Cream 
Fine Quality—Better Price 
Send for price list. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 
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Many Varieties 


CHICAGO SEATTLE SAN FRANCISCO 


Sell These Specialties “NM Jom Bue din gén 


Under Your Own Name He Oxi. Us 
c : Direct Factory Representative, et CC i 
1. Jeunesse Liquid Rouge. 8 RP WE Wee 


(Not affected by moisture or sea 


ae 


water.) 

2. Jeunesse Wrinkle Lotion. 
(Absolutely removes wrinkles and 
tones up the skin.) 

3. Jeunesse Wrinkle Cream. 

(Sells readily.) 


Aa 


70 CORTLANDT ST. 
Jeunesse NEW YORK, N. Y. 


Write for information and samples 


\. 
2) 


(Tri lz 


Gi 
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CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in this section is 900, per line per in. 
sertion, Please send check with copy. Address all communications te 
PERFUMER PUB, CO., 14 Cliff St., New York. 


BUSINESS OPPORTUNITIES 


SYNTHETIC PERFUMES 
Swiss factory established 20 years wishes to get into 
contact with American financiers or perfumers with a view 
to promoting a company for the erection of a factory in 
: | the U. S. A. Please write to P. 24047 Z., Publicitas, 
An Exquisite Zurich. 


; . Soap Factory, S! N or ‘ f 
Final Touch! Soap Factory, ° HANGH AL, Cuina—] fodern plant for 
UCH of tt manufacture of laundry and toilet soap, with complete glycer- 
‘ a : ; ee 4 oe 3 
M ‘+ of the attention—and sales- value ine refining plant wishes to sell outright as going concern or 
of toilet products depends on their OR 1 1, anao \ , ' rf 
artistic appearance. Note the final touch to sell cx ntrol and turn over management, A n opportunity lor 
. richness that The Melba Mfg. Co. have soap manufacturer having brands established in China, to 
added to their product (here illustrated) - bin | bor 1 Chinese raw aterials < : 
no : . ! t , ombin eap lab< and ( nes é é é 
7 tying tt with Hominway Packsae bulke combine cheay labor and Chinese raw materials and take 
full advantage of the Oriental markets. For full particulars 


Made to match any sh r . . Ape 
packing; for a a iddress Oriental, 328 Ninth St., Oakland, Calif. 


as for perfumes. Samples of a ee. ae a ; ‘ ~ 949° a 
five different qualities gladly For Sate—Arthur Colton collapsible tube filling and also 


sent on request. one closing machine cheap. Both machines power operated. 
THE H.K.H. SILK COMPANY : Dr. Zamm, Greensburg, Pa. 
of N. Y., Inc. ——— —_—_——- ——_ 
120 E. 16th Street, N.Y. City WANTED—Will pay good price for mixer for tube flavors, 
Dept. T tube filling, crimping and allied machines. Wade Extract 
Co., East Orange, N. J. 


WantTED—Product for manufacture suitable preferably 
for grocery or drug stores. Must have some special appeal 
or interest to consumer. Will put money and experience 
behind right product. Address B. O. No. 1002, care of this 
journal. 


— 





(Continued on page 102) 
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an odor from far off Southern Arabia, just as REFRESHING as the 
waters from the Well Zamzam in the Kaba of Mecca. 

After many months of blending, I have been able to develop a TRUE 
ORIENTAL perfume for Toilet Waters. 


MECCA V. D. 


The real, true Oriental odor. No harsh, disagreeable Sandalwood or 


Patchouly odor predominating; perfectly blended, and will IN- 
CREASE your ORIENTAL TOILET WATER demands. 


Can be manufactured with any of the Special Denatured Alcohol for- 
mulas and will give SUPRISING RESULTS. 


MECCA V. D. IS THE MECCA OF ORIENTAL PERFUMES. 
$24.00 Ib. $1.60 oz. 


Samples and werk'ng fer~ulas will be furnished upen reavest. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 
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Shipkoff’s Pure Otto of Rose 


Nature ordained that Otto of Rose should have certain Chem- 
ical and Physical Constants. Oil can be blended—having the 
same Constants; but it will not be Otto of Rose. Shipkoff’s Otto 
of Rose is Nature’s Otto. The odor cannot be imitated. 


Before placing your contract, be sure to get Shipkoff’s sample 
and price, and try it. Once Tried—Always Used. 


Highest Awards at All Universal Expositions— 
Including Four Grand Prizes. 


SHIPKOFF & CO., Ltd. 


Branch Office in Kazanlik SOFIA, BULGARIA 


Model steam factories in Kazanlik, Kalofer, Karlovo and Rahmanlari 


American Distributors: 


ANTOINE CHIRIS CO., 147-153 Waverly Pl., New York, N. Y. 


a ag r¥ 


FOR OUR STOCK LABELS 
ee 


ENGRAVED LETTERING GIVES 
D4 THAT DISTINCTIVE LOOK 


o. REPEAT ORDERS 
| 


THE JARDEN LITHO.CO. 
308-312 N. 10TH ST. PHILA.,PA. 
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A eat Opportunily BUSINESS OPPORTUNITIES _ 


r in New Jersey i ‘ 
a ny Preversy located : ae Wantep—A Tooth Paste formula with all the 
1 having connections and ready acces : . . 
WAS Cartes PB — ce aes th the manufacture of this preparation It 


1 ’ SOCS 
ulity to al markets. t rt that won't harden—or change wit h hanging 
- . ° . ot the sor that oO < ) MT < 
t present de » the manufacture of stearate of es 8 
Pp sa t de _ a the a : acture te : temperature and, above all, it must possess an inviting taste 
. _ ‘ > turing ‘ ' 1 > 
Dut readily adaptable to any manutacturing Samples and your price shou'd be sent to B. O oH 1003 
1 requiring not more than 3,000 square feet Fain Soe ' 
Ul \ a i 


care 
space. 


THE PROPERTY: \V ANTEI \ powder mixer and sifting machine, power 


Corner, 125 feet by 100 feet driven, capacity from 100 to 200 tbhs.; must be in Lon 
’. Two stories and basement, newly built, ondition and cheap. Address B. O. No. 1006, care of this 
hollow tile and stucco construction, Ten horse ourna 
power locomotive type boiler. Electric light and 
power current WANTED CHEMIST—Our capital and plant is available t 
EFOQUIPMENT. All modern appliances for the manu chemist who can manufacture a salable pharmaceutic 
facture of stearate of zim Capacity over 6000 ne chemical product. This is an unusual opport 
pounds weekly. for chemist to share in profits. Replies treated 
DWELLING. Stucco, slate roof ae rooms and dentially. Address B. O. No. 1007, care of this jor 
bath. Parquet floors, hardwood trim, electric _ _ 
lights, hot water heating, etc. Tastefully furnished —— mane ewe 
and surrounded by well: kept grounds HELP WANTED 
GARAGE AND BARN \ffording ample stor — 
space 
PRODUCT. U.S. P. Standard, of a quality d 
manded by producers of the higher grade of cos 
metics. Manufactured under secret formula and 
has been distributed under well known trade nam« CHEMIST 
for over ten years 


familiar with analysis of essential oils; good 
opportunity for right man. Call or write, Morana, Ine 
Pea eth . 118 E. 27th street, New York. 


Offers may be submitted 
Inspection by abpoint ment. 


JOSEPH M. TAYLOR 


1790 Broadway - ° - New York city 


un 


LS ese . 
SOAP POWDER 


“TING OXIDE TING STEARATE 
"MAGNESIA CARBONATE ° PREPARED CHALK 


_ PRECIPITATED CHALK 


- Light, Medium, Heavy, Dense and Free Flowing 


_ STARCH | ' INFUSORIAL EARTH 
WHITTAKER, CLARK & DANIELS, INC. 


; IMPORTERS AND EXPORTERS 
250 Front St. New York 


ESTABLISHED 1890 


a CAAA HQ 
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Ng taste, 
0. 1003, 


e 3 Liquid Shampoo 


/ O 


Silver King 
Pine Tar 
Quinine 
Opal Olive 


t 
115 Ninth St., B’klyn, N. Y. 


COCOA BASE SOAP 
OLIVE BASE SOAP 
SHAVING CREAM 
CASTILE SOAP 
LIQUID SOAPS 
U. S. P. 9.h GREEN SOAP 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for over 35 years. Selection of the highest types in 
raw materials combined with formulas of long proven merit enable us to supply products of a very 
superior quality. Full description of quality and prices on the following sent you on request. 


LIQUID SHAMPOO—PASTE SHAMPOO — LIQUID SOAP —SOAP BASE— 
PRIVATE BRANDS OF SHAVING AND TOILET SOAPS—BULK SHAVING 


CREAM, TOOTH PASTE, COLD CREAM, ROSE CREAM. 


AMOLE SOAP CO. 


Opportunities in 


Nail Clippers -:- 


Write for full Information 


THE H. C. COOK CO. 


Ansonia Conn. 


ROBERT NEUMANN 


Manufacturer of 
“QUALITY” Paper Boxes 


Specialties: 
Hand and Machine Made Face 


Powder and Perfume Boxes 


1401-1411 Plum St. CINCINNATI, OHIO 


TIPPECANOE CITY, OHIO 


PRIVATE BRAND 
ONE QUALITY ONLY 


MANUFACTURERS 


ROUGE and FACE 
POWDER COMPACTS 


LIP ROUGE, LIP POMADE, 
NAIL POLISH 


(Cake form) 
IN METAL and PAPER BOXES 


Centrally Located for Quick Shipments 


ABONITA COMPANY, Inc. 
134 S. CLINTON ST. CHICAGO 
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Finer 
Filtration 


The famous U. S. Drum Multiple Disc 
Filter is giving this very profitable help 
to many perfumers today. 

Made in two sizes—both of them of ex- 
ceptionally fine bronze and brass, finely 
machined, heavily tinned inside, nickeled 
and polished outside. 

Filtering media according to your prod 
ucts—easily inserted and changed. 


U. S. Strainer 
Filter 


A less expensive 
but very efficient 
filtering machine 
where a high 
quality of strain- 
ing is more es- 
sential than bril- 
liantly polished 
filtration. 


Either of the above can be fitted with 


pumps. 


U.S. BOTTLERS MACHINERY Go, 


INCORPORATED 
| BOTTLING 4¥o PACKAGING ENGINEERS | 
EXECUTIVE OFFICES ano SHOPS 
4017-4031 N. Rockwell St. Chicago, III. 


Eastern Office and Display Room 
15 Murray St., New York, N. Y. 











(Continued from page 


HELP WANTED 


SALESMAN with full knowledge of perfumers’ raw mate. 
rials wanted to sell a high grade line of synthetic chemicals 
and specialties. Must be willing to travel most of the 
year. A. L. Van Ameringen, 15 Irving Place, New York, 
N. Y. 


SITUATIONS WANTED 





PERFUMER with university training, at present employed 
by well known American perfume and _ specialty house 
desires position with reliable firm, able to take complete 
charge of manufacturing department in a perfume and 
specialty house. Address S. W. No, 1009, care of this 
journal 


PERFUMER, experienced in the preparation of toilet goods 
in general, rouge compacts, lipsticks, etc., desires connection 
with reputable concern. References. Address S. W. No, 
1005, care of this journal. 

PERFUMER-CHEMIST, now in charge of manufacture of 
perfumes and toilet preparations, who understands pur- 
chasing and packaging and has a thorough technical educa- 
tion, seeks new connection. Address S. W. No. 1008, care 
of this journal. 


CLEAN-CuT ex-service man, 30, ambitious, well educated, 
having executive ability, desires position in sales office or 
manufacturing end of reliable growing company. Experi- 
enced in modern production methods soap perfumes, toilet 
soaps, toilet creams and other cosmetics; office management, 
correspondence, auditing and accounting. Future more de- 
sirable than large starting salary. Best of references of- 
fered. Address S. W. No. 1004, care of this journal. 


ORYING 


The “Proctor” Automatic Chip 
Soap Dryer 


Transforms hot boiled soap into thin, uniformly 

dried chips in one continuous, rapid operation. 

Saves time, labor and space. Many installations 

prove it unrivalled for efficiency and economy. 
Send for a catalogue. 


PROCTOR & SCHWARTZ, INC. 
Formerly The Philadelphia Textile Machinery Co., 
Philadelphia, Pa. 


ob 
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: a | 
“h) | EAU DE QUININE—AROMATIQUE 


— Highly concentrated, specially distilled and compounded with a 
powerful spicy and penetrating odor so much desired in a Quinine 
Hair Tonic. 


vet | | VEGETALINE 


ne and 
of this 





Produces a high grade green leaf effect. Gives vegetal type. Only 
product of its kind on the market. Pound $16. Sample ounce $1 


o- | Eau de Rose Soluble Concentrate 
nection 
W. No. True petal odor of French red rose, 20 grammes of Eau de Rose- 


Soluble Concentrate at a cost of 40 cents will make one gallon of the 
finest rose water. Also Soluble Concentrate for true orange Flower 
Water. Our Guarantee—Order a trial pound. Test it. If not entire- 
ly satisfactory your money will be refunded by return mail. 


ture of 
ls pur- 


cc ~ | UNITED LABORATORIES 


Manufacturers and importers of synthetic and arti- 
lucated, ficial perfume materials. Complete line of com- 





con pounded bases for perfumes and all toilet preparations 
, toilet | Phone—Broad 4873. 11 SO. WILLIAM ST.. NEW YORK 
zement, 


ore de- 
ices of- 


Mr. Perfumer 


We are offering the finest 
quality Paper Boxes at prices 


in line with local competition. 


All quotations are F. O. B. 
your plant. 


Why not try us for prices, 
service, and snappy style 
boxes. 


McBrady Bros. Sales Corp. | 


186 N. La Salle Street 
CHICAGO, ILL. 





4204-4, WAAKE ST. CHICHEO. 
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fK\ GLASS VIALS 


X 2 Automatic Machine Made, Are Uniform 
in Capacity, Corkage, Height and Width 


Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO,ILL. NEW YORK,N. Y. 


THE BEST 


—~ mm woe ~*~ COLLAPSIBLE TUBES 


(ALL SIZES) 
Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, etc. 


STANDARD SPECIALTY AND TUBE CO. 


NEW BRIGHTON, PA. 
THE “STANDARD” TUBE CLOSING MACHINE 





BIGGER, BETTER, MORE ORDERS THE 
Displaying Samples Quickly 
Attractively, Convincingly in TWI TCHELL PROCESS 
KNICKERBOCKER 


“MADE-RIGHT” 


THE STANDARD METHOD oF 
SAMPLE eens 


DEGLYCERINIZING 
THROUGHOUT THE WORLD 


Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 


Write Dept: 80 Today for Pictorial Catalog Show- ee , 
KNICKERBOCKER CASE COMPANY | e wiichell Process Co. 


Specialists and Original Designers | CINCINNATI, OHIO 
224 N. Clinton Street CHICAGO 
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DESCOLLONGES FRERES 


LYON, FRANCE 


\Ve beg to announce two new and 

particularly interesting products. 
INCENSE D.F. 

This oil is prepared from Incense resin 

by our special process and gives with 

great tenacity the true smell of burn 

ing Incense. 


PERMANOL 


\ very meee product which gives the 
glowing and “hier: atic note of Arabian 


iacamae: the best base for obtaining 


Oriental and Amber Sasemate. 


Do You Fill Powder Into Boxes? 


Take a look at 
STOKES 


Automatic 
Box Feeding 
Attachment 


Can be used 
on any 


STOKES 
POWDER 
FILLER 


Increases 


Capacity 


Sole agents in 40% 
United States and Canada 


Send for Circular 
F. J. STOKES MACHINE CO. 


6112 Tabor Road, Olney P. O. 
PHILADELPHIA, PA. 


BENJ. FRENCH, INC. 
160 Fifth Avenue 
New York 





Cl. Canes Laboratories 
LYONS, FRANCE 


J. N. LIMBERT @ CO. 


12 South Marshall Street 
PHILADELPHIA 


FIXOL 
AZAROL 
a 


Cosmetics made up under Importers 
your own label | 9 f 


Vanilla Beans 


Marschat Import Co., Inc. 


500 FIFTH AVE. NEW YORK, N. Y. 


| . 
Foreign Agencies All Varieties 
PARIS LONDON ANTWERP PRAGUE 
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Wyrol 


Reg. U. S. Pat. Off, 


The Quality White Mineral Oil 


For COLD CREAMS and LOTIONS 


Absolutely colorless, tasteless and odorless 


Our representative will call upon request 


CHEMICAL PRODUCTS DIVISION 
STANDARD OIL CO. (NEW JERSEY) 


44 BEAVER ST., NEW YORK 


SS SS 
BUYERS OF MASCARO STYLE BOXES 


Will be interested in our perfected method of production on this 
type of box. It provides perfect fitting boxes with exceptional 
strength. The cost is lower. 


PICTORIAL PAPER PACKAGE 
treo. Af + 8 oe 
General Office: rosin oe Chicago Office: Erie and Green Sts. 


Sea) Sa) a 





HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 


SHAMPOO BASE POWDERED SOAP 
LIQUID SHAMPOO U. S. P. CASTILE BARS & 
LIQUID TOILET SOAP POWDERED 
SURGICAL GREEN SOAP SHAVING POWDER 
| MAKERS OF SOA SHAMPOO PASTE TOILET AND BATH SOAPS 


NEARLY HALF CENTURY 
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INDEX TO ADVERTISEMENTS 


Abonita Co., Inc. .. 
Addison Litho Co. . 
Alderman - Fairchild 
Alexander sense 
Allen & Sons, Ltd., ‘Stafford. 
slsop Engineering Co. 
Americz an Can Co. .Front Cover and 
American Distilling Co 
American Perfumery 
Amole Soap Co. 
Arabol Mfg. Co. 
Armstrong Cork Co. . cawe 
Atlantic 2 aaaiaies Mfg. Co 
Atlantic Mfg. Co. 

Insert between —- 74 
Atlas Label Co. : 


Barrett & Co., M. L... 
Baxter Paper Box Co. 
Belgian Trading Co., 
Benton, Holladay & Co. 
Berg. Ind. Alc. Co., David 
Bergeret, Charles hr 
Bermond, Auguste 
Insert between 40 and 

Bertrand Freres 
Birn & Wachenheim 
Bond Mfg. Co. 
Branscombe Chem. Co. 
Brass Goods Mfg. Co. 
Bridgeport Metal Goods Mfg. 
Brown Co., Inc., O. 
Buedingen, Co., Ferdinand 
Buedingen, Wm., & Son 
Buedingen, W. John, 
Burkhard, Thomas, 
Burt, Co., Ltd., F. N. 

Insert between pages 98 and 
Bush & Co., Inc., W. J. ; 


Inc., 52 and 


Callahan & Co., E. J., 
Carr-Lowrey Glass Co. 
Chemical Works, Flora 
Chiris Co., Antoine 

Insert between 56 and 57 page 101 
Christoff, Christo 

Insert between 16 and 17 

Coignet Chemical Products Co., Inc. 74 


Cook Co., 
Colton, 


Court Bruno Societe Anonyme 
Insert between 16 and 

Davies Young Soap Co. 

DeJonge & Co., Louis, 

DeLaire, Fabriques 

Delphi Products, 

De Mattia, Che mical, 

Dennison Mfg. 

Descollonges 

Dreyer, P. R. 

de Tena, Hijos de Luca 
Insert between 40 and 

Diller, Geo. K., we 

Dodge & Olcott Co. 

Domestic Mills Paper 

Donelian & Co., 

Dupont, Justin 

Duval Compagnie ........ 


Economic Machinery Co. 
Eddy, H. W., ‘“‘The Bond Man” 
Essential Oil Company 
Fuziere & Co., H., . 
Evergreen Chem, Co. 


Federal Products Co. 
Filler Machine Co., Inc. 
Florasynth Laboratories, 
Foxon Co., Inc., The 
French, Inc., Benj 
French Cosmetic 
Fries & Fries 
Fritzsche Brothers, Ince. 
Fritzsche & Co., Franz 
Fuchs & Lang Mfg. Co 


Mfg 


Gattefossé ....... 
Gair Co., Robert 
Giese & Son, August 
Givaudan & Co., I 


The H. C. ocscoe VG 
AFthGPr CO..cces ‘ 112 
Combes, Cl. enacas . 107 
Commercial Labys, Inc. a 
Commonw ealth Chemical Corporation 25 
( onsementes Fruit Jar Co. .... 111 
Cosin C ° . 87 


Globe Collapsible Tube Corp. 
Goertz & Co., Inc., / 
Gomez & Sloan 


H. K. H 

Hammill & Gillespie 

Hampden Giased P< 

Harral Soap C 

Heine & Co.. 

Heiter, H L. 

Henderson Lithographing Co. 
Insert between pages 106 and 

Hewes Laboratories : 

Holman & Co. ; 

Hopkins & Co., . 

Hiouchin-Aiken Co 

Hugues Aine a 

Hygienic Tube C 


uper & Card C 


Insert between 24 ‘and = 


Illinois Glass Co. 
Imperial Metal Mfg. 

Insert between pages 74 
Industrial Aromatic Co. 
International Filler Corp. 

Innis, Speiden & Co. 
Inyo Tale Co. 
Insert between pages 32 and 
Ising Corp., C. E. 
Ivory Novelties Trading Co. 


Jarden Litho Co., The 
Jeunesse ....... xs 


Kiefer Machine C 
Kimble Glass Co 
Klar, Adolph, 
Knickerbocker ( 
Kranich Chemical Co. 


Laning, E. M. 
Lautier Fils 
Lemoine, Inc., 
Levy. Maurice 
Limbert & Co. ‘ 
Liquid C arbonie Co. 
Lorscheider-Schang Co. 
Lueders & Co., George 
Lyon & Co., Inc., J. W. 
Insert between 40 and 41 


See Our Exhibit at the Chemical Exposition 
Week of September 11th—Booths No. 326-7, 330-1 


Solvents 


Absolute Alcohol 
Higher Alcohols 


Manufacturers: 


Alcohol Products 
Ether 

Ethylene 

Iodine (Distilled) 


Sales 


Baltimore 
Boston 


Buffalo .......... 


Iodine Products 
Carbon Dioxide 
Potash Salts 
Ammonium £alts 


Offices: 


. South Baltimore 
943 Cambridge Street 
4th & Pennsylvania Aves. 


First National Bank Building 
Union Trust Building 


New Orleans 
New York 
Philadelphia .... 


ee ee 


eteeee 


.-1008 Maison Blanche Building 

-27 William Street 

.+.+Pennsylvania Alcohol & Chemical Co. 
141 No. 


Front Street 


U. S. INDUSTRIAL CHEMICAL CO. 
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Artistic Seals 


at Attractive Prices 


= - _ 
2) 50 John 
MBOSSED seals of quality. In- 


New Yorks 
crease the efficiency of your 


a or label and decrease 4 Ml Srades of 
Send us a sample of your present VANILLA BEANS 


label. If you have no label, per- 
mit us to create one for you. Let 
us quote you our price on your 
quantities and let us prove how 


GUMS 
much we can save you. Arabic TFragacanth 


Samples and estimates cheerful- Cru e Powdered 
— POWDERED KARAYA GUM 
Atlas Label Co. 


119 Lafayette St. | New York, N. Y. 


MADE WHITE Cs 
PACKED TIGHT 

: DELIVERED RIGHT 
See wily Cota. Caer a Mersaa stat atti Or tC 
Cee eo ae 


 vuyITS Y 








SUPERFINE SHAMPOO BASE 


We have the finest Cocoanut Oil Base made for 
making shampoo. It is expressly made for this 
purpose. Complete formula for the asking with sample. 


PENNSYLVANIA OIL COMPANY 
173 North Green St. CHICAGO, ILLINOIS 
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reave LIEN ASO AP» 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 


HENASOAP SHAMPOO is a combination of the HENASOAP SHAMPOO gives a rich, creamy 
active coloring principles of Hopkins Egyptian ‘ : 
Henna with Hephine Neutral White lather, cleanses the scalp—gives a glint to the 


Soap—delicately perfumed. hair and makes satisfied customers 
HENASOAP SHAMPOO is sold to manufacturers only 


Send for Sample and Quotation 


J. L. HOPKINS & CO. 


100 WILLIAM STREET IMPORTING DRUG MERCHANTS NEW YORK CITY 


INDEX TO ADVERTISEMENTS —continvea 


McBrady Bros. Sales Corp. awe 105 Perfumers & Jewelers Box Cv. .... : Stanley Mfg. Co. 
McKenna Brass Mfg. Co 89 Pfaltz & Bauer .. na Insert between pages 66 and 67 
Magnus, Mabee & Renard, Inc. ... 6 Pictorial Paper Package ( MODs cue Stelz Co. ; 9 
Marschat Import Co., Inc. . 107 Pilar Freres ... Stokes Machine Co., 
Mechanical & Che mical Equipment Plumly, Eugene K. es Swindell Bros. .. 
Corp. 79 Plymouth Organic Laboratories . Synfleur Scientific Laboratories 
Mero & Boyveau, J. .........5.. 15 Polak & Schwarz Insert between 8 and 
Metal Package Corp. 7 Insert between pages 40 and 
Milou et Cie, Marius aie ; 86 Proctor & Schwartz, Inc. .. a 
Millville Bottle Works 60 Taylor, Joseph M., . 
Monegal Sociedad Anonima ‘ Taylor Instrument Co 
Insert between pages 41 Quality Label Co. ........06. aaa Thurston & Braidich 

Monsanto Chemical Works ; 24 Tombarel Freres 
Morana, Incorporated — Todd Co., A 

Insert between 17 Randolph Paper Box Co Trece Labys 


1 23 fousche. 1 & Co Twitchell Products Co. 
Muhlethaler Co., ms 


hodia Chemical Co. eeseeee ee ‘ - 
Insert between 16 and 17 uitchie, ere meee ens te Ungerer & Co. ....Inside Front and 


« mond Chem. Works... ea U ae d Laboratories ... 

Naarden, N. V., Chem. Fab.... . ta Rossville Co., The U = Bottlers Mé achinery Co. 
Nadal & Desparmet 52 Insert between pages 48 and U. S. Ind. Chem. Co. + 
Naef & Co., M. ....Inside Front Cover Roure-Bertrand Fils Taneleanean 
National Aniline & Chem. Co. 67 Rowell Co., E. N. Van Ameringen, A. 
National Exposition of Chemical Insert between pagne 90 and ‘ Van Dyk & Co. ... 

Industries ; 75 Royal Mirror Works ‘ Van Dyk, L. A., 
National Seal Co. . — Rub-no-More Co. .. ; = ad . Verley, Albert 
Neuman-Buslee & Wolfe, Inc. ... 96 Ruth Glass Co. acate Viard & Mouquet 
Neuman, Robert, 103. Ryland, H. C.. ea cVivinnktict Insert between 16 
New England Collapsible Tube Co.. 40 Victor Metal Prod. Corp 
Northwestern Chemical Co. .. ; 76 


: Geo. G : es Back Govere, 14 and 64 


Sabrane, Fabrique Was. T 

s Schmid, Julius, Inc. Whentae c Be “TC 
Orbis Products Trading Co....44 and 45 Schmitt & Co., George Wheeltea ; 
Oxzyn Company 113. Schmoller & Bompard neeling Stamping Co. 

’ Schulte Eijshtfoot Co ‘ Whitall-Tatum Co. 
Scovill Manufacturing Wit ee: “—_ ds ; 

Pallas Mfg. Co. ; — Shipkoff & Co. ; arity 5 Whittaker Cl: son ©O., INC. _..« 
Pappazoglou & Co., “*Botu Shriver & Co.. T.. ¢ wie tee i & Daniels, Ine. 

Inside Front Cover Societe Chimique du Rhone ...... ” ay - : 
Parento Compagnie 2 Smack Co., A. D., ae ea ee Outside Back Cover and 
Parsons, M. W., Sonneborn Sons, Inc., L., ; 
Pasquale & Co., Fratelli de Sparhawk, Chas. V ...42 and -oung Bro " 78 
Passaic Metal Ware Company...... Standard Automatie Machine Co f 
Peerless Tube Co. Standard Oil Co 


Pennsylvania Oil Co. steel Standard Specialty & Tube Co 6 Zagarz a....Insert between 40 and 41 


See 

















COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 
Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 
ESTABLISHED 1858 NEW BRUNSWICK, N. J. 

















THE AMERICAN PERFUMER 


THIS 
COMBINATION 
COLLAPSIBLE TUBE CLOSER 
AND CLIP FASTENER 


shown in illustration, not only saves floor 
space but the necessity of re-handling of 
tubes, where a separate machine is in- 
stalled for each operation. 


By employing this machine, you therefore increase 
production and decrease the cost. 


Write us today for Catalogue “C,” fully illustrating 
our full line of Collapsible Tube Filling and Closing 
Machines, as well as Clip Fasteners and Clips. 


ARTHUR COLTON COMPANY 


Manufacturers of 


Pharmaceutical Machinery & Laboratory Appliances 
2604 E. Jefferson Avenue Detroit, Michigan 


IS YOUR NEW TRADE 
MARK VALID? 


Before you go to the expense of getting labels for a new per- 
fume or toilet preparation, why not find out whether you have a 
right to use them? 


Our trade mark department answers all your questions, and 
conducts special searches in the U. S. Patent Office for a moderate 
yearly fee and also handles separate cases. 


Write for full particulars and save money and annoyance. 


Trade Mark and Patent Dept., Perfumer Pub. Co. 
14 CLIFF STREET NEW YORK 
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COMPACT INFORMATION NO 


Service and Quality 


@ In these days when you need Rush 
Service, are you mindful of the 
Quality of your Compacts? 


@ You can always depend on the 
high quality of our Compacts, Large 
and Small, whether it is rush or 
wait, since we only know the best. 
@iIt will pay you to use our Service 
and Quality. 


@ You cannot go wrong. 


OXZYN COMPANY 
154—1 1th Ave. New York City 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 





Lip Rouge :: Cosmetique :: Eye Brow Pencils 





VANILLA 


BEANS 


Batetie ames s ea =m) 
THURSTON & BRAIDICH 7A 8 DE COMPANY 


27 CLIFF STREET ? 


NEW YORK & isl I CA ci O 
Established 1866 
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Back Your Finished Products 
With Our 


Amalie Raw Materials 


Be assured that Amalie Brand Products will make your results certain. 


Blend our high standards with yours and secure uniform superior quality. 


AMALIE TECHNICAL WHITE OIL 


Coupled naturally with the production of Amalie Medicinal White Oil, is the refining 
of a suitable technical oil for use in the manufacture of cold cream, cosmetics, toilet 
preparations, etc. 


Amalie Technical White Oil is a high grade product. It is a sweet, practically odorless 
and tasteless Mineral Oil. It is colorless, and in appearance like a Medicinal 
Oil. Its sweetness makes it a particularly desirable oil for use in the manufacture of 


cold cream, for use as a spray, and for the many purposes for which a high grade 
Technical Oil is required. 


Also makers of Amalie Medicinal Oil, Amalie Petrolatums, U. S. P., and Amalie Snow 
White Mineral Jelly. 


L. SONNEBORN SONS, INC. 


General Offices: 116 Fifth Avenue, New York City 


Refinery: Petrolia, Pennsylvania Manufacturing Plant: Nutley, N. J. 


| 
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OIL CELERY CALIFORNIAN 


OIL FENNEL SEED CALIFORNIAN 


OIL LEMON CALIFORNIAN 


From ripe fruit 


OIL ORANGE SWEET CALIFORNIAN 


From ripe fruit 


From our Works at National City, Cal. 


a TUUUQ0040¢ 0G OOOOROOODOOULELLAAUQOOOOUAAOUULGOOOUU AERA AGE AOUUNNORUUUNOUULUUNUUOUUGOOUERNUAAEUEAUUEOUOOOOOULEENEUUALEUUULLOOUUQOOLOOULEQOULROULGOUULOUCOUEROLAROUEOOUAROUUASONUGUANNUUTRNOAGROUUULOUULOUEASOALN AR UARUARA AERA ANO ARNO LROANNULAU 





SATAN EMMOOENNE ot anedgnA econ al 


W. J. BUSH & CO., Ine. 


370 SEVENTH AVE. NEW YORK, N. Y. 


UNLAE eB  tl 


Chicago Office: 54 W. Lake Street 
Boston Office: 70 Kilby Street 


= 
= 
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Yj Fabrique de La Sabrane \ 


GRASSE (A. M.) FRANCE 


The flower essences of new crop are 
now arriving, and we are in position to 
supply you at interesting figures. — It will 
pay you to investigate this line. 
Absolute Flower Essences 

Liquid Flower Essences 


Concrete Flower Essences 
Pomades 


We have new prices, very attractive, effec- 
tive August 15. 


We also ofter 


Oil of Neroli 


of a very superior grade at an interest- 
ing figure. 


GEORGE LUEDERS & CO. 


New York :: Chicago :: SanFrancisco :: Montreal 


Sole Agents: 


UNITED STATES, CANADA, CENTRAL and SOUTH AMERICA Y 
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L. GIVAUDAN & CO. 


Geneva, Switzerland Paris and Lyons, France 











\ 
\ 
\ 
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One of the leading perfumes in Paris 


~ LILAC 


and the most famous synthetic today, 
not only in Paris, but elsewhere, is 


Givaudan’s Lilac No. 7 


Have you tried it? 











We also have a full line 
of all other synthetics for 
Perfumes, Soap and Toilet 
articles. 


L. GIVAUDAN & CO. 


Geneva, Paris and Lyons 


GEORGE LUEDERS & CO. 


Sole Agents for U. S., Canada, Cuba and Mexico 









New York Chicago San Francisco Montreal 






Agents for Australasia—Carrying Stocks: 
Alfred Lawrence & Co., Ltd., 527 Collins Street, Melbourne, Victoria; 162 Clarence Street, Sydney, N. S. W. 
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BOSTON 
CHICAGO 
COLUMBUS, O. 
KANSAS CITY 


NEW ORLEANS 
PHILADELPHIA 
SAN FRANCISCO 
MONTREAL 


FRITZSCHE BROTHERS, INC. 


82-84 BEEKMAN STREET, 


NEW YORK CITY 


PERFUME MATERIALS 


SPECIAL DISTINCTION 


RED ROSE, scu. & co.):— 


Man and nature in harmonious com- 
bination, at their best in this splendid 
synthetic. An aroma distinctively per- 
fect of full blown Red Rose Petals. 
Unusual odor yield assures economic 
use even in the least expensive toilet 
preparations. 


ROSE ALCOHOLS: 


PHENYL ETHYL ALCOHOL 
GERANIOL 
CITRONELLOL 


Scientifically correct; no by-products 
present, hence no by-odors. Specially 
manufactured for the more delicate 
flower perfumes wherein traces of for- 
eign bodies are particularly destructive. 
Be convinced by requesting a test 
sample. 


PARMA | LET 
VICTORIA )! ping & =. 


Are again available although stocks 
here are still light. These supreme 
Violet bodies based on _ extractives 
from the respective flower types are 
advantageously used in combination 
with, or to replace, Pomade Wash, 
Liquid and Solid Concrete. The rein- 
forcements have been so_ successfully 
chosen that the live character of the 
petal perfume is not sacrificed in any 
degree in the acquisition of remark 
able odor strength and freedom from 
“flatness” which outstandingly charac- 
terizes these bases. 


ORRIS, TENFOLD 
’ 
(SCH. & CO.) :— 
\ Violet adjunct completely freed 
of inert material. Ten times stronger 
than the Concrete and cheaper in 
use. 


Sole Agents in the United States and Canada for 


SCHIMMEL AND COMPANY, Miltitz (.2:*;,) Germany 


GRAS AND COMPANY: Cannes, France 


WIG ooo : 
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Containers of’ Retinem end 
in keeping with 


© your product 


>| NNU MERABLE 
variety of al- 

luring design 

and decorative 

effect — each 

2S) number carry- 
ing a direct sales ap- 
peal and the indelible 
stamp of Empeco 


Quality. 


TALCUM 


Metal Package Corporation“ NY. 


Executive Officer - 509 Fifth eo New York Cit 
Plants-New York Gity, Baltimore, Brooklyn. 
Ghicago Office, City Hall Sguare Building 
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No. 410—4 OZ. TALCUM JAR 
Fitted With Brass Sifter Shut Off Cap 


@ @ 
T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


165 BROADWAY MILLVILLE, 
NEW YORK CITY NEW JERSEY 
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Synteur 0 Quality 


Standard Perfume and Flavoring Materials 
Tar Mash Manufactured in the United States of America 


Ke ORATOR 


— 
=) 


Success and Popularity 


in these days of intense competition are never accidental. The manufac- 
turer who keeps on the alert as to market conditions throughout the 
world, invariably receives a reward for his up-to-date tendencies. On the 
other hand, in making perfumes and perfumed products in general, quality 
is the foremost adjunct to bring success—that means first of all absolute 
purity and highest quality of raw materials employed. 

Recently we received a rather alarming inquiry from 
a million dollar concern regarding the crop conditions 
of the world’s supply of Otto of Rose—the unchecked 
disease of the Rose bushes,—leading directly to the 
profiteering of the middle man and looking forward to 
the continuous exorbitant fluctuating prices. Why 
worry about crop conditions and serious fluctuations TSS HHH HETE 
when Synfleur line can overcome every difficulty? We Rosol- Synfleut 
have clients who have used Synfleur Otto of Rose mate- mart 
rials for years and who have learned from experience 
that Synfleur line affords the long sought opportunity 
of obtaining goods in the U. S. A., manufactured by 


Cur Scientific Labor 
Ricis von tsakovics, Provriet 


American ingenuity and which supplant in a most 

advantageous manner these natural products, making Rosol-Synfleur 

them independent of European crop conditions com- 

pletely. : 
Speaking of Otto of Rose, let us quote a statement made by the 

managing chemist of a large manufacturing house. 


“Synfleur Rose materials are not only an excellent 
substitute for the natural goods, but I consider 
them an improvement over the natural products.” 


This is merely the unbiased verdict of experience. 


Synfleur Scientific Laboratories, 


Founded 139, by Alois von Isakovics 
MH. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. A. 
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Manufactured in the United States of America 








Synfleur Rose products include every shade of the Rose odor. “If 
eventually why not now” supplant your Otto of Rose by Rosol, a sweet 
Otto of Rose flower oil of the distilled Rose Oil type. It gives supreme 
service for all perfumery purposes where this particular 
type of odor is wanted. It may be used alone or in 
combination with the natural goods if so desired. Be- 
ing absolutely free from the odorless waxy paraffine 
stearopten, present in the natural product, Rosol is 


more powerful in odor and its use far more economical. 


We manufacture Otto of Rose materials at lower 










prices, making this particular odor available in conjunc- 


tion with some of the cheaper toilet preparations, and 


we also offer Rosol-A, Rosol-B, Rosol-D and Rubiol. 


Clear distinction must be made between the Rose 


materials that duplicate the Otto of Rose odor,—that is, 












Rosol-F-Synfleur the distilled oil, and the many other Rose materials 


I 
Trial Ounces 3.50 


eco) fc 
$02.00 


which duplicate the odors of the various species of Rose 
which differ quite remarkably in odor character. It is 
now possible in a most advantageous manner to duplicate the soft odor 
of the Tea Rose, the delightful fragrance of the Damask Rose, the 


Red Rose, Jack Rose or American Beauty Rose, the Gloire de Dijon 











GoomrTonaR 


Synfleur Scientific Laboratories, Inc. 


Founded isso, by Alois von Isakovics 
i. Upshur von Isakovics, Pres. and Treas. 


Monticello, New York, U. $. AL 
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Syafleur (wality 


Standard Perfume and Flavoring Materials 
Manufactured in the United States of America 


Rose, White Rose, Moss Rose, as well as a number of other varieties, 
which have a most delightful perfume. 
Rose materials may be used for any purpose, select- 
ing them according to the type of Rose scent desired 
and according to the exact grade of goods wanted. 
Our new Market Report, now being printed and a 
copy of which will be mailed to you within the next few 
days, lists our Rose materials and the accessory Rose 
products completely. Watch for same---and you will 


profit very materially and you will thank us for the hint. 


Manufacturers utilizing natural goods for any spe- 


t Rose Concrete, 


cific purpose will find it most profitable to get in touch pie Hoe. erly ~ 
Perfumery Purpose 


with us, giving us an idea as to their requirements, the 
specific purpose for which materials are wanted, and 


Synfleur line will gratify any taste. The old fashioned 


Rose pomade washings or extraction of Rose Concrete Rose-@-Syntleur 


- és | $65.00 
can be replaced at a fraction of the cost in any per- Trial Ounces - 4.30 


fume formula. We cordially solicit inquiries along 
these lines. We are not only fully conversant with the subject, but our 


Rose line is so complete that any preference can be duly gratified. 


Do not delay writing us—we await the good word. 


Synfleur Scientific Laboratories, 


Founded 1s39, by Alois von Isakovics 
MM. Upshur von Isakovics, Pres. and Creas, 


Monticello, New York, U. $. A. 
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Synfleur Quality 


y 


m™ 
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> Standard Perfume and Flavoring Materials 
“ Tresor mash Manufactured in the United States of America 
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SYNFLEUR MATERIALS 


by their quality have brought success to many of the foremost manufac- 
turers throughout the world. The popularity of Synfleur materials is not 
due to an accident or any “hot air orators’ —we employ no salesmen or 
representatives anywhere in the world,— it is due to the care used in the 
manufacture of the goods and their unsurpassed purity. In manufactur- 
ing Synfleur materials quality has always been our foremost considera- 
tion and the constantly growing international popularity 
of Synfleur goods proves that discriminating manufac- 
turers everywhere have appreciated our efforts. 

The delicate flowery charm of Synfleur materials 
particularly appeals to the expert perfumer, who origi- 
nates new odors and improves old ones, and who knows 
he is being held responsible by his firm for the success 
of the products turned out—connoisseurs of the indus- 
try are our best friends because they appreciate quality 
and recognize it instantly. It makes no difference 
whether you are interested in a Rose odor, Violet, Jas- 
mine, Arbutus, Carnation Pink, Heliotrope, Lilac, Ori- Kol fk 
ental odors, or any other type of odor---it makes no O-IN-Synt 
difference whether you wish to perfume a powder, wy... wont 
cream, brilliantine, lotion, rouge, soap, hair tonic or any a 
other type of product, we have the goods for your use 
—goods which can be obtained instantly—goods which bq,’ a 
are manufactured by American ingenuity and goods M+tseagesestt 
with which we can give you suggestions as to how they 
may be employed most advantageously. The SUCCESS Roc ot H-Syntfleur 
of our clients means the increased consumption of Syn- yn 
fleur materials---hence our interests are mutual. Trial Ounces 3.05 

If you fail to receive a copy of the Market Report 
which will be mailed out within the next few days, get in touch with us. 
If you are having any difficulty with any of your products, let us see 
what we can do for you. We have been of assistance to the largest and 
most conservative manufacturers throughout the world and we can help 
you---co-operation is imperative for success. Competition is perhaps 
more keen at this time than it ever has been. Competition, however, 


creates business. May we have your advice? 


SYNFLEUR SCIENTIFIC LABORATORIES, Inc. 


. ’ 
ee seeceoaoert 


Ya . 
St Scientific raporatet | 
"# YON Tsarkovics, Progra” | 


Sera 


~~ Synfleur Scientific Laboratories, Inc. 


Founded 139, by Alois von Isakovics 
mM. Upshur von Isakovics, Pres. and Treas, 


Monticello, New York, U. $. A. 
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Many laugh a the clown— 


and some salute the artist 


ND so it is with the Beautébox reproduced so 


richly on the front cover of this issue and shown 
here in black and white. Thousands will prize the 
box for the sake of the beloved clown; those who 
know will see in it a true work of lithographic art. 
Beautebox, Inc., chose the American Can Company 
to manufacture these artistic and original utility boxes. 
They resemble work in the precious metals rather than 
products made of tin plate—in the way they are made as 
well as in appearance. Qualityis the end—not quantity. 
The results speak for themselves. The reproductions on 
the box-covers and the boxes themselves are both a prom- 
ise and proof to the perfumery and allied industries of the 


availability from American Can Company of lithography 
and fabrication of the highest order. 





MERICAN CAN 
COMPANY 
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NLY by consistent, satisfactory per- 

formance can a business institu- 
tion hope to maintain and increase its 
patronage. 


Organized fifteen years ago, this com- 
pany has today actively on its books prac- 
tically the entire customer list acquired 
during the first five years of its existence. 


This, added to the fact that there has 
been a steadily increasing growth and 
acquisition of new accounts, we think is 
the most conclusive and practical evidence 
of satisfaction delivered, based not on low 
prices but on dollar for dollar value. 











ADDISON LITHOGRAPHING ©o. 


ROCHESTER NEW YORK 
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Does Your Tube Reflect Good Taste ? 


Just as You admire an artisticalls) decorated tube, so will the 
buyer of your product. 


A good design—a well-made tube—a good product—are 


all of no avail if the printing on the tube is not 100% clear and 
well registered. 


Our reputation here and abroad is based largely on our Very 
fine clarity of decoration. 


NN 


Can you get along with less? 


hi 


A. H. WIRZ, INC. Forshee isis, CHESTER, PA. 


CHICAGO BRANCH OFFICE 
Cooper and Shuesler 
8 South Dearborn Street 
NEW YORK OFFICE 
30 East 42nd Street 


F, 
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LDERMAN- FAIRCHILD 

Containers represent the co- 
ordination of the artistry of many 
craftsmen. From the conception 
of the original design to the com- 
pletion of the finished product, 
every craftsman has the beauty 
of the product and its ability to 
produce sales uppermost in his 
mind. 





Alderman-Fairchild Co. 


Container Craftsmen 


Rochester, New York 
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UR Designing Department 

has had the privilege of co 
operating with perfume and pow- 
der manufacturers the world over 
in the happy solution of their con- 
tainer problems. This depart- 
ment is at your service ready to 
originate designs for you, or co 
operate in the execution of those 
which you may have in mind. 


Alderman-Fairchild Co. 


Container Craftsmen 


Rochester, New York 
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H UGUES AINE Grasse 


Orange Flower Products 


Hugue’s Aine’s quotations on floral essences are based on 
flower costs. No concessions in quality or concentration 
were made when these costs were high, the Hugues Aine 
standard was rigidly maintained, but prices had to be corre- 
spondingly increased. 

This year favorable conditions resulted in an unex- 
pectedly fine crop of orange flowers. The flowers were 
available at lower prices and Hugues Aine customers reap 
the benefit. 

We are able to offer from the new crop 


OIL NEROLI DOR 
HYPERESSENCE ORANGE FLOWER 
FLORESSENCE ORANGE FLOWER 
ORANGE FLOWER POMADE 
ORANGE FLOWER WATER 


at prices as low as are being quoted on vastly inferior prod- 
ucts. 

Hugues Aine quality needs no introduction or explana- 
tion, their standards are never lowered. At the new crop 
prices the American perfumer can replace inferior oils with 
the finest Oil Neroli obtainable without increasing his costs 
unduly. 


UNGERER & CO., New York 
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SERVICE 


We invite your attention to our dependable sources of sup- 
plies covering Perfume Raw Materials. 


ep of 
"Creo ar? 


We want to draw your attention to the following points: 


1° Our goods are guaranteed pure. 
2° The quality, odor and strength are always the same 


Essential Oil of Bitter Almonds Essential Oil of Lavender 
Natural, S. P. A. Flowers U. S. P. 


SYNTHETICS 


Manufactured by 


ALBERT VERLEY, 


Isle Saint Denis (Seine) France 


“A. V. RENOWN” 
Acetates—Alcohols—Aldehydes 100% Pure— 


Phenylacetates — Propionates — Salicylates— 
Valerianates 
Benzyl Benzoate Pure Ionone 


Essential Oil of Bitter Almonds Essential Oil of Lavender for 


Natural, U. S. P. 

Essential Oil of Sweet Almonds 
ve: 6..? 

Essential Oil of Geranium Algiers 
Pure 

Essential Oil of Geranium Bour- 
bon 


Soaps 

Essential Oil of Neroli Bigarade 
Petales pure 

Essential Oil of Neroli Bigarade 
extra 

Essential Oil of Peppermint 
French 

Essential Oil of Red Thyme Algiers 


Oil Cinnamon Ceylon 

Citranol (Honey Alde- 
hyde) 

Citronellol Ordinaire 

Cyclo Citral (Lily Base) 


Geraniol 


Methyl Acetophenone, 
Water White 

Muguet Aldehyde 

Neanthone (Octyl 
Primaire) 


Nerol Pure 


Essential Oil of Lavender Spike 


“ 


Essential Oil of Vetivert Bourbon 
Essential Oil of Vetivert Java 

= “* Lavender Mont Essential Oil of Ylang Ylang 
Blane Manila 


CONCRETES 


Represent the full odor-value of the flowers from which they 
are extracted and are of the highest possible concentration. 


Rose de Mai Jasmin Orris 
ABSOLUTES 


Are identical with the Concretes but are the pure aromatic 
principle of the flower, undiluted by any foreign body and have 
greater strength, their ready solubility offering to the perfumer a 
satisfactory and quick method for arriving at results. 


Rose de Mai Jasmin 
FIXODORS 
The fixodors represent in all their intensity the natural odors of 


the perfume bases from which they are extracted and are of 
highest possible concentration attainable. They are readily soluble 


in alcohol. EXTRA FLORS 


Their foundations were laid by an acknowledged French expert 
and are offered to the American perfumers as meritorious bases 
affording him an opportunity to build the superstructure in ac- 
cordance with ideas dictated by his individual requirements. 


ODORGLS 


Are identical in odor with Extraflors but manipulated to meet 
the requirements of manufacturers of toilet powders, creams and 


aahens. SURFLEURS 

They are scientifically compounded perfumes of artificial origin 
distilled in the presence of the flower bearing its name, thus enrich- 
ing the finished unit with a ‘naturalness in aroma exceeded only 
by the flower itself. 


crasse J, MERO & BOYVEAU rrance 


** Lavender Alpa 


Geraniol Palma Rosa 


Heliotropal Rhodinol Extra A. V. 


SYNTHETIC FLOWER OILS 


They are a combination of the absolute natural 
Grasse Essences with high class Aromatical Chemicals. 
They have been carefully studied and are the results 
of the thorough tests made by Albert Verley’s labora- 
tories, being successfully employed in perfumery, 
chiefly on account of the mutual actions observed 
between chemicals and natural essences in perfume 
compositions. 


PERFUMES FOR TOILET SOAPS 
Especially prepared to resist alkali reaction. 


OTTO OF ROSE, 100% 
Pure SOubl b 
Standard, One Quality yO wae 
O. Donellian & Company, 
Bourdour, Asia Minor 


Original coppers 10 oz., 
16 oz. 1 Ko. 


DELPHI PRODUCTS, Inc. 


Natural and Synthetic Raw Materials for Perfumers 


CHICAGO 


572 W. Randolph St. 
Main 4762 


95 Beekman St., NEW YORK 
Telephone—Beekman 1514 
Cable Address—“Incense” 
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oval cut-glass bottle, with its solid base, 
is of fine quality and good design—and 
yet is reasonable in price. 


fy cal on attractive and practical, this flat 


Made of pot glass, the only material for per- 
fumery bottles, it is crystal clear and of un- 
usual charm. 


MAIN OFFICE 
BALTIMORE,MD 


CARR-LOWREY GLASS cos iT 


It makes a completed package that appeals to 
the most fastidious, 


It gives the atmosphere of fragrance. 
Listed as No. 1088—one ounce and«No. 1088 


frosted stopper, it is one of our new designs, 
Ask us about it. 


NEW YORK OFFICE 
290 BROADWAY 
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BRUNO COURT 


Société Anonyme 


GRASSE, FRANCE 


Pomades, Essentia! Oils, Natural Concretes of Flowers, 
Floral Waters, Olive Oil, etc. 


The Jasmin Crop 


Advices from our correspondents in Grasse indicate that 
this year’s crop of Jasmin flowers will approximate, in 
size and quality, that of last year. 


The price to be paid to the growers will be six francs per 
kilo of flowers. This will make the prices of Jasmin 
flower products for 1922 and 1923 the same as those 
of last year, figuring the French franc at the exchange 
prevailing a year ago. 


The Jasmin flower products of Bruno Court require no 
introduction to the discriminating perfumer, by whom 
they are preferred for their superb quality and un- 
mistakable integrity. 


Jasmin Pomade Jasmin Oil of Flowers 
Jasmin Concrete F Jasmin Absolute 


Sar ples and prices sent 
promptly upon request. 


Exclusive American A gents 


Morana_ Incorporated 
General Offices: 118 East 27th Sr., New York City 
Works: Elizabeth, New Jersey 
Western Office: mete hoe, European Office: 


19 S. LaSalle Sr., Chicago at? » 28 Rue St. Lazare, Paris 
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We take much pleasure in announcing that we are now the 


exclusive American representatives for the following European 
perfumery glassware manufacturers: 


C. & J. Viard & R. Mouquet, The Bohemia Glassworks. Ltd.. 


Montreuil, France. Frantiskodol. Czecoslovakia. 


Joh. Umann, Briider Rachmann, 


Tiefenbach a. D.. Czecoslovakia. Haida, Czecoslovakia. 


1 characteristic example glassware o Perfume bottle designed and executed in Bohe 
& J. Viard & R ouquet ontreuil, France mian glass by Joh. Umann Tiefenbach a. d 


Desse, Czecoslovakia 


Though a comparatively young firm, of their products are to be found 
Viard & Mouguet enjoy an enviable among such well known French per- 
reputation for the superb artistry ex- fume lines as Lubin, Houbigant, Arys, 


pre ssed in their glassware Examples Gueldy, Ramses 





Bohemian glass has for centuries been hemian rlassware that 


noted for its inimitable characteristics display in our New Yor 
its crystalline nature, its lustre, and its offices The styles on 
brilliancy. Historians have des« ribed clude the latest work 


, 
its qualities I oets have sung its t uropean designer 


praises In the cut tlass perfume perfumer a unique 
bottles made by Joh Umann, The ing his containers 


Bohemia Glassworks, and Briider Rach pressin the qual 


\ hat « 


mann, Bohemian glass is riven expres 
I 1 ’ 
inimitable delic: 


sion in full keeping with its reputation ; 
i lustrous ry 
lo the perfumer who is interested in } \ \ 
facets glow with the brilliancy of 
using glassware of a uality equivalent j 

ng ~~ 4 gue tlen mond, or one whose lines have 
to that of his products we extend a grace of a flower? Such are the 
cordial invitation to inspect the col 


lection of samples of French and Bo the \merican perfumer 


tles that we place at the disposal 


1 sample of the glassware me 


Glassworks Ltd Frantiskodo 


Morana_ Incorporated 
General Offices: 118 East 27th St., New York City 
Works Elizabeth, New Jerse 


Western Oflce: ro European Office: 
29S. LaSalle St., Chicago » 28 Rue St. Lazare. Paris 














TH. MUHLETHALER Co., LTD. 


NYON, SUISSE ; 
\ 
Swiss firm founded in 1899 bf y 
: x 
4 
Se eee % 
a LILLE is | 
Nw » 2 - 
q 4 ‘ 7 ] 
Ji ‘ 2 
le HIS so-called Lily base is sy | 
rk used as such in a_ wide 23 
range of floral products. The 
pleasant character of its odor 
makes it particularly adaptable 
for use in what are known as \e 
“novelty odors.” \ 
SAMPLE. AND PRICE. SEN’ | A 
PROMPTLY ON REQUEFS1 
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Morana_ Incorporated 

General Offices: 118 East 27th St , New York City 4 

Works Elizabeth, New Jersey ) 

r 4 

Western Office Ono: 45 European Office 4 


28 Rue St. Lazare, Paris 
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Salv. di Dco. Rognetta 


Reggio-Calabria, Italy 


BERGAMOT 


In view of its purity and high ester content, the results 
yielded by Bergamot Rognetta makes its price a 


secondary matter. 


n> 


~ 


P. ROBERTET & CO. 


GRASSE, FRANCE 


MUGUET 


Ts product, with its lily-rose character, is one of the deserv- 
edly well-known specialties for which the house of Robertet 
has long been noted. 


~-> 


CHRISTO CHRISTOFF 


KAZANLIK, BULGARIA 
CHRISTOFF’S OTTO OF ROSE 
2 

S WI SEN 
Exclusive American Agents 


Morana Incorporated 


General Offices: 118 East 27th St., New York City 
Works: Elizabeth, New Jersey 
Western Office: Ge European Office: 


19S. LaSalle St., Chicago 47 pp OC OEY 28 Rue St. Lazare, Paris 
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Société Chimique 


des Usines du’ Rhone 


Home Office 


PARIS ‘ , 
HE use of our products by the lead- 


Factories 


2, SO Se a ing manufacturers of perfumes, of 


France 


La Plaine, Switzerland 


soaps and of toilet preparations who 
have set the standard throughout the 
world for high class products is proof 
of their superior quality and depend- 


able uniform purity. 


To the intrinsic merit of our prod- 
ucts is added consistent and dependable 
service and a sincere desire to meet the 


individual needs of our customers. 


RHODIA CHEMICAL COMPANY 
65 Fulton Street, New York, N. Y. 
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NAARDEN CHEMICAL 
WORKS, LTD. 


Synthetic Aromatic Chemicals 
and Essential Oil Derivatives 


Latest Specialty 


LILY OF THE VALLEY 


Unsurpassed in the True Character of the Natural Flower: Rich, 
Soft and Powerful 


Manufacturers of Heliotropine (Recrystallized), AUBEPINE, GER- 
ANIOL (Extra Fine), IONARDON, 100%, IONARDON Alpha 


Naarden Chemical Works, Ltd. 


NAARDEN, HOLLAND 


Sole Representative in the United States 


P. R. DREYER 


109 BEEKMAN STREET NEW YORK, N. Y. 
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BERTRAND FRERES 


Natural Raw Materials 
for Perfumes, Soaps, Ete. 





BERTRAND FRERES. | 


zzz 








Specialties: 
FLOWER CONCRETES 
Liquid and Solid 


Absolutes and Pomade Concentrations 
Oils: Lavender, Rosemary, Spike Lavender, Thyme (White and 
Red) Neroli Petals, Petitgrain, Vetivert Java, Geranium s/Roses 
Resinoid Oak Moss, Etc. 


BERTRAND FRERES 


Established 1858 


GRASSE, FRANCE 
Sole Representative in the United States and Canada 


P. R. DREYER 


109 BEEKMAN STREET NEW YORK, N. Y. 
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Afloat 


Due July 10th. 


Prime double refined bleached Galician 
Ozokerite. 


Landed 


Snow white sun bleached Beeswax in discs 
—shipments now received at regular 
intervals insuring continuous supplies. 


To arrive 


Zinc Oxide, French, Blanc de Neige 
Societe de la Vieille-Montagne. 


On hand 


A complete line of raw materials for 
Perfumers, Soap makers and manufacturers 
of Toilet Articles. 


M. L. Barrett & Co., Manufacturers 


Importers 
ESSENTIAL OILS .. SYNTHETICS .. BOUQUETS .. TALC 


233 West Lake Street Chicago 
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Better Collapsible Tubes 


UR collapsible tubes bear unmistakable 
() marks of distinction. Their excellence 
and difference is pronounced. They are 
manufactured with great care in a most 


modern plant equipped with the very 


latest machinery to insure uniformity. 


Pure block tin or lead, plain or decorated. 

\ rigid inspection system based on strin- 

gent standards makes our collapsible tubes 
WORTH MORE PER GROSS 


Samples Gladly Submitted 


Bond Manufacturing Corporation 
501 Monroe St., Wilmington, Delaware. 


Representative in Chicago: 
SPALDING BROs., 
Jackson Blvd., Phone Wabash 5212 


One Factory Where the Superior Bond Tubes Are Made. 
We have another large plant at Brandywine. 
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ALCOHOL 


PURE . 190 PROOF . U.S.P. QUALITY . DENATURED IN ALL FORMULAE 


INDUSTRIAL ALCOHOL PLANT No. 19 
CINCINNATI, OHIO 


SALES OFFICES — BRANCH WAREHOUSES im 
229 RACE STREET, CINCINNATI, OHIO 


SLA ND, OHIO 
DELAWARE AVE., & GREEN ST., _PHILADELPHIA, PENNA 
KREKEL-GOETZ SALES & SUI PPLY RAPIDS, MICH. 


scliect 06: 


INCORPORATED 
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LAUTIER FILS 


GRASSE, FRANCE 
BEYROUTH, SYRIA 


WE DISTILL 
Essential Oils — Floral Waters 


WE MANUFACTURE 
Solid Liquid 
Concretes Semi-Liquids Absolutes 


FLOWER OILS 


MOREL & CO. 


Manufacturer of 


SYNTHETIC AROMATIC CHEMICALS 
Cytisia M. Co. | Jasmin Blane M. Co. 


Will harmonize with all blends, giving | An almost colorless liquid which we 
them the true flowery character. Also 
the base of all Lily, Lilac, Sun Flower, s 7 
Orange Blossom and Rose Prepara- | delicate odor rivals the perfume of the 


tions. concrete of natural flower. 


LAUTIER FILS 


Cc. H. BOURGUET, American Manager 


47 CLIFF STREET, NEW YORK 


guarantee never to redden. Its fine, 
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Perfumers Raw Materials, 
Essential Oils, Chemicals 


Natural and artificial Flower Products 


HEINE & CO. 
NEW YORK 


52-54 Cliff Street 


FACTORIES: 


NEW YORK LEIPZIG GROBA “‘i8¢ GRASSE 


Germany Germany France 


TELEPHONE: CABLE-ADDRESS 
BEEKMAN I535 HEIKO NEW YORK 





HEIKO-LILAC “A” 


Most modern base for Lilac compositions 


Novelty 


Full stock on hand. All orders can be filled promptly 


Heiko-Lilac“B” Heiko-Lilac™C” 


Lilacs for all classes of perfumery 


HEIKO-MIMOSA, New 


Samples and Particulars to Manufacturers Exclusively 








OIL ROSE BULGARIAN 


GENUINE OTTO OF ROSES 


Especially distilled for Heine & Co., New York, 


in Karlova, Bulgaria 





HEIKO-ROSE “C” 


Entirely new Rose type of great power 


Heiko- Mata 


HEIKO-BOUVARDIA HEIKO-LILY 


HEIKO-CYCLAMEN HEIKO-AZALIA 


Heiko Honeysuckle Heiko Rose 


Sweet and Lasting Synthetic Oil Rose 


Heiko Iridoron Heiko Jasminette 
Latest artificial Violet Best colorless Jasmine 


Heiko Rose Moderne Heiko Pink 


Elegant base of the Parisian Type The Standard 


HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 





FACTORIES OF 
EINE &GOo. LEIPZIG 
r 
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TRADE MARK 


COUMARIN 


of Flawless Quality 


Large Crystals 
Small Crystals 
White and Lustrous 
Rich, Fragrant Odor 


Commonwealth Chemical Corporation 


25 W. 43rd St. 327 So. LaSalle Street 
Room 812 
NEW YORK CHICAGO, ILL. 
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An exquisitely beautiful Box 7 


an incomparable Perfume orPowder 


nannies Win. Buedingen & Son. 


slain eat a 
NEwrornK ROCHESTER cnicaco 
30 East42ndSt 1500ClintonAve,N-Main Office 189 W MadisonSt 
LOS ANGELES 
315 West 6th Street 





LILY BASE. 


of remarkable strength and delicacy. 


GERANIOL 


with the aroma of rose petals. 








Let us send you samples. 


A. M. TODD COMPANY 
KALAMAZOO MICHIGAN, U. S.A 
Established in 1869 
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METAL SPECIALTIES 


QUALITY 
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ORIGINALITY 


YOUR AIM is to present your merchandise to the best advantage. That 
means dressed in packages which are attractive, neat and individual. The first 
impression of your goods is a decisive factor and this impression must be favor- 
able. If your goods are of high quality, the containers must be expressive of 
that quality. 


OUR AIM is to supply you with containers which will meet these requirements. 
Many years of experience, coupled with admirable facilities, enable us to produce 
rouge and powder compact boxes of unsurpassable workmanship, design and 
finish. Let us cooperate with you in making your packages distinctive and 
individual. 


FINISH INDIVIDUALITY 





AUGUST GOERTZ & CO. 


NEW YORK OFFICES—110 WEST 40TH ST. 
MAIN OFFICE & FACTORY—NEWARK, N. J. 
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Distilled 44 Times 


—the purest medium 
for fine flower oils 


The very remarkable and scientifically 
improved apparatus used in manufactur- 
ing Lohocla Alcohol makes _ possible 
forty-four distillations at every process. 
This can only mean increased 

more perfect spirit—a better medium for 
vour fine flower oils. 


In making the alcohol formule numbers 
39a and 39b and 40 for perfumers, the 
highest quality denaturants are blended 
with the pure spirits in huge glass lined 
kettles. 


Nothing is neglected to make Lohocla the 
best alcohol for your purposes. 





David Berg Industrial Alcohol Company 


Philadelphia, Pa. Branches in Fifteen Principal Cities 


LOHOCLA 


LARGEST EASTERN INDEPENDENT MANUFACTURERS 

















THE AMERICAN PERFUMER 


Compact j Compact 
Powders | < Rouges 


° 


Lip Sticks | = Concrete 
i sk Eyelash 


Dye 


° 


Eyebrow 


Pencils INS 2 é | Nail Polish 


If you are interested in a high grade product under your 
own brand, our enlarged facilities are at your disposal. 


o 


FRENCH COSMETIC MFG. CO. 


INCORPORATED 
85 Crescent Avenue New Rochelle, N. Y. 


Established 1915 
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| ROURE-BERTRAND FILS 

0 


GRASSE, (A. M.) FRANCE 


Established in 1820 


an <@ 2 : 
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The Orange and Rose flower crops are now over. We can 
supply from our own manufacture: 


ZZ 


Bigarade Petales extra. 
OIL of NEROLI —e 
for Soap. 
Orange Flower Solid, Absolute and Concrete. 
Orange water. 
Bois de Rose over Orange flower. 
Bergamote over Orange flower. 
Petit Grain over Orange flower. 


CLS 


ies 


yy 


as wellas: 
Rose Solid, Absolute and Concrete. 
Rose water. 
Geranium over Roses. 
Sandalwood over Roses. 


of the purest and finest quality, at very advantageous prices. 
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Concrete Orris Florentine extra. 


0 
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Samples and prices promptly on request. 


Roure-Bertrand Fils, Inc. 
18 Cedar Street 


New York | 
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Etablissements 


Justin Dupont 
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A md Argenteuil (S. & O.), France S 
4 
é “ Offer the following Specialties: g 
é e ROSE ORANGE ms 
2) f Citronellol Neroli D es 
i Es Geraniol Neroli Artificial As 
s : Rhodinol Fleurs d’ Oranger eS 
2 © Rose J. D. Orange Synthetic es) 
: 3 Rose Rouge i 


TEEPE MANERARLIEL 
Mea re eps ase 


Samples on Request 
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JUSTIN DUPONT, INc. y 


18 Cedar Street New York y 
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OUR “MERVEILLE” LINE 


Price per pound, $10.50 


rhese Perfume Oils do not contain 
e 100%, so that they can | 

d FIXATIVES ac 

is. Fuce Powders, 


lease ask f samples or furthe 


ACACTA JACINTH JURANGE BLOSSOM 
\SMINE 

CARNATION JOCKEY CLUB ROSE RLANCHE 

JONQUILLE ROSE ROS] 

LILAC 

MAGNOLIA SWEET PEA 

MAYFLOWER SYRINGA 

MIMOSA 

MUGUET TREFLE 

UBEROSI 


EAU DE QUININE 
GARDENIA 


HYACINTH NARCISSUS 
SFROLT 
IDEAI NEW MOWN HAY VIOLET 
IXATIVE No. 1 for mild odors FIXATIVE No. 2 for 
refreshing odors. FIXATIVE No. 3 for heavy odors 
IF INTERESTED IN FLAVORING EX: 


—— >> TRACTS WRITE FOR OUR NEW com-<—— 
PLETE CATALOGUE 





Not today only — 
but also tomorrow and the day after — 


It has always been our ambition to produce a talc that would meet all the 
requirements of the trade— all of the time. 


In order to do this we have had: 
Experts placed in charge at the mines; our manufacturing processes directed toward producing a talc of uniform quality; and 
various types of machinery adapted to our special needs and especially designed for the milling of our rock. 


Therefore, we do not exaggerate when we say: “It’s always the same, day in and day out.” 


SIERRA SNOW — milled much finer than the regular SIERRA CLOUD —an extra fine product which is so 
commercial grades of No. 200 mesh talc, is light light that it floats on air and is caught in special 
and fluffy and has a very good slip dust collectors. Unexcelled for high-grade toilet and 

allows ready mixing with other powders. face powders where such special fineness is required. 


We take justifiable pride in quoting one of our Western jobbers, who said, “If all 
your » «+ « « but—read it in Mr. Booth’s letter on the next page! 


Write us for samples and prices—or if a broker, about territory 


Equitable Bank Buildi 
INYO TALC COMPANY ; ; Favigble Bonk Bailing 











OFFICE. 401 EQuiTAB_Le BLOG 
LOS ANGELES. CALIF 
PHONE 62668 


MINES AND MILL 
KEELER, CALIFORNIA 









INYO TALC COMPANY 
MANUFACTURERS OF 
HIGH GRADE TALC PRODUCTS 
LOS ANGELES, CALIF. 








Aug.5th, 19202. 





Eastern Talc Company, 
Boston, Massachusetts. 









Gentlemen:- 





Your requests for "other reasons" why Sierra Talc 
excels reminds me of something one of our western jobbers 
said the other day after going through our mines and mills 
at Keeler. 











"Mr. Booth" ,--and I think these were his exact 
words,-- "if all your jobbers knew of the ideal conditions 
at the mines and the care you take in milling Sierra Talc, 
you would not have to advertise!" 









And-- this man knew what the toilet goods trade 
expect of the Talc they use? 







As you know -- the mines are worked in full day- 
light, where the sun shines 353 days of the year. 










Dirt, "specks", coal dust, soot, ashes, etc. are 
unknown at the Inyo mines and mills. We use electric power 
generated in the nearby Sierra Nevada Range. This means 

that the Inyo mines and mills are spotlessly clean, insuring 
a pure white talc of uniform quality. 


















As you know, Sierra Talc embodies all the charac- 
teristics so essential to the trade.i.e.--low lime content, 
--covering qualities,-- good slip,-- pure white,-- free from 
impurities,-- and uniform grade of fineness. 








The above should give you a pretty complete resume 
of our product, Sierra Talc, but will be glad to answer 
further inquiries. 







Thanking you for your request, I beg to remain 





Yours very truly, 


2 Boo 
ale Manager . 
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(M.A (pe LIQUID COLORS | 


(IMPORTED) 
Brilliant and Stainless 
FOR 
PERFUMES, TOILET WATERS, HAIR TONICS, Ete. 
Use only 14 oz. to 1 gallon. 


Freely soluble in alcohol—or water. 
Packed in Gallons, Pints and 2 oz. Bottles 


MAO-CONCENTRATES 


FOR TOILET PREPARATIONS 
Our Mao-Concentrates meet the demand for highly con- 


centrated flowery odors, and contain all necessary fixatives, 
ensuring their permanent fragrance. Over 40 different odors. 


O. A. BROWN CO. Inc. 


240 PEARL STREET, NEW YORK,NY. 
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PILAR FRERES 


SEVE, LEFEVRE & CO. (Successors) 
GRASSE, FRANCE 


A CENTURY OF EXPERIENCE IN NATURAL FLOWER PRODUCTS 
AT PRE-WAR PRICES 


SOLID CONCRETES LIQUID ABSOLUTES 
SUPERESSENCES 


Cassie, Jacinth, Jasmin, Mimosa, Narcissus, Orange, Oeillet, Reseda, Lily of the Valley, 
Rose de Mai, Oakmoss and Violet Leaves (colorless) 


Agents for the United States and Canada 


O. A. BROWN COMPANY, INC. 


246 Pearl Street, New York Telegraph Address: Oabrown, New York 
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The Last Word 


in Flower Oils:— 


‘Essbro’ Brand Flower Oils 


in which Nature and Science 







co-operate in producing the 






most perfect 


result yet attained. 











‘Essbro’ Brand Flower Oils are built up on natural 
bases by a special process newly discovered by us. They 






are without a rival both as regards faithful rendering 






and lasting purity of odors. 







MUSK AMBRETTE 100% 
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SWINDELL BROS. 


BALTIMORE, MD. 
NEW YORK OFFICE, 200 FIFTH AVENUE 


Manufacturers and Designers of 


High Grade Perfumery Bottles 





No. 213 Bottle 6 dr.; No. 107 Stopper. 
Bottle cut and frosted. 





We strive to uphold in 
our products the high 
standard exacted by this 
discriminating industry. 





Write us about any style of bottle. 
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KF. H. HOLMAN & CO. 


186 NO. LA SALLE STREET 
CHICAGO 
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We snecialize in the 
ranufacture of 
Citronellol 

Hydroxycitronellal 
(Lily Bas 
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Geraniol and its Esters 
Rhodinol and its Esters 


Samples and pric 
application 
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Can A Tube Keep 
You Awake 
Nights ? 


SE NDEED it can! Especially, if the above 
[ mentioned tube and a lot of its brother 

tubes aren’t delivering your product’ just as 
you and your salesmen and your expensive ad- 
vertising said they would. You can’t get away 
from the fact that the tube must back up your 
say-so and your product. On top of that, the 
tube must deliver your product—tooth paste, 
cold cream or what-not—just as fresh and pur« 
is the day it passed the eagle eye of your chief 
chemist. 


WHY SHEFFIELD TUBES? 


Point No. 1—Sheffield Tubes are made from 
the best tin obtainable. 


Point No, 2—Their construction, design, even 
their color schemes and everything are in the 
hands of men who know tube-building and tube 
| requirements. 


Point No 3—Hundreds of manufacturers in- 
sist on Sheffield Tubes. These manufac- 
turers know that we work with and for them 
to build tubes that match their products. 


\ few samples will prove every point. Ask us 


to send them and you be both Judge and Jury 


New England 
Collapsible Tube Co., New London,conn 
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JULIAN W. LYON & CO. 


INCORPORATED 


NEW YORK 


Accurate Synthetics 


Synthetics are most important to the 
up-to-date Perfumer. In the manufacture 
of these modern wonders of the chemist’s 
skill, plodding effort, scrupulous care, scien- 
tific attainment, unvarying exactness, and 
business integrity are required, and in these 
characteristics our principals are conspicu- 
ous. 

The products of Polak & Schwarz, Ltd., 
of Zaandam and Hilversum, Holland, en- 
able us to offer synthetics of the quality and 
accuracy necessary to give the finish and 
permanence required and we supply them 
in the original packages, labelled and sealed 
by the manufacturers. 
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MAIN OFFICE 


35 FULTON ST., NEW YORK, N. Y. 


Phone: Beekman 3040-3041-0657 Cable: Julyon, New York 
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WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 
NEUMANN BUSLEE & WOLFE Inc. Cc. H. CAMPBELL T. E. O’REILLY, Limited 
321-323 N. SHELDON ST. MANAGER Excelsior Life 
CHICAGO, ILL. 689 Drexel Bldg. TORONTO 
Telephone: Monroe 1844-5 Telephone: Lombard 310 Telephone: Main 7060-1-2 
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JULIAN W. LYON & CO. 


INCORPORATED 


Cable Address 35 FULTON STREET Telephone 


“Julyon” New York Beekman 3040-3041-0657 


NEW YORK 


EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA FOR 
SOCIETE ANONYME DES ANCIENS ETABLISSEMENTS 
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MAISON FONDEE EN 1820 
Matiéres Premieres pour la Parfumerie 
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PRODUCERS OF HIGHEST QUALITY 


CONCRETES— LIQUID ABSOLUTES—NOVA ABSOLUTES — 
POMADES—ABSOLUTES COLORLESS—RESINOATES 
ESSENTIAL OILS—FLORAL WATERS 
CONCRETE ORRIS FLORENTINE 
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SAMPLES AND PRICES WILL BE SENT ON REQUEST 
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COMPLETE STOCKS NOW CARRIED IN NEW YORK 
AND AT BRANCH OFFICES 
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WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 
NEUMANN-BUSLEE & WOLFE Inc. C. H. CAMPBELL T. E. O'REILLY, Limited 
321-323 N. SHELDON ST. Excelsior Life Building 
CHICAGO, ILL. ° TORONTO 

Telephone: Monroe 1844-5 Telephone: Lombard 3610 Telephone: Main 7060-1-2 
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POLAK & SCHWARZ 


ZAANDAM, HOLLAND 


Established 1889 Cable address ‘‘Essence”’ 
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Manufactories at 


Zaandam and Hilversum (Holland) Bois Colombes (France) 


Use our 


Phenylacetic aldehyde 
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and 
Phenylethy! alcohol 


No better products to 
be had on the market. 


STOCK CARRIED IN NEW YORK AND CHICAGO 
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Exclusive Selling Agents for United States and Canada 


JULIAN W. LYON & CO. 


INCORPORATED 


35 Fulton Street New York 


WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 
NEUMANN BUSLEE & WOLFE Inc. Cc. H. CAMPBELL T. E. O’REILLY, Limited 
321-323 N. SHELDON ST. MANAGER Excelsior Life Building 

CHICAGO, ILL. 689 Drexel Bldg. TORONTO 
Telephone: Monroe 1844-5 Telephone: Lombard 3610 Telephone: Main 7060-1-2 
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JULIAN W. LYON & CO. 


INCORPORATED 
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WESTERN OFFICE: PHILADELPHIA OFFICE: CANADIAN AGENTS: 
NEUMANN.BUSLEE & WOLFE Inc. Cc. H. CAMPBELL T. E. O’REILLY, Limited 
321-323 N. SHELDON ST. MANAGER Excelsior Life Building 

CHICAGO, ILL. 689 Drexel Bldg. TORONTO 
Telephone: Monroe 1844-5 Telephone: Lombard 3610 Telephone: Main 7060-1-2 
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EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA FOR 


LA ZAGARA 


REGGIO, CALABRIA, ITALY 
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PRODUCERS OF HIGHEST QUALITY 
OIL BERGAMOT OIL MANDARIN 
OIL LEMON U.S.P. OIL ORANGE U.S.P. 


COMPLETE STOCK CARRIED IN NEW YORK AND AT 
BRANCH OFFICES 
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SOCIEDAD ANONIMA MONEGAL 
BARCELONA, SPAIN 
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STOCK NOW CARRIED IN NEW YORK 


OIL LAVENDER ASPIC 
OIL ROSEMARY PURE 
OIL THYME WHITE U.S.P. 
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THE AMERICAN PERFUMER 


A Complete Line of 


MAREY’S (Paris, France ) 


TERPENELESS and SESQUI- 
TERPENELESS OILS 


Sterling Purity Guaranteed 


SYNTHETIC CHEMICALS 


Phenyl ethyl alcohol. Phenyl acetic aldehyde. Geraniol. 

Rhodinol. Musks. Methyl anthranilate. Hydroxy-citronellal. 

Ambremousse. Aubepine. Indol. Higher aliphatic aldehydes 
and alcohcels. 


FLORAL OTTOS 


Supreme Quality Standard Quality 
VOLA ROSE ROSE T. W. 
LILYFOL LILY OF THE VALLEY 
VOLA LILAC LILAC VEGETALE C 1 
VOLA TUBEROSE TUBEROSE C 1] 
VOLA SWEET PEA SWEET PEA C 
VOLA FLEURS D’ORANGE NEROLI PETALE ART 
VOLA VIOLET VIOLET 45 
VOLA JASMIN JASMIN WHITE C 
VOLA NARCISSUS NARCISSUS C 1 

ROSE ABSOLUTE (FROM POMADE) 


BLACK NARCISSUS. 


ALIPHOL 


A distinctive, different, basic material for new creations. 
Trial oz. $2.50 


A. L. VAN AMERINGEN 
CHICAGO OFFICE 15 Irving Place 
186 No. La Salle Street NEW YORK CITY 
Room 417 
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DE LAIRE 


THE PIONEER 


LINE OF 
Synthetics for Perfumes and Soaps 


The best artificial JASMIN and NEROLI 

IONONE, BOUVARDIA, MOUSSE de SAXE 

MOUSSE de CHYPRE, SWEET PEA TILLEUL 
AMBRE 83, etc., etc. 


Apply for price list and samples to FABRIQUES DE LAIRE 


New York and CALAIS 
Sole American Distributers FRANCE 
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LABORATORY 
31 BRUEN ST., 
NEWARK Nw. 
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MUSK XYLOL, (@SM5S@02\\\ MUSK KETON 


c. p. 100% a 3 1S} c. p. 100% 


MUSK AMBRETTE, e.p. 100% 
CHEMICAL WORKS ROERMOND 


AMERICAN OFFICE Yrw yore 
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We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


ae oe agit " "he : . 
Pa Pron Ave eh i Je, Let us estimate on your next 
oy hs : ir aes 
A ae lea contract. 
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| 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 
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BERNARD-DUMAS & CIE 
CREYSSE (Dordogne) —gerantisuep wn. PARIS 


FRANCE , FRANCE 
FILTER PAPER 


ROUND WHITE EXTRA STRONG—HARD AND SOFT 
Sizes (inches) 13, 15, 18, 20, 24, 26, 28, 30 


Rapid Filter Paper for Perfumes, Toilet Waters, Flavoring Extracts, 
armaceutical Preparations and Fluid Extracts. 


Samples submitted on request. 


BURGOYNE, BURBIDGES & CO., Ltd. 
London, England 


Gingerine (Oleo Resin Ginger) English 
Capsicine (Oleo Resin Capsicum) English 
USP VIII and Alcohol Solvent 


FRATELLI DE PASQUALE & CO. 


ESTABLISHED IN 1870 


WORKS AT CAMARO MESSINA 
Our Specialties 
LEMON, BERGAMOT, ORANGE (Sweet, bitter, mandarin) 
TERPENELESS and SESQUITERPENELESS OILS 


USINES CHIMIQUES DE BOURG JUNILLON, 
Valence-sur-Rhone 


Synthetic Perfume Raw Material :—Cyclamol, Neroli, Jasmone, Lilas, Violette 
Blanche, Ciprice, Moussol, Musc Xylene, Ketone, Ambrette, & etc. 


STOCK OF THE ABOVE IN NEW YORK 


ORBIS PRODUCTS TRADING CO., 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 154 W. Lake St., Chicago 
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THE BAXTER 
PAPER BOX Co. 


General Offices: BRUNSWICK, MAINE 


BAXTER BOXES STAND FOR THE BEST MATERIAL AND WORK- 





MANSHIP IN PAPER BOX CONSTRUCTION | | 





TOMBAREL FRERES, GRASSE 


OUR SPECIALTIES 


Supreme Supreme 
Natural Flower Essences Natural Soluble Essences 
one step further than Absolutes one step further than Absolutes 


Jasmin Supreme Violette Feuilles Supreme 
Rose Supreme Mousse de Chene Supreme 
Orange Supreme 


Irone Supreme 
Resinoide Iris Supreme 


Oil Ylang Ylang Supreme 
Quotations on request. 
Address All Inquiries to 


ORBIS PRODUCTS TRADING CO., Inc. 


GENERAL OFFICES: 215 PEARL STREET, NEW YORK 
Branch Office: 154 W. Lake St., Chicago 


2©2 OOO OO 20988080 
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U. S. P. 190° 
COLOGNE SPIRITS 


Our present method of chemical control in distillation has com- 
pletely eliminated aldehydes from EVERCLEAR Cologne 
Spirits, and guarantees an absolutely uniform, neutral and odorless 
spirit, particularly recommended to the Perfumer. 


All Formulas Specially Denatured Alcohol authorized for use in 
the manufacture of Perfumes and Toilet Preparations. 


We shall be pleased to assist you in preparing and filing all papers 
necessary with the Internal Revenue Department to obtain permit 
to use Specially Denatured Alcohol. 


Samples on Request. 


THE AMERICAN DISTILLING Co. 
Distilleries PEKIN, ILLINOIS 


Branches and Warehouss as follows: 


NEW YORK 


491 WASHINGTON STREET 


PHILADELPHIA 
112 NORTH FRONT STREET 
W. N. Stevenson, Agent 


BALTIMORE 


655 WEST PRATT STREET 
Leroy, Oldham & Co., Agents 


BOSTON 


45-47-49 WASHINGTON ST., NORTH 
FREDERICK MURRAY, Agent 


BUFFALO 


(Sales Office, 491 Washington Street, New York) 


CLEVELAND 


1430-1438 WEST NINTH STREET 


CHICAGO 


1006-1412 SOUTH STATE STREET 


ST. LOUIS 
213 MARKET STREET 
Parker Distilling Co., Agents 


DETROIT 


1941-1963 WEST FORT STREET 


KANSAS CITY 
26th ST. & SOUTHWEST BOULEVARD 
John T. Kennedy Sales Co., Agents 


MINNEAPOLIS-ST. PAUL 
304 PIONEER BLDG., ST. PAUL 
Gerald R. O’Brien, Agent 


INDIANAPOLIS 
MAJESTIC BUILDING 
August Hoffmann, Agent 
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THE LATEST in Vanity Cases 


These two cases are our latest design 
and are ina class by themselves— 
beautiful in every way 


This big plant of the Bridgeport Metal Goods 

Manufacturing Co. is completely equipped to 

handle all sized orders for metal b of 
any description 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 


Bridgeport, Conn. 
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ARLAR 


PRODUCTS 


whether under our name or 
put up under 


YOUR OWN LABEL 


Face ae eee ae r aT. Sticks, Shampoo bring repeat orders because 
Eyebrow Pen ei Tigh 


apt at ony “Hold-Tight” they are first and foremost 
maaan ee —— = Quality Goods. 


The services of our art staff and advertising department 
are at your disposal to help develop your business needs. 


Orders for painted decorated boxes executed according to 
your specifications and designs, or we will originate special 
designs for you. 


We are successfully serving some of the most representa- 
tive houses because Quality and Service are combined on 
a Quantity Production Price Basis. 


ADOLPH KLAR 


MANUFACTURER IMPORTER 


5 East 19th Street, New York 
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Carrying A Design Theme 
Through An Entire Line 


HE delicate perfume that the 

woman of good taste selects is not 
alloyed and cheapened by the use of 
various scented toilet waters, talcums 
and cold creams. 

Her cosmetics must all speak the 
same language and exhale the same 


fragrance. Otherwise, there is no unity 
of effect that becomes part of individuality-—nothing 
but a hodgepodge of odors that is meaningless. 

What is true of the woman and her perfume 
holds good for the Perfumer and his Packages 

We can make your Perfume, Toilet Water, 
Talcum and Cold Cream Bottles carrying the same 
design theme through the entire line. VWVon't you 
let us hear from you on this subject ? 


Hilinis Glass Company 


Alton, iilino s 





Invisible or Watch Case 

Hinge Cover. Cannot Catch 

in the Purse or Pocket. Su- 

perior to Ordinary Style 

Boxes with Projecting 
Hinges 
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Flat or Beaded Edge. Any 
Style Hinge. With or With- 
out Mirror 


Hinged Cover with Mirror. Sizes 
2, 214, 2% in. in Any Finish 


With or Without Lock Catch. Any 
Finish Desired. With Mirror 
are guar- 


anteed to retain 

their color. 

They may be 
had in gilt or goldplate polished, velvet, 
silver, enameled or in any finish desired. 
All lacquers used are odorless. Velvet 
Finish will not Scratch or Tarnish. 
Watch case, riveted, reversible or invis-: 
ible hinges supplied as desired. 
All engravings shown are same size as 
boxes. 


Lip Sticks and Eye-brow Tubes. 


Write regarding any special 
or stock design and prices. 
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WORLD LABELER 


Will label glass, metal, wood and cardboard. 


Send us your labels, also samples of whatever 
you have to label, or would like to label. 


State your required capacity per hour. 
Ask for our latest price quotations. 


IMMEDIATE DELIVERIES 


Come and see us at the Exposition, Sept 11-16 


\ 


, Economic Machinery Company 


Hobbs Square Worcester, Mass. 
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Trade Mark 


NADAL, DESPARMET & 


NANTERRE (SEINE), FRANCE 


The following Products of Our Own Manufacture are Distinctly in a Class by them- 
selves. 


BENZYL ACETATE EXTRA, 100%.  F.F.C. 


The quality of this Special Product is proving a revelation to discriminating Perfumers. 


TERPENYL ACETATE 


Of an unusually high ester content. Its odor value and richness in acetate unequalled. 


HYDROXYCITRONELLAL 


We offer this Pure Product under its true chemical name and at such an attractive price 
that will permit a much wider use. 


ORANGER FLEURS (Specialty) 


A Pure Chemical Body of extraordinary odor value and stability. Guaranteed not to 
discolor Creams and Powders. 


OAK MOSS ABSOLUTE (Specialty) 


Never before has such a beautiful Product been offered to American Perfumers. It 
truly portrays the distinctive Moss Odor of the Forest without any by-odors whatsoever. 


HORTUS NEROLIUM 


CO-OPERATIVE OF THE FLOWER GROW- 
ERS OF THE SIAGNE VALLEY CO-OPERATIVE SOCIETY OF PROPRI- 


ETORS OF ORANGE GROVES 


Pégomas (Grasse), France 


NATURAL FLOWER PRODUCTS OF 
UNEQUALLED PURITY AND CONCEN. Vallauris (Grasse), France 
TRATION NOW DISTILLED AT THE 

SOURCE BY THESE FLOWER GROWERS LARGEST AND EXCLUSIVE PRODUCERS 


SUPER ABSOLUTES ea 
Jasmin Reseda 


=... ~ Essence of Neroli Bigarade 


— =. Annual Production 2,000,000 Kilos of 


Jasmin Mimosa Flowers. 
Rose 


ESSENCE GERANIUM—ESSENCE BASILIC 


The extraordinary concentration and superlative odor ° 
value of our SUPER ABSOLUTES is proving a Revela- The choice of French Perfumers. 


tion to the American Perfumer. 


Those who have already used these New Products May we not furnish you with a sample and 
readily admit their superiority. 


We solicit your Trial Order. quotation? Spot Stock. 


Sole American and Canadian Agents 


BELGIAN TRADING COMPANY, INC. 


Chicago Office Philadelphia Office 
A. C. Drury & Co. 44 WHITEHALL ST., NEW YORK CITY Douglas W. Stewart 
420 Rush St. 2205 Walnut St. 


“The best that France produces.” 


PO, DeOGlAN LRADING COMPANY This << 
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A New Way to 
Sell More Perfume 


ANY different styles of these ar- [= — " 
tistic perfume vials either plain ' SL 


or beautifully striped in one or 
more colors are available to American perfumers. The vials come with elongated, leak- 
proof glass stoppers with nickel slip or gilt screw caps. They can also be obtained in 
aluminum, gilt or nickel cases. Their forms vary to suit every need—flat, square, round 
and hexagonal with cut glass stoppers. Exclusive rights given for new designs. Prices 
exceptionally low. Write for samples. 


CEILI 


Artistic Real French Gold Perfume Seals 


The most artistic real French gold perfume seals produced in Paris with your own 
text, are offered at the cost of ordinary seals. We create new designs. Our gold seals 
retain their beauty indefinitely as they do not tarnish, nor are they affected by climatic 
conditions. Edges will not ruffle. So perfectly die cut, every word is legible. 

Give your packages the Parisian Atmosphere and Watch Your Sales Grow. 

Let us improve your present seals or duplicate them for less money. 


Samples and prices on application. 


Sole American and Canadian Agents 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL ST., NEW YORK CITY 
Chicago Office Philadelphia Office 


A. C. Drury & Co. Douglas W. Stewart 
420 Rush St. 2205 Walnut St. 
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The Best of Cosmetics 


ULIUS SCHMID, INC., offer you the 
J aid of quantity production. Your Com- 
pacts, Lip Sticks and Eyebrow Pencils 
can have the perfect uniformity in quality 
that builds business if you will make use of 
our splendidly equipped laboratories and 
draw from our well-stocked shelves of ready- 
to-fill containers. 


Group up with the many nationally known 
manufacturers whom we supply. We will be 
pleased to consult with you concerning your 
needs. 


Powder Puffs—We can produce in our 
own plant any style of powder puff desired. 


Capping Skins—Nearkid and Silverlight 
capping skins serve as the crowning glory of 
your products. Samples on request. 


INCORPORATE 


—S=S==—=—— 


344-50 West 38th Street, New York Yj 
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Wood bury | | 


FAGAAL | c 


ars 


an oodbury 


FACIAL SOA 


folding boxes and display container made by Robert Gair Company 
for the Woodbury preparations 


Does your package reflect the 
superiority of your product? 


Many leading makers of toilet preparations 
are using Gair cartons and labels 


ECAUSE they appreciate the impor- 

tance of the package in carrying the 
quality story to the consumer, manufac- 
turers in this industry have long turned to 
Robert Gair Company for expert advice 
and assistance. 

Many of America’s best known toilet 
preparations have benefited by Gair fold- 
ing boxes, labels and wrappers. The makers 
of the Woodbury products, recognized as 
among the leaders in their field, are one of 
the many famous concerns using packages 
made by us. 


Packages that stand out from the rest 


A Gair package is something more than a 
container — it is your representative. It 
meets the consumer face to face, and de- 
livers to him your message of quality. 

No matter how striking the design of 
your package may be, it depends for ulti- 
mate success on vivid, uniform reproduc- 
tion. Engraving, plate-making, color print- 


ing—all present problems of their own, 
problems which only the most expert 
technical knowledge can solve. 


Robert Gair Company can take your 
present design and give it the utmost dis- 
tinction by accurate, colorful reproduction. 
Or, if your product is a new one, we can 
design for you a carton, label or wrapper 
which you will be proud to use— one which 
will do your product full justice. 


Years of knowledge and experience, the 
skilled services of a whole staff of experts, 
unrivalled mechanical facilities for rapid 
large scale production, make Robert Gair 
Company the logical source of supply not 
only for cartons, wrappers and display con- 
tainers, but for al//the essentials of modern 
package merchandising: Folding boxes, 
Labels, Lithography, Corrugated and Solid 
fibre shipping cases. 

Send a postal today for your copy of 


the new Gair booklet, “Testing the Mer- 
chandising Value of a Package.” 


ROBERT GAIR COMPANY 


350 Madison Avenue, New York 


CHICAGO PHILADELPHIA BOSTON BUFFALO 
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Isco Silver Talc 


HE steadily increasing demand for ISCO 

SILVER TALC bespeaks a growing real- 
ization of qualities heretofore considered available 
only through costly importation. 


In every essential qualification a definite standard 
of uniformity prevails, which commends ISCO 


SILVER TALC to the most discriminating user. 


Immediate shipments are made from stock at 
the following points: 


NEW YORK BOSTON BALTIMORE NEW ORLEANS 
PHILADELPHIA CHICAGO CLEVELAND SAN FRANCISCO LOS ANGELES 


“The proof of the pudding is in the eating.” Ask 
us, therefore, to send you a trial lot for self satisfac- 
tion from any of the above points nearest to you. 


INNIS, SPE(DEN SCO. 


INCORPORATED 


Manufacturers, Importers, Exporters of Industrial Chemicals. 


46 CLIFF STREET NEW YORK 











CAPESVISCO 


(TRADE MARK) 


HE beauty of a capping as clear and trans- 
parent as glass, or opaque, matching with 
exacting fidelity the color of the contents or the 
label of your container is second only to the 
effectiveness of Capes-“Uiscose as a sanitary, 


strong and practically hermetic sealing material. 


Capes-Viscose are moist hoods of hydrated 

cellulose which are shipped and handled 

moist and are applied moist to the bottles. 

Allowed to dry they shrink and form a firm, 
tight, non-absorbent, odorless film over the cork or stopper, lip and neck of 
the bottle. Stoppers are held securely in place and leakage or evaporation is 


impossible. 


The dry film is not affected by oils, greases, ordinary solvents, drugs or food- 
stuffs and may be used on any type of product. They are applied economically 
and require no machinery of any kind. 

Send us one of your containers. We will 

return it capped, giving you an actual de- 

monstration of this scientific, effective and 


improved method of sealing. 


ANTOINE CHIRIS CO. 


147-153 Waverly Place, New York 
American Works—Delawanna, N. J. 


Sole Selling cAgents for 


CAPES VISCOSE—*“The Ideal Capping Material” 





1768 —= 1922 


"THE HOUSE OF CHIRIS” 
“Quality is Economy” 


In the offerings of the Chiris Company to the Perfumery and 
Soap trade, the first and constant aim has been the production 
of the best possible quality. Nothing that skill, time, labor or 
expense could provide has been spared to manufacture those 
products for which our house has long been favorably known. 


When our quality is established, the next consideration is the 
price. This is made as low as possible and consistent with the 
grade of our products. 


“Chiris” customers have the benefit of a long and valuable ex- 
perience under the same continued policy, a policy which stands 


for “Quality first.” 


The Same Since 1768 


CHIRIS 


Antoine Chiris Company 
147-153 Waverly Place, New York 
American Works —Delawanna, N. J 
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—to the Trade 


We Will Continue 


Selling Our Products 


ECISION rendered on July 21, 1922, applied 

D merely to change in wording of label which 

is being complied with. The quality and 

other features of La Compacte “Vanidor” contain- 

ing Coty’s Genuine Face Powder remain UN- 

CHANGED. 

Our position is made clear and positive by 

Judge Knox, who stated in rendering decision: 


“Defendant (Ivory Novelties Trading 
Co.) is within its rights in making a Face 
Powder Compact of the nature here in 
question, and so long as its base is a Face 
Powder known as Coty’s L’Origan, may 
be justified in so marking the same. 

The trade need have no apprehension concern- 
ing the further distribution of our products, and 
our absolute guarantee is hereby extended to pro- 
tect you in any and all events. 


IVORY NOVELTIES TRADING CO. 
259 FIFTH AVE., NEW YORK 


LA COMPACTE “VANIDOR 

The Vanity in Any Odor 
Made of Coty’s genuine Face Powder 99%; binder 1% in 
these odors: L’Origan; Chypre; Styx; Rose Jacqueminot. 
Made wholly independent of Coty. Also in odors of Quel- 
ques Fleurs, Ideal (Houbigant); L’Heure Bleue; Rue de la 
Paix (Guerlain), and Narcisse Noir (Caron). 


LA ROUGE “VANIDOR” 
In All Compact Odors 
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The Last Word in Lip Sticks 


“Sats 


Compact Powder or Rouge 


Trece Products 


GOOD looking package contain- 
ing a HAND MADE ROUGE 
Your Name on Box OR POWDER compact not only 


sells readily, but insures constant repeat 


orders. You have an honest to goodness 
talking point when you know that the 
compact under your trade name _ is 


HAND MADE. 


Its velvety smoothness, its absolute adhe- 
siveness and its “true to Nature”’ coloring 
qualities are but a few of the advantages 


of HAND MADE ROUGE OR 
POWDER. 


Fine Lettering and Neat Design 


SS > 


Any Shade Desired 


<> 


Compact Powder or Rouge Furnished Your Name and Design on Box 


in Bulk or Assembled in Boxes Blonde 
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Insure Ready Sales 


HY not take advantage of a SUPE- 
RIOR PRODUCT, and capitalize 
the popularity of our product by put- 

ting them out under your name? 


We maintain our own box and puff department 
and can therefore give you any sort of package 
that will be in keeping with the rest of your 
line, and at the same time give you the lowest 
possible prices. 


Let us send you samples. 


Trece Laboratories, Inc. 
134 Willis Ave., New York City 


Chicago Office: 
74 W. Washington St., 
Meadows & Tower in charge. 


Looks Like a Jeweler’s Box—Costs No More 
Than the Regular Brass Package 


Unique Design 


In 
Black 
Brown 


or 


Blonde 
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No. 224 Frosted Stopper 
For use with 8 oz. Toilet Water, No. 509 


SUPERIOR 


QUALITY 
BOTTLES 


for 


PERFUMERS 





ges~ Our new catalogue is now ready. If 
you have not received one, kindly 
advise us. 


8 oz. Toilet Water 
No. 509 
Stopper No. 296 Frosted 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 
MILLVILLE, N. J. 


NEW YORK PHILADELPHIA CHICAGO BOSTON SAN FRANCISCO 
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Container Experience 


N the design and manufacture of 
Sales Producing containers for 





talcum or other toilet preparations, a 
thousand and one elements enter that 
might never occur to the average 


manufacturer. 


Problems of size, of shape, of color, 
of mechanical fitness, of suitability 
for the product, and of attractive ap- 


pearance, are all factors that may 





make or lose sales for you. The de- 
signing of containers is truly a task 


for the most experienced. 


The fact that for over twenty years 
we have designed containers for 
most of the marked successes in toilet 
powders, is the best assurance that 
we can most successfully satisfy your 


needs. 








PASSAIC METAL WARE CQO. 
PASSAIC NEW JERSEY 
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The “Superior Type Filling Machine 


PATENTED DEC. 27, 1921 


FILLS DIRECT OR FROM THE BOTTOM UP 


Hand Filler for | 


smaller capacities One of our many models designed to fill such products as 


Vanishing Creams 
Stuffs the Pastes Salves 


- and All Semi-Solid Products 


container 
from the 5 b , 
bottom Special attachments for scraping off jars level, 


a and special metal used for acid products 


THE FILLER MACHINE CO., Inc. 
PHILADELPHIA, PA. 
Original Inventors and Manufacturers 


Does el with the spatala New York Cffice: 8B. F. ADAMS, Mer. 799 BROADWAY 
Write for details. 
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HUGUES AINE, GRASSE, FRANCE 
HYPERESSENCES 


(Reg. U. S. Pat. Off.) 


HE Hyperessences, so named 

by us in token of their extreme 
and absolute odor value, are the 
aromatic content of the flowers 
or other natural odoriferous sub- 
stances utterly freed of solids and 
other barren elements. 

The exclusive Hugues Aine 
process insures the retention of 
all those finer shadeatives which 
are lost by other methods. 


UNGERER & CO. 


The Hyperessences are wholly 
and purely natural products in a 
superlatively concentrated state 
and thus, in the schedule of the 
discriminating perfumer, play a 
distinctive role in an inimitably 
artistic way. 

The extreme floralcy of the 
Hyperessences persists without 
compromise irrespective of the 
prevailing cost of flowers. 


NEW YORK 


Stafford Allen & Sons, London 


British Oil Orris 


BY a perfected process, from choicest Florentine orris roots, is produced 
Oil Orris Root, “Allen’s’’—velvety, violetesque, intense and rich in 


perfume value. 


As Allen distils oil orris root, each precious odor element is retained 


intact. 


Thus is remarkably accomplished in the finished product a complete- 


ness, a roundness of effect and a far-reaching quality which makes for sub- 


stantial economy to the user. 


This Allen product, the last word of achievement in the development of 
oil orris root, is the first thought of the perfumer whose objective in the devel- 


opment of his odor is perfection. 


UNGERER G COMPANY 


NEW YORK 





UNGERER QUALITY 


There is always an excuse for those who wish to 
adulterate. In times of scarcity and high prices the large 
profits possible are a temptation to “stretch’’ the oils. In 
periods of deflation the small margins and frequent losses 
are offered as a valid reason for adopting a similar practice. 


Ungerer Quality, however, is standard during all periods. 
Whatever the conditions the label of Ungerer and Company 
stands for unvarying purity and the highest quality pro- 
ducible. Our foreign principals are no less reliable and 
their names are a guarantee of value and an insurance 
against adulteration. | 


* Such a claim as this is meaningless unless backed by a 
long period of unfailing adherence to the difficult standard 
set. We offer in evidence the reputation built upon years 
of strict insistence on quality and the experience of thou- 
sands of satisfied customers. 


To the less intimate we urge that they put us to the 
ultimate test by purchasing Ungerer volatile oils and per- 
fume materials more frequently and becoming familiar 
with Ungerer Quality. 


“Our Quality is always higher than our price.” 


UNGERER & CO. NEW YORK 
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CHESTER, PENN. 
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